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Dear all, 
 
I cannot believe another year has come to an end! I’m so glad 
that I had the opportunity to serve as your chapter president 
for this past school year.  
  
In the fall, we were able to raise membership by 27 percent 
and we hosted our first inaugural 5k fundraiser where we 
raised over 900 dollars. These are just a couple of our many 
accomplishments. 

This year would not have been possible without the hard 
work and commitment from the executive board. We started 
the year off by attending the PRSSA National Conference 
in Texas, where a small team of us had the chance to present 
our developmental session on being ‘Warrior Strong’. We 
heard from highly skilled professionals about the ins and outs 
of the industry, attended a career fair and didn’t forget to 
have fun and get weird in Austin! The rest of our semester 
was filled with fun and engaging tours and panels that were 
beneficial for everyone. 
 
A big thank you goes out to all of the professionals for giving 
us the opportunity to tour your companies and for coming 
into our classes to share your expert knowledge with us.
 
Lastly, congratulations to the incoming executive board! 
I know you all will do amazing things for our school and 
chapter and I can’t wait to see what comes next! 

Your 2018-2019 chapter president,
MacKenzie Zoschnick

Letter from the President 



Executive Board Letter from the Editors

MacKenzie Zoschnick
President 

Jennifer DeWalls
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Madison Kuhn 
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Thank you DTE Energy
for your sponsorship 
and all the support 
you continue to show 
this publication!

Another school year has come and gone, and we are excited 
to showcase all of what PRSSA has accomplished this year. 
As a Chapter, we are so fortunate to have many opportunities 
presented to us. This would not be possible without the support 
of professionals and alumni from the Metro Detroit area. 
 
Because of all events, tours and panels this year, members were 
given the opportunity to showcase  not only their experiences, 
but their writing talent as well. With that said, thank you to all 
members and other students who contributed written content 
and photos to this year’s newsletter! 
 
We would like to thank DTE Energy for once again supporting 
WSU PRSSA by sponsoring this year’s edition of Salute. We 
would also like to thank Litho Printing for an excellent price and 
quality work, yet again. 

We hope you enjoy this year’s edition of Salute!
Jennifer DeWalls, copy editor and Emily Connelly, deisgn editor

Mary Henige
Professional Advisor



Michigan PRSSA Chapters

“It’s OK to be human. While 
you should be careful to avoid 

inappropriate and questionable 
material, your potential employer 

will want to see character. 
Your brand can be a tool your 

employer can use to measure how 
well you’ll fit into office culture. It’s 
fine to be political, religious and 
passionate – but don’t hit people 

over the head with it.” 
– Alexandria Burgel

Catia Sabak, WSU PR program graduate, helping executive 
board members prepare their “How to Make Your Chapter 
Warrior Strong” presentation for National Conference 

The Wayne State PRSSA National Conference Team

“We are a culture that 
is constantly on the 
go and perception 
is reality. As public 

relations professionals, 
we need to be able to 
be content creators, 
pros in coding, social 
media listeners and 

highly skilled in digital 
media relations.” 

– MacKenzie 
Zoschnick

NATIONAL CONFERENCE



United Way Agency Tour:
The Benefits of Working for a Nonprofit

 Have you ever wondered whether you should pursue a 
career in the corporate world or the nonprofit sector? Many 
people are quick to give nonprofit careers a bad rap. Like any 
job, working at a nonprofit can have positive and negative 
aspects; however, there are plenty of rewarding qualities. 
Recently, Wayne State University’s PRSSA toured United 
Way of Southeastern Michigan. Here’s what I took away from 
the experience:

 Every job is different. Through panels and agency tours, along with networking 
and meeting mentors, you can find your passion and set your career goals. Everything 
has its pros and cons, but it is worthwhile to keep nonprofits like United Way in mind!

01Employees at nonprofits are committed to the company or organization’s purpose. 
United Way is full of passionate employees who are committed to enriching 
the surrounding communities in need. Courtney Ochalek and Jerome Espy, 
both of whom work in United Way’s marketing department, exuded an energy 
throughout the tour that clearly displayed their devotion to United Way and its 
cause. Furthermore, Ochalek mentioned that several employees at United Way 
give back to the company directly through their paychecks. If that doesn’t show a 
commitment to the purpose, I don’t know what does! 02Nonprofits provide employees with a wide range of stories to tell. With so many 

interesting things happening at nonprofits, there is always a story to tell. Epsy 
mentioned that in a corporate job, employees often struggle to find interesting and 
relevant content. However, because nonprofits like United Way continuously help 
those in need, a meaningful story is almost always waiting to be written. 03Often nonprofits offer workspaces that are more flexible. United Way has an open 

workplace, harnessing an environment for open and transparent communication. 
There are designated areas for employees to relax and work creatively. Plus, there 
are several coffee stations throughout the facility. Almost anywhere you look, 
you’ll come across a motivational and thought-provoking quote. The 2-1-1 crisis 
call center employees are offered quiet rooms and additional support. Ochalek 
said that it’s essential for employees to feel comfortable and enjoy themselves at 
United Way. 04Employees can influence and help others. It can be rewarding to know you’re 

part of the bigger picture and contributing to colleagues who are passionate 
about a cause. United Way helps individuals in the surrounding communities who 
need food, water, housing, job assistance and several other resources. However, 
they also provide grants and support for other local nonprofits. As a marketing, 
communications or PR professional at a nonprofit, you can tell the organization’s 
story to receive funding, recognition and support. They’re relying on us to help 
them with their success.

