
Several months ago, a team 
comprised of Wayne State and 
Eastern Michigan University 
PRSSA students joined forces 
to prepare a bid that would be 
presented to the National PRS-
SA Committee in Philadelphia.  
Winning this bid would mean 
our chapters would have the 
honor of co-hosting the na-
tional conference that comes 
to Detroit in October 2008. 
This conference will bring over 
1,000 PRSSA students to De-
troit –as our guests! 

After sleepless nights, can-
celed flights and lost luggage, 
our team pulled together with a 
polished pitch. We won this bid 
over a much larger, and much 
more experienced, Michigan 
State University team.  MSU 
has been active at the national 
level for many years, while this 
is our first effort. Fortunately, 
our team anticipated this as an 
issue, as it had been raised in 
our dress rehearsals, and were 
prepared to discuss how hard 
work and commitment would 
overcome lack of experience.  

“What most impressed me 
was how they were able to put 
the stress aside, come together 
and perform in a way that had 

both Melissa Motschall (East-
ern Michigan’s PRSSA advisor 
and a Wayne Communication 
Ph.D.) and myself in tears.  
And isn’t that what differenti-
ates the Wayne student from 
the rest of the pack - this pas-
sion, this spirit, this fighting, 
never-take-anything-for-grant-
ed work ethic?,” said Dr. Shelly 
Najor, PRSSA faculty advisor 
at Wayne State. 

After what seemed like days 

of waiting, National PRSSA 
President Melissa Csuhran 
called the team into the 
lobby of the Loews Philadel-
phia Hotel, where for nearly 
five minutes she had us in 
suspense. When all hope 
seemed lost, the words “we 
decided to go with you” fell 
into the air. We had won the 
coveted bid! Our hard work 
had indeed paid off and con-
vinced the national commit-
tee of our dedication.

It is now that the real work 
begins. Our chapters will 
spend the next year working 
tirelessly to produce the best 

national conference PRSSA has 
ever seen. We look forward to 
strengthening the relationships 
we made during the bid com-
pilation process and to forging 
new ones with local practitio-
ners, agencies and corporations. 
Let the planning begin!
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Bringing Home the Bid
WSU-EMU to host 2008 PRSSA National Conference

by Kim bonnell & Katy CoCKrel

 a message from: Kim bonnell, PrSSa President
Thank you for taking the 

time to read our newsletter. 
There are several great articles, 
so I will keep this quick. We are 
all very excited about the year 
ahead and we have all worked 
hard to compile a great news-
letter.

We have been busy working 

on the National Conference, 
holiday party and luncheon. 
We’re also working on many 
other great events. I hope to 
make this an unforgettable 
year.

To contact E-Board members, 
e-mail: prssa.wsu2@yahoo.com 
or find us on MySpace 

Former PrSSa President Katy 
Cockrel and current President 
Kim bonnell at the “bring me 
Something PrSSa” social in 
Philadelphia.
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Wayne State Winners

Congratulations to...
Mary Henige - The Robert Hefty Distin-
guished Service Award
Our very own Mary Henige, 
APR, of the General Motors    
Corporation was awarded the 
Robert Hefty Distinguished 
Service Award by PRSA De-
troit.
Shannon Komondy - The 2007 
Gary Yoshimura scholarship
A dedicated PRSSA member, 
Public Relations major, and 
friend to the program, Komondy won the 
nationally competitive award. She received 
a monetary reward and was recognized at 
the 2007 PRSA National Conference in 
Philadelphia.
Craig LaPoint - National PRSA Presi-
dent’s Citation
The National President’s Citation was cre-
ated to celebrate and honor members who 

go beyond expected service to the Society 
by contributing nationally or to chapters 

in a meritorious way. These 
m e m b e r s 
also possess 
leadership 
and pro-
f e s s i o n a l 
skills, have 
a strong 
u n d e r -
standing of 

PRSSA and be an active 
member on the chapter 
and/or national level.
Katy Cockrel & Craig 
LaPoint - The Donald 
P. Durocher Memorial 
Scholarship
Wayne State PRSSA 
members Katy Cock-

rel and Craig Lapoint have been awarded 
the Donald P. Durocher Memorial Schol-
arship from PRSA Detroit.

We’re so proud of you all!~
a special thanks. . .   

to midwest energy Cooperative, an energy company out of Cassopolis, mich., that generously 

donated funds to feed the PrSSa students who were in Philadelphia for the national Conference.

Sara Williams, Shannon and bre mcamie at the national 
PrSa Conference in Philadelphia

Sara, bre, Kim and Katy with Jim from Faygo- who drove 70 
miles to make sure we had red Pop for our presentation.

Kim, bre, Sara and Katy with evan, an employee at 
maginanno’s in Philadelphia.
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Student articles

WSU students find  
alternatives to traditional internships
by StePHen maHaFFey

Many public relations students at Wayne 
State struggle to balance the responsibilities 
of work, school and family. While professors 
at WSU diligently preach the importance of 
internships in public relations, students like 
me grimace and groan because our personal 
schedules do not allow us to participate. Al-
though traditional internships provide valu-
able experience and opportunity to public 
relations students at WSU, many students 
do not have time to reap the benefits of these 
programs. With some initiative and ingenu-
ity however, even the busiest WSU students 
can gain professional experience outside the 
classroom.

It is a fact that organizations everywhere are 
in need of public relations work performed 
on their behalf. Many non-profit, academic 
and government organizations can be used 
as launch pads for fledging public relations 
careers.  