By Tracy Daniel

Touring Ignite Social Media
By Jamie Bigelow

TOURS

 Members of Wayne 
State University PRSSA 
had the opportunity to stop 
by Ignite Social Media, a 
social media agency in Bir-
mingham. The visit began 
with a discussion on the 
history of the organization, 
followed by pointers for 
public relations pre-profes-
sionals and ended with a 
tour of the office.
 “Social is still a grow-
ing industry, and it changes 
every day,” said President of 
Ignite Social Media, Deidre 
Lambert-Bounds. 
 Bounds started as CEO 
of the 11-year-old com-
pany. She said she opened 
the agency’s Michigan 
location in Birmingham’s 
Peabody Mansion basically 
by herself. Since then she 
has gained a staff, moved to 
a new building and earned 
a promotion to president.
 Bounds said Ignite has 
worked with clients includ-
ing Chrysler, Lowes, Nike, 
Microsoft and Samsung. In 
2016, the organization won 
Social Media Agency of the 
Year, worldwide.
 Ignite has been around 
for so long that they are 
considered the original 
social media agency. Bounds 
said this gives their organi-
zation an advantage because 
they had an investment 
in social media marketing 
from the beginning.
 Ignite revolves around 

six core values which appear 
in picture frames throughout 
the office. 

Ignites Six Core Values:

Great workplace

Collaboration

Respect

Buttoned up

Client Success

Always learning
 
 Bounds said a combi-
nation of these core values 
is what makes Ignite Social 
Media a successful agency. 
 Along with this, some 
perks come with working 
for Ignite, including an an-
nual mystery trip. The agen-
cy sets up a secret vacation 
spot and then sends clues to 
employees of where they’re 
going. This idea causes the 
staff not to know where 
they’re flying until they 
reach the airport. Ignite has 

sent employees to places 
like Montreal, Paris, New 
Orleans and the Dominican 
Republic.
 After learning the 
history of the organization, 
Bounds answered questions 
and gave tips for pre-profes-
sionals interested in pursu-
ing social media.

Tips from Deidre 
Lambert-Bounds: 

Constantly look for 
what’s next 

Know all the social 
guidelines 

Read a lot, includ-
ing all social media 
sources 

Have relationships 
with social platforms

Learn from your 
mistakes

Participate in 
internships

Jobshadow 
professionals

 Following the discussion, 
PRSSA members walked 
around the office and spoke 
with a couple of employees. 
Senior Media Buyer Victoria 
Kay-Rogers said she plans 
and places media. She works 
closely with social platforms 
like Facebook, Instagram, 
Pinterest and more placing ads 
and working with analytics. 
Associate Content Creator 
Taylor Larson said she shoots 
photographs for social every 
day. Community Manager 
Megan Nash said she oversees 
planning content, calendar 
organizing and responding 
to the brand. Lastly, VP of 
Finance Debra DeSantis said 
she handles payroll, hiring, 
human resources and other 
areas related to accounting. 
 Overall, touring Ignite 
Social Media gave PRSSA 
members an inside look at a 
long-standing social media 
agency. With social on the 
rise and continually changing, 
pre-professionals need to be 
aware of what social entails. 
Seeing the interworking of 
this award-winning agency 
was not only educational but 
also inspiring.



Google Speaker, Kevin Lao

Alumnus Kevin Lao spoke 
with us and WSU’s American 
Marketing Association about 

his journey to Google

 When I joined PRSSA in February 
2018, my first agency tour at what was 
Lambert. I remember how nervous I 
was to walk through those doors, try-
ing to be as professional as a 19-year-
old could be. Walking up to the slate 
grey building and ringing the door bell 
changed my perspective on PR forev-
er. Our group sat in the infamous lock-
er room patiently as we went through 
their “Who We Are” presentation. After, 
we toured their small but interactive 
office. That featured a basketball court, 
cornhole set up and popcorn machine. 
I left this day feeling excited for my fu-
ture career. This tour provided me with 
a peace of mind that I was making the 
right decision.
 Flash forward almost a year later and 
I am walking up to the same doorbell on 

Broadway. I’m 
expecting vir-
tually the same 
experience as I 
had a year prior, 
but I was wrong. 
Tonie Wells an-
swered the door 
with a big smile 
on her face wel-
coming me in. 
I sat down in 
that same lock-
er room, but 

I could feel something was different. 
Morgan Greenberg told the group 
that they would be showing us a pre-
sentation but it wouldn’t be the main 
focus of our time at Lambert. The 
presentation was the same; it featured 
their primary customers, work cul-
ture and top promotional events.
 They opened up the room to 
questions, usually signaling our time 
at the agency is coming to a close. 
Right when I was going to gather 
my stuff, they flipped the PowerPoint 
slide to a screen that said “Activity.” 
Morgan and Tonie introduced us to 
a new client they acquired, an east 
coast surplus grocery store chain. 
This new client has been trying to 
break into the Michigan grocery 
store circuit, and finally has plans to 
open doors in early 2020. As part of 

An Afternoon with Lambert:
A Unique Combination of Big Ideas and Bottom-Line Results

the activity, they asked each of us to 
come up with promotional event op-
portunities that would provide good 
publicity for the company. We had to 
brain storm who the target audience 
would be, how we would reach them 
and how we could attract target me-
dia. This activity was interactive and 
thought provoking. Morgan and 
Tonie allowed us to think out loud 
and suggest anything that came to 
our minds, while encouraging every 
idea. At the end of the exercise, they 

provided us constructive criticism 
and compared what we brainstormed 
with what they had decided to pro-
mote when starting this campaign.
 Leaving Lambert this time around 
felt more satisfying. Rather than just 
receiving a general overview of what 
a PR agency looked like, we left with 
real experience brainstorming with 
real PR professionals. 

By Jaymi Gittens

 Truscott Ross-
man is a full-service 
public relations 
agency with loca-
tions in Detroit, 
Grand Rapids and 
Lansing. With local, 
statewide and na-
tionwide represen-
tation and a variety 
of communication 
services including 
but not limited to, 
community rela-
tions, crisis manage-
ment and new media, TR has something for everyone.
 In February, PRSSA members toured the Detroit loca-
tion of Truscott Rossman and to say we were impressed is 
an understatement. From the warm welcome of the account 
executives and CEO John Truscott, to the amazing views 
of the city, TR seems like the perfect place for any public 
relations professional to work. 
 My personal experience at TR was everything I hoped 
for. Of course, I always look forward to visiting agencies and 
companies with PRSSA, but this experience was different. I 
was nervous and didn’t know what to expect, but the entire 
team genuinely wanted to know who I was and why I was 
in public relations. I really felt ‘home’ at TR. 
 I enjoyed listening to each team member speak about 
their role at the agency as well as their personal stories of 
how they got to the position they are in today. Each team 
member had a different story, but they all shared a common 
passion for public relations. That was something that really 
stuck out to me. It’s inspiring to know that each individual 
can have a different journey, but everyone can end up at the 
same place. In my opinion, that speaks volumes of TR and 
its role in Detroit. Like CEO John Truscott said, “you can’t 
spell Detroit without TR.”
 I strongly urge you to join WSU PRSSA and experience 
all of the opportunities that the organization offers. As future 
public relations professionals, it is important to network and 
make connections with industry professionals. Our univer-
sity’s PRSSA gives us the ability to do so with agency tours, 
panels and events. It is crucial we utilize this tool that can 
only benefit us in our futures as working professionals. I can 
confidently say that PRSSA has opened so many doors for 
me and it can for you too!

TOURS

You Can’t Spell 
Detroit Without TR
By Sotiria Seremetis

Panelists Amytess Girgis, Chief of Staff 
for Abdul Al-Sayed, Amber Lewis, 

Director of Digital and Social Media 
for City of Detroit Mayor’s Office and 
Amelia Quilon, Executive Director at 
Martin Waymire, share insights about 

their careers in the political sector

Politics and PR Panel



Lisa Vallee-Smith CFPCA alumna and founder of Airfoil 
Group, shares insight through Q&A

 On October 2, I had the opportuni-
ty to attend the Business of Art, an event 
hosted by the College of Fine, Perform-
ing, and Communication Arts (CFP-
CA). The guest presenter was Lisa Val-
lee-Smith, an alumna of CFPCA, and 
CEO, president and founder of Airfoil 
Group in Royal Oak, Michigan (head-
quarters). Other locations include New 
York, Hong Kong, London and Silicon 
Valley. Lisa came from a family business, 
so she shared some struggles she had 
with the start-up of the company. Fam-
ily was an important factor in the suc-
cess of Airfoil Group not only because 
of their financial contribution but their 
emotional support too. The purpose of 
the event was for Lisa to share insight on 
leadership, technology, communications, 
marketing and journalism.
 Lisa discussed how Airfoil Group 
started and where the name originated. 
The company assisted with LinkedIn’s 
media tour, PayPal/eBay’s launch and 
Microsoft. The session was appropriate 
for marketing, communications, jour-
nalism and public relations students; it 
highlighted how all fields intersect.
 As a pre-professional in public re-
lations and communications, I gained 
some valuable information such as the 
importance of becoming certified in 

Google analytics and Hub Spot. Work-
ing for an agency focused on technolo-
gy, it’s best to seek out such certification 
and always be ready to embrace change. 
Another key point is that convergence is 
the most significant trend, so there isn’t 
much of a distinction between market-
ing and public relations instead, they 
build upon one another. Marketing is 
about selling products and services and 
public relations is all about reputation. 
Lisa also mentioned how important it 
is to not pitch everything to the media. 
There are fewer media outlets and it is 
best practice to pitch fewer stories with 
a bigger reach. There are times when 
clients can have unrealistic expectations 
about media coverage. This idea was also 

a motivating factor for opening Airfoil’s 
New York location because New York is 
still the largest media center right now. 
It is crucial to keep LinkedIn pages up-
dated because job recruiters for Airfoil 
Group look there first for new talent.
Lastly, I learned how important it is to 
have start-up capital because getting a 
traditional loan can be a much more 
difficult process for entrepreneurs.
 Overall, I enjoyed the event and 
was excited to meet Lisa. She was very 
personable and gave helpful advice. It 
was refreshing to meet a woman CEO, 
president and founder of her agency – 
especially one that is technology savvy. 
I desire to open my own agency one 
day, so I took a lot of advice to heart. 
I enjoyed the informal atmosphere and 
the opportunity to network. Lisa shared 
that we live in a very noisy time with 
social media and the infatuation with 
start-ups, that many do not value the 
importance of working under someone 
else. She attributes her longevity to her 
working under someone. It helped her 
to understand the business side of things 
and not just the creative side of things. 
I gained a few business cards and made 
some genuine connections with some 
industry professionals. 

By Brittany Woods

 Professionals shared personal experiences about how to 
become a better leader for your team on October 18, 2018 at 
Lawrence Technology University. The speakers of the leader-
ship summit included Dr. Sibrina Collins, Harper West, Renee 
Rashid-Merem, Dr. Darienne Driver and Jocelyn Allen. 
 Collins is the executive director of Marburger STEM Cen-
ter and faculty member of Lawrence TechnologyUniversity. Col-
lins spoke on coalitions and their importance. “Coalitions are safe 
zones,” said Collins.  “We can talk about things and we won’t feel 
like we are being judged.” 
 Collins also touched on feeling under pressure and how be-
ing on the job can be hard when worrying if colleagues are 
judging you. From this discussion, I took away that finding your 
coalition is important and professionals will support you and en-
courage you at the peaks of your career. The best way to create a 
coalition is by networking. As young professionals, it is important 
to network at events and have effective communication skills. 
Doing this will help you create a team that you need. 
 West is a psychotherapist, author and former president of 
IABC Detroit. West spoke on self-acceptance. She talked about 
unhealthy mechanisms like rejecting yourself or having low self-
worth. “If we are kind to ourselves and one another, we will not 
fear failure,” West said. 
“Self-acceptance is critical,” said West. “If you don’t meet yourself 
with self-compassion when you have failures, you are going to 
learn unhealthy coping mechanisms.” 
 Rashid -Merem is the director of global manufacturing and 
labor communications for General Motors Co. She spoke about 
the path to leadership and the best way to get there. She also gave 
insightful tips on how to become a better leader; show up to the 
job, embrace challenges, it is not just a title, be true to yourself, 
and invest time. 
 Allen, co-founder and CEO of The Allen Lewis Agency, 
spoke on teamwork and collaboration and how important in-
clusion and integrity are. She encourages everyone to stand for 
something. 
 Driver is president and CEO of United Way for Southeast-
ern Michigan. Driver talked about how to be your best type of 
leader. Leaders need trust, consistency and self-awareness. Leaders 
should know core values - what you stand for. We have to ask 
ourselves, what are our core values? How do we show up?
 All in all, it is important to create your own coalition that 
will support and encourage you in the workplace. Many people 
need to have self-acceptance. Don’t be so hard on yourself; it 
will get better. When you get a new job or internship — show 
up and embrace challenges. It is important to have integrity and 
know your core values.

You’re next! 
Inspire Your Inner Leader: 
Leadership Summit
By Bianca Kashat

EVENTS

Finn Partners Agency Tour

WSU PRSSA 
gives back to Detroit



5 Tips to Unleash Your Inner Leader Now!

 I had the pleasure of attending a leadership summit hosted by The Association for Women in 
Communications Detroit Chapter and the International Association of Business Communicators. 
I heard from some powerful women in a Ted X format, who inspired by their experience and 
lessons and rubbed shoulders with professionals who have been in the field for years! My 
takeaway from this evening was to be a leader. As a leader, you should consider: creating a board 
of directors, learning to fail, taking risks, raising people and remaining authentic. 01

02Learn to Fail
 While failing is extremely hard to handle at first, it’s a fundamental part of growing as an 
individual. If you’re going to be good, you’re going to fail a lot. Failure is sometimes a better 
lesson than success. Think about it, if you were always right would you ever learn? 
 Instead of tearing yourself down, learn from your failures but be kind to yourself about it. 
Tell yourself that it was one mistake, you’re human and you’ll be better tomorrow. Don’t let little 
things like that hinder you from reaching your full potential by demonstrating leadership and 
accountability. 

“If we meet ourselves with compassion, we deal better 
with criticism and handle failure better,” said Harper West, 
psychotherapist, author and former IABC Detroit President.

Build your B.O.D! 
 No, I’m not telling you to hit the gym. Build your own personal board of directors! There are many 
benefits to having one. They act as a sounding board and a safe place to bounce ideas off. It’s effective peer 
mentoring, not to mention the personal benefits like friendships.  You can build these at any stage of your 
career by networking, going to conferences, belonging to organizations or societies and having effective 
communication. 
 A diversity of opinion is important; there’s no point in having a board of directors if they’re going to 
agree with everything you do or if their sole purpose is to stroke your ego. Having a quality B.O.D will 
help you make informed career decisions, and you will end up inspiring each other. Leaders promote in-
spiration and inspiration promotes leaders. 

“You need a number of people to help you navigate,” said Dr. Sibrina 
Collins, executive director of the Marburger STEM Center at Lawrence 
Technological University.

03Take Risks
 On the path to leadership, you should think about how practical your methods are. Not every demon-
stration of leadership must be some revolutionary idea. It can be as simple as how you show up to work or 
class. With that being said, you shouldn’t blend in. People who blend in and only do what they’re supposed 
to do, don’t get noticed. Being a bold leader doesn’t mean you always have to be over-the-top. If you’re on a 
team and your group doesn’t seem inspired, you can be bold by putting yourself out there and painting the 
vision for them!

“You don’t always have to be overly bold, or overly grandiose to be 
an effective leader,” said Renee Rashid-Merem, General Motors Di-
rector of Global Manufacturing and Labor Communications.

By Nina Ross

In Short…
 I’m sure no one has quite mastered every aspect of being a leader, we’re all human and make mistakes. 
Being a leader is mostly about knowing you’re going to mess up and figuring out better avenues to ad-
dress situations when we do. It’s about how you show up every day, setting the tone and being an example 
and inspiration to others. Knowing your weaknesses and working on addressing them. Start working on 
some of your skills today by:

1. Surrounding yourself with ambitious individuals who will push you
2. Practicing how you deal with failure
3. Being bold in how you operate daily
4. Embracing differences and learning from others
5. Remaining true to your morals  

04 Raise People
 Leadership means you don’t take the path of least resistance. For example, if someone you know is 
making inappropriate comments at someone else’s expense, it might be easier to chuckle and brush it off 
or not say anything at all. If your goal is to be a leader, you should lead by example and call them out on 
it. We’ve evolved as a society; making fun of others really should not be tolerated or be used as a device 
to find common ground. 
 This example is another simple way in which you can stand out and be a leader. Leaders lift one an-
other and celebrate differences. 

“What makes us different as a team is also what makes us better as 
a team,” said Jocelyn Allen Co-founder and CEO of The Allen Lewis 
Agency. 

05Remain Authentic
 This idea might sound a bit obvious, but it’s hard to be a considered a leader if you don’t 
care about your cause. Being authentic means, you are self-aware, transparent and hold yourself 
to your morals. Being a genuine leader is not wearing one hat at work and another during your 
free time. It’s not a part-time job; it’s who you are regardless of who is watching. Authentic lead-
ers can do whatever needs to be done to further their organization, regardless of their power, 
money or self-image.

“You need to have the tenacity and the audacity to do what 
needs to be done,” said Dr. Darienne Driver, President and 
CEO of United Way for Southeastern Michigan.

EVENTS



Shelly Najor, Alistair Stephenson, Kaniqua Welch, Stine Eckert, Ross Jones

Diversity and Inclusion: 
The Most Common Themes in the Workplace

 The Annual Ofield Duke Diversity 
Summit discussed how to promote 
civility in communication practices 
without losing authentic voices. The 
event honored the late Ofield Dukes, 
APA, fellow PRSA – a distinguished 
PR professional, educator and journalist. 
Panelists included Kaniqua Welch, head 
of Diversity, Equity and Inclusion 
Committee at Weber Shandwick 
Detroit, Ross Jones, investigative 
reporter at WXYZ Detroit and Alistair 
Stephenson, digital media strategist for 
the ACLU of Michigan. 
 All three panelists shared situations 
they have experienced in their careers 
and gave the audience hope for the 
future based on their advice. Three 
significant takeaways from the discussion 
include:

By Olivia Pope

01
02Look in the right places - It’s easy to be shackled by 

being comfortable. Attempt to put yourself into another 
person’s shoes. There aren’t two sides to every story. 

03Don’t let diversity and inclusion weigh solely on the 
shoulders of the minority in the group. It’s not diversity 
because you hire a minority. It’s not inclusion to have 
lunch with a minority. Learn from them and with them. 

Have uncomfortable conversations - Work through your 
curiosity. There is a significant difference between being 
interested and being offensive. Be in relationships with 
people from other backgrounds. 

EVENTS

 Long before the school year began, 
the executive board established fund-
raising goals to send students to the 
PRSSA National Conference and to 
fund multiple member events through-
out the year. The directors of fundrais-
ing, Maddie and Tega, wanted to rejuve-
nate PRSSA fundraising initiatives and 
find ways to engage the community and 
alumni in these efforts. 
 After researching other Chapters’ 
fundraising experiences, the executive 
board decided that hosting a 5K Fun 
Run/Walk on campus would be the 
most rewarding fundraising endeav-
or. This was the first fundraising event 
of its size for PRSSA and as such the 
planning process required a great deal 
of time and effort. Organizing began six 
months in advance and demanded help 
from all board members, along with 
many general members. 
 PRSSA reached out to public rela-
tions professionals and local businesses 
throughout Detroit for possible spon-
sorships. The event was also promoted 
on PRSSA social media channels. Out-
reach also targeted family, friends, de-
partments on campus and other WSU 
student organizations.

PRSSA Hosts 5K Run/Walk: 
It Takes Teamwork to Make the Dream Work
By Madison Kuhn and Tega Orhorhoroo

DTE Energy 
Blue Cross Blue Shield of 
Michigan 
Zoschnick Family 
VanDyke Horn Public 
Relations 

A big thank you to our sponsors for making our event successful!

Scleroderma Foundation 
Michigan Chapter 
TCBY
Buffalo Wild Wings
Stratacomm 
Milo 

Marx Layne & Company 
Mort Meisner Associate 
Romeo Family Restaurant 
Allison & David Townsend 
Classic Appreciation

Elizabeth Stoycheff, Scott and Vikki Burgess

 The 5K Fun Run/Walk occurred 
on a cold and rainy fall day. The weath-
er may have been less than ideal, but 
it didn’t stop the success of the event. 
Over 30 people attended the race in 
Gullen Mall on October 28 and it was 
enjoyed by all.  
 PRSSA would like to thank all 
those who contributed to the success 
of the 5K Fun Run/Walk, which raised 
nearly 900 dollars. This experience has 
proven it definitely takes teamwork to 
make the dream work. 



EVENTS

 On October 16, Wall 
Street Journal editor Bowd-
eya Tweh visited students to 
talk about his experience in 
journalism and participate 
in a student-led Q&A. Tweh 
graduated from Wayne State 
and wasn’t always passionate 
about journalism. He joined 
the program because of a lack 
of interest in other career 
paths but was close to giv-
ing it all up following a lack 
of success and an impending 
graduation with nothing to 
show. His saving grace came 
when he finally decided to 
reach out to his professor and 
fellow students—this one ef-
fort changed his life, he said. 
 Now, Tweh has years of 
experience at several publi-
cations and has developed an 
excellent reputation in the 
field and a professional net-
work. He’s also been able to 

use his own sense of worth 
and skill to leverage promo-
tions. His biggest pieces of 
advice for students included 
working hard, preparing to 
be challenged (without be-
coming defensive) and mak-
ing connections. 
 

“You can float 
through your 

classes, keep your 
head down, do 
you work,” said 

Tweh. “You might 
be successful, 
but more than 

likely, you’ll 
need to make 

connections. 
Connections are 

currency.” 

 For PR students pitching 
press releases, Tweh advises: 
 
 Making connections and 
building personal relation-
ships with journalists. Of-
fering to take a journalist to 
coffee or lunch to discuss 
your newsworthy topic goes 
a long way, he said
 
 Clean copy and accu-
rate information to make the 
journalists’ job easier 

 Anticipating a journal-
ist’s needs – for instance, once 
during a breaking story, a 
publicist reached out to Tweh 
to offer additional informa-
tion and an interview with a 
relevant client

 Tailor your approach, 
pitch and targeted publica-
tions based on the subject 
of the press release and what 
you and your client want to 
achieve
 
 Always consider the “so 
what? for what?” when you 
want to pitch something—it 
may be big to your client, 
but why should the journalist 
care? 
 
 Have situational awareness 
– don’t try to persistently pitch 
a press release when there’s a 
major and/or breaking story 
that is much more important to 
the journalist and publication 

Advice from an Accomplished Journalist
By Alexandria Burgel

 In addition to Tweh’s 
general advice for all stu-
dents, Tweh recommended to 
journalism students to: 
 
 Develop a range of skills 
and constantly hone those 
skills 
 
 Display a range of ability 
in your portfolio and/or reel 
 
 Pick stories with 100 
percent clean copy
 
 Of course: make those 
connections! 

 Despite Tweh’s commit-
ment to the hustle, he ac-
knowledged how necessary 
it is to give yourself time to 
relax and separate yourself 
from work. He recommend-
ed finding a hobby or some 
method to melt stress in or-
der to keep sane. In addition, 
Tweh stressed that finding 
what you don’t like to do is 
as important as finding what 
you do like to do, and told 
students to respect themselves 
as the future of the industry. 

“The world 
needs good 

reporters, editors, 
photographers 

and storytellers,” 
Tweh said. “Now, 
more than ever.” 

 

 Randy Kester graduated from 
Wayne State University in 2015 after 
obtaining a B.A. in public relations. Kes-
ter, a former Marine, currently works 
for Driven Creative Supply Co. as a so-
cial media strategist, owns RCMS Con-
sulting LLC, and is the director of social 
media for the Chevrolet Detroit Grand 
Prix presented by Lear. 
 Kester started with the Detroit 
Grand Prix as an intern in the spring 
of 2015. Since then, he has been a full-
time member of the Grand Prix team, 
which hosts races for global racing se-
ries, including the NTT IndyCar Series 
and the IMSA WeatherTech SportsCar 
Championship. After taking over social 
media operations in 2016, Kester was 
tasked with hiring interns to help in the 
development of social media content 
during the Grand Prix weekend each 
summer. When it comes to the selec-
tion of his interns, Kester reaches out 
to Wayne State students. Kester is where 
he is in life all because of connections 
between Wayne State and Dr. Shelly 
Najor. For this reason, he is humble and 
grateful to give back to current Wayne 
State students in the form of a week-
end-long internship. 

 Each spring, Kester connects with 
Dr. Najor about possible candidates for 
the internship. In 2018, Dr. Najor put 
me in contact with Kester because of 
my passion for racing and my intent to 
work in racing once I obtain my B.A. 
in public relations. Thanks to Dr. Na-
jor and Kester, I was able to join sever-
al other Wayne State students on Belle 
Isle for the 2018 Detroit Grand Prix as 
part of the social media team. While the 
original intent was for me to be a part 
of the team that captured photos and 
videos to be posted on social media, I 

By Josh Desotell

was moved to the live-tweeting side of 
things as Kester thought it best matched 
my strengths. 
 After the 2018 Detroit Grand Prix, 
I was invited to come back on a larger 
scale in 2019. In February, I began tak-
ing part in the Grand Prix’s daily social 
postings. Through these opportunities, 
Kester has introduced me to many in-
fluential people within the racing arena 
and has taught me many lessons to be 
applied in the future. Upon complet-
ing my internship at the Detroit Grand 
Prix, I hope to continue my work in 
the racing communications world. My 
ultimate goal is to move to Indianapolis, 
home of IndyCar racing, or to Char-
lotte, home of NASCAR, and work for 
a race team on the social media side. 
 All of this has been possible thanks 
to Kester’s generosity in giving back to 
Wayne State students, as well as Dr. Na-
jor for thinking highly enough of me to 
trust me in such an important role. Both 
of them have influenced and shaped my 
life for the better and for that, I will al-
ways be grateful.

A Passion for Racing Creates a Lifetime of Opportunities 

Hour Detroit Magazine Tour



 Established in 1989, Art and Scraps is a 
nonprofit organization in Detroit. It’s commit-
ted to sparking creativity within the education 
system while using and selling recycled mate-
rials.  
 I first heard about Art and Scraps in my 
Fundamentals of PR class.  I read their mission 
statement, checked out their website and in-
stantly reached out to see if I could learn more. 
Their outreach manager, Olivia Vinckier, hap-
pily set up a meeting along with a tour of their 
store, warehouse and garage. 
 

You Make it Magic
By Lyndsey Spilos 

My Experience
  When I arrived at Art and Scraps, I found it housed in an old building in a fairly 
run-down neighborhood.  The building, however, had so much life due to the fun, 
vibrant recycled artwork surrounding it. I buzzed the side door and waited to see 
the inside that would ultimately lead me to the answer I have been wanting to hear 
my whole academic career.  Vinckier kindly greeted me and the tour took off. The 
inside looked like a youth’s imagination. It was filled with donated materials that 
are normally mistaken for trash such as used crayons, industrial foam, fabrics, etc.   

What Started in a Basment of a Church
  Olivia explained to me that the organization was started by Peg Upmeyer, a de-
voted teacher.  Upmeyer wanted to stop all the waste being dumped into landfills. 
She also wanted to involve and educate the community. What started in the base-
ment of a church on Cadieux grew into a beautiful community of people creatively 
protecting the planet while helping each other grow. Art and Scraps then expanded 
to a store front, warehouse and two transportation trucks. 
 Art and Scraps uses 14 different curriculum STEM kits. Each kit contains a 
recipe for a specific educational topic. The kit also comes with recycled materials 
that the students use for creating a piece of artwork that relates to the topic. This 
teaches kids to think creatively while expressing their thinking process. Teachers 
also see how different concepts are learned through art.    

The Power of Nonprofits and PR
  My whole experience at Art and Scraps showed me the importance that non-
profits play in a 
community. Likewise, the involvement of the community in a nonprofit is equally 
critical for sustaining its existence i.e. donations, volunteerism etc. PR is a tool 
that catapults and strengthens this symbiotic relationship between nonprofits and 
community activism.  
  If you were wondering, the answer that I found inside the building is that I plan 
to apply my communications studies education to supporting nonprofits.  

Let’s Talk About Chicago 
By Bianca Kashat

EVENTS

 I had the opportuni-
ty to travel to Chicago for 
PRSSA’s PRedict The Fu-
ture regional conference. 
I explored the windy city 
with three executive board 
members. Throughout our 
trip, we attended incredible 
panels with guest speakers 
promoting diversity, inclu-
sion and equity. We also 
toured Chicago’s Facebook 
office. 
 Diversity is brought up 
quite frequently in the pub-
lic relations industry and 
everyone has different definitions of it. I 
didn’t have a deep understanding of the 
term until I attended the Mastering Im-
plicit Bias within the Corporate Setting 
panel lead by Veronica Appleton. In my 
opinion, these terms are always tossed 
and turned in conversations where it 
can be misunderstood or confusing. Ap-
pleton gave us an understanding of cul-
ture dynamics and how to self-reflect.

 
 Respect a person’s identity, 
how can we ensure people are 
accepted?

 Inclusion is about fostering the 
community and accepting others 
from different cultures. It is mak-
ing someone feel like that they 
belong. 

 Equity is getting invited to the 
next party. 

 You can always learn from 
someone older and younger.

 Categorization and stereotypes 
affect biases and how we interact 
with people.   

 With three floors of food galore and 
rooms filled with gym equipment, I fell 
in love with Chicago’s Facebook office. 
Facebook cares about their employees. 
In fact, they have even hired some of the 
best chefs in Chicago to cook for them 
rather than having the inconvenience 
of going out of the office for lunch. 
Facebook employees have the resources 
they need to keep up their energy and 
good work habits. The company pro-
vides employees with snacks, water, pop, 
coffee, laptop chargers, phone chargers 
and so much more. At Facebook, no 
one has their own office, not even Mark 
Zuckerberg, CEO of Facebook. The 
company promotes equality by giving 
everyone their own desk, in the same 
workspace.



Resume Workshop
Wayne State PRSSA would like to thank the professionals who contributed their time 
and expertise at the resume workshops. Both workshops were held in Shelly Najor’s 
PR Writing classes and all students involved gained insight and advice to build 
professional, career-ready resumes!

EVENTS

PRSSA Faculty Advisor Shelly Najor 
and members of the executive 
board at the Ford Fund Project 

where they heard WSU PR program 
graduate and PRSSA Mentor, 

Christina Lumaj speak.

Peter Van Dyke: Successful, Passionate, Warrior at Heart

 Peter Van Dyke, who is no stranger 
to Manoogian Hall at Wayne State Uni-
versity, is CEO of Van Dyke Horn Public 
Relations. Van Dyke Horn is Michigan’s 
largest minority-owned public relations 
agency, headquartered in Detroit with 
an office in Lansing. Van Dyke heads 
a 14-person team to provide leading 
communications services to the com-
pany’s 50-plus clients annually, which 
range from global corporations to local 
charitable organizations. Van Dyke is 
distinctly renowned for the entrepre-
neurial spirit he brings to his company 
and the firm’s client campaigns. For-
merly named Berg Muirhead, Van Dyke 
Horn has a 20-year history serving cli-
ents globally from its Detroit headquar-
ters. 
 Throughout his academic and pro-
fessional careers, Van Dyke has contin-
ued to give back to Wayne State public 
relations students through program de-
velopment, speaking engagements, and 
internship and scholarship opportuni-
ties. 
 While an undergraduate student in 
the Department of Communication PR 
Program at Wayne State, Van Dyke was 
part of the two-person student team 
that reinvigorated the university’s PRS-

SA chapter in 2002—with the help of 
Dr. Shelly Najor as faculty advisor. He 
served as the chapter’s vice president and 
worked to rebuild the organization, in-
cluding developing the executive board, 
recruiting membership and publishing 
the Salute. His efforts were noted by the 
college in 2003 when he was awarded 
the Jeannine Gregory Leadership Award 
before graduating the following year 
with a bachelor’s degree in public rela-
tions. 
 Two years after joining Berg Muir-
head and Associates, Van Dyke launched 
its internship program in 2008, which 
has provided nearly 50 PR students—
approximately four Wayne State stu-
dents per year—with agency work ex-
perience.

 Following the acquisition of Berg 
Muirhead, Van Dyke began the Berg 
Muirhead Scholarship for Public Rela-
tions Student Achievement. This schol-
arship was created to honor founders 
Bob Berg and Georgella Muirhead and 
their commitment to expanding di-
versity in the PR industry. Since 2016, 
the scholarship provided over $7,500 
to WSU PR students who have also 
demonstrated diversity as a personal and 
professional passion.
 Since Van Dyke graduated and still 
to this day, he continues to speak and 
guest lecture to Wayne State PR under-
graduate and graduate students about 
resume building and career growth. 
His most recent guest lecture to WSU 
PR students discussed the successful 
planning and execution of the Detroit 
Future City’s “Growing Detroit’s Afri-
can-American Middle Class” research 
report campaign.
 In 2018, Van Dyke joined the Col-
lege of Fine, Performing and Commu-
nication Arts Board of Visitors. He sits 
on the committee that is launching the 
new Media Arts Center, which will al-
low students to continue expanding 
their knowledge and expertise in astute 
communications.

FEATURES

Ford Fund Project

By Anjelica Dudek, WSU PR program graduate



FEATURES

Reprint from Press & Guide
Geer Park students, charity organizations team up build Little 
Free Libraries
 Equipped with only paint, 
brushes and animal shaped 
stencils, second-graders of Geer 
Park Elementary transformed 
two little libraries into symbols 
of youth animal education.
 Little libraries are an emerg-
ing trend designed to “inspire a 
love of reading and build com-
munity through neighborhood 
book exchange,” says Little 
Free Library, a non-profit at the 
helm of the movement.
 Little libraries are structur-
ally reminiscent of a mailbox 
or a birdhouse, housing books 
rather than mail or birds.
 The library decoration is 
part of a new campaign de-
signed to educate local youth 
about pet welfare, with a focus 
on animal shelter awareness.
 Friends for Animals of 
Metro Detroit, the organization at the 
center of the campaign, is a nonprofit 
operating the Dearborn animal shelter. 
FAMD’s current Little Libraries Cam-
paign continues the organization’s mis-
sion to bring their “passion and animals 
into the community with events that 
help bring together dogs and cats with 
loving people.”
 In addition to facilitating the library 
painting, Wayne State public relations 
students, Eric DuBay and Jessica Vicari, 
in charge of executing the campaign, 

also read “It’s Raining Pups and Dogs” 
by Jeanne Prevost and “Are You Ready 
for Me?” by Claire Buchwald to the 
Geer Park students. These books rein-
forced the “adopt don’t shop” message 
and the importance of volunteering at 
local animal shelters.
 The program signifies a compre-
hensive effort between Wayne State 
University students, Friends for Animals 
of Metro Detroit and the Ford Fund.
 Ford Fund’s sponsorship of the pro-
gram enriches the education of univer-
sity students through service learning 

opportunities as well as actively 
engaging the surrounding commu-
nity and encouraging community 
outreach.
 “These students are our future,” 
says Farah Harb, global education 
programs analyst for Ford Fund. 
“The Ford Community Corps 
program not only gives college stu-
dents hands on experience but also 
empowers them to have an impact 
in the community and help make 
people’s lives better. Ford Fund is 
thankful for our partnership with 
WSU and all the hard work the 
students put into their projects.”
 Shelly Najor, coordinator of 
the undergraduate PR program at 
Wayne State said, “We are so grate-
ful to the Ford Fund for its support 
of programs that place students into 
the community working alongside 
deserving nonprofits. What a valu-
able pre-professional experience!”

 Following the initial visit to the 
elementary school, campaign organiz-
ers returned to Geer Park Elementary. 
During the visit, the organizers remind-
ed students of the messages discussed 
during their first visit and handed out 
specially designed “Adopt don’t shop” 
T-shirts to students. A pizza party was 
also provided to conclude the event.
 A partnership with Little Free Li-
brary’s steward registry was also put in 
place for the prosperity of the project.

Awards
AWARDS

PRSA Detroit Durocher Memorial Scholarships
Alexandria Burgel, Chanel Taylor

Congratulations to all award and scholarship recipients!

Mary Henige, PRSSA Professional Advisor

CFPCA Arts Achievement Award
Career Achievement Award
in the Field of Communication

Jeannine Gregory Leadership Award
Sara Powers 

Fleishman Hillard Agency Tour

Berg Muirhead Scholarship for PR Student Advancement 
Fernanda Bottini-Sinzato 
Lakiya Neal 

Michael & Judy Layne Annual Scholarship in Communication
Reginald Hawkins 
Quentin May 

Renee M. Abraham Harris Memorial Endowed Scholarship in PR
Chanel Taylor 
Jaymi Gittens 
Emma Seidel



PRSSA Memorable Moments

A big thank you to all of the professionals who participated in speaking 
engagements and panels or opened their doors to WSU PRSSA members 
this year. Members gained valuable knowledge and made lasting connections 
through these hands-on experiences. The contributions of these individuals 
has made an impact as students embark on their journeys toward becoming 
working professionals.

Thank You!



Announcing the 2019-2020 PRSSA Executive Board 

President: Jaymi Gittens

VP of Digital Communications: Allyson Webb

VP of Professional Programming: Nina Ross

Assistant Programming Director: Carrie Paveglio

VP of Internal Communications: Samantha Beagan

VP of Fundraising: Gale Thompson

Assistant Fundraising Director: Elizabeth Ryan

VP of Membership Services: Emma Seidel

Thank you to Amy Lafnear and Jeff Adkins for another successful year of 
connecting students and professionals within the mentorship program. We are 
certain that because of this thriving program, many memories are made and 
mentoring relationships will last a life time!

Mentorship Program

Jennifer DeWalls with PRSSA Mentor, Christina Lumaj 



We are the James S. Measell Chapter of the Public Relations 
Student Society of America that was created in 1983 on the 

campus of Wayne State University.

Our mission is to provide guidance, motivation, and opportunity 
to up-andcoming professionals in the City of Detroit. We create 

programming and opportunities so students can keep pace with 
the ever-changing industry.

Our workshops complement our classroom studies. Our tours 
give us insight into potential careers. Our shared events with 
PR professionals help us build networks. Our executive board 

positions teach us leadership skills.