“Start by contacting organizations you’re 

already involved in,” said Shelly Najor, Senior 
Lecturer and Public Relations Student Soci-
ety of America (PRSSA) Faculty Advisor at 
WSU. “Try your employer, church or neigh-
borhood organization. They’re great places to 
start because they’re already close to you.”

No organization is closer to my family than 
our local township office – it is viewable from 
our front window. Recently, I contacted a 
township administrator about the possibil-
ity of writing for the township newsletter. 
Within minutes, I was asked to assist with 
rewriting the entire publication.  They even 
requested that I assist with layout and design. 
The work will provide an excellent addition 
to my portfolio. 

“Initiative is key for public relations stu-
dents,” said Jessica Killenberg, APR, account 
director at Bianchi Public Relations Inc. in 
Troy, Mich., and an adjunct professor at 
WSU. “In some cases, all a student needs to 
do is a little research, pick up the phone and 
volunteer their services and opportunities 

naturally present themselves.”
Katrice Townsend, a WSU graduate stu-

dent, joined the WSU Youth Advisory Group 
Organizations affiliated with the university to 
provide superb avenues for students to gain 
real-world public relations experience while 
strengthening community ties. Townsend 
writes press releases, assembles media kits and 
assists with event coordination for the orga-
nization. 

“That’s the area in which PRSSA is so ben-
eficial,” Killenberg said. She added that the 
organization generates valuable opportunities 
for public relations students to establish rela-
tionships with the professional community.  

It is crucial for all public relations students 
to gain professional experience and develop a 
portfolio of work beyond their academic ca-
reers. Although some students are unable to 
complete a full-time internship, hard work 
and initiative will always propel public rela-
tions students to greater levels of profes-
sional success. 

Work and the City
 by Katy CoCKrel

It has always been a dream of mine to 
work in New York. I don’t know if that can 
be attributed to watching too much “Sex 
and the City” or my love of the busy city  
streets. Either way, I realized my dream this 
summer with an internship at one of New 
York’s premiere fashion, entertainment and 
lifestyle PR firms, Fingerprint Communi-
cations.

I stumbled upon the internship by 
chance. Like many of the boutique agen-
cies in the entertainment PR industry, Fin-
gerprint didn’t have a link to internships 
or careers on their website. I didn’t let that 
stop me. I called one day in early Novem-
ber 2006 to inquire about internship op-
portunities. A month later, I flew to New 
York for an interview, was hired on the spot 
and spent the next few months looking for 
a good sublet on Craig’s List.

I spent the summer working with se-
nior-level staffers (the agency does not as-
sign formal titles) on a number of retainer 
and fashion clients. Some of them includ-
ed Polaroid, Lia Sophia jewelry, Frankie B. 
Jeans, Treesje (luxury handbags and leather 
goods), 42 Below Vodka, Los Angeles-
based nightclubs Crimson and Opera and 
New York-based restaurants Phillipe and 
The Grand.

The majority of my work was with the 
Polaroid, Lia Sophia and LnA accounts. In 
fact, the summer is one of the most excit-
ing times for Polaroid, given their spon-
sorship of the Polaroid Beach House. The 
beach house, which is Fingerprint’s busiest 
summer client, is a fully outfitted mansion 
in Malibu that is home to some of the big-
gest celebrity parties of the summer. Sadly, 
while the interns in the agency’s L.A. of-
fice got to work the events, I spent most of 

the summer clipping the hundreds of print 
and online press hits. Still, it was an invalu-
able experience. 

The fashion clients were no less exciting.  
One of the most rewarding experiences of 
the summer was having the opportunity 
to work with Frankie B. on a collaborative 
effort with Y-Me, a nationally recognized 
breast cancer awareness organization, and 
Maya Hayuk, a renowned painter. The 
partnership entailed the design and sale of 
a limited edition line of denim benefiting 
breast cancer awareness and research. A 
portion of the sales from jeans with pocket 
designs by Hayuk went to Y-ME.

The internship was unpaid but the op-
portunities were priceless. I also left with 
freebies from the product closet. What 
could be better?
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E2, Detroit?
Is entrepreneurship the answer to Michigan and Detroit’s woes?

by reGinalD aleXanDer

It’s easy to point out all the economic 
dilemmas facing Michigan. A harder ques-
tion is how do we fix the problems and 
spur economic growth in the state and in 
Detroit? For many, the answer is found in 
two words: entrepreneurial growth.

The need for entrepreneurial growth was 
one of the rallying cries heard from many 
speakers at the E2 Detroit Symposium held 
at Wayne State University in October. For 
two days the symposium’s registrants gath-
ered to hear the likes of former ePrize CEO 
Josh Linkner, Weight Watchers’ President 
Florine Mark and First Gentleman and 
businessman Dan Mulhern extol the im-
portance and intrinsic value an entrepre-
neurial spirit has for Michiganders.

The central focus was “Entrepreneurs 
and Excellence” and featured panel dis-
cussions on subjects ranging from raising 
capital and finding small business support 
to speeches on motivational lessons as they 
apply to business and life in general. Day 
one opened with the E2 Adventure, an en-
trepreneurial competition, which paired 
students together and gave them a week to 
create a product or service before going on 
campus to push their wares. The winners 
received laptops and Treos as prizes along 
with a crash course in the rigors of entre-
preneurship.

The push to encourage more people in 
the state to become entrepreneurs makes 
perfect sense. When an individual starts a 
company, that company will need to hire 
people who need jobs. The end result is 
that all of them will pay taxes.The business 
owner is happy, the employees are happy 
and Uncle Sam is definitely happy. It is 
impossible, however, to ignore the negative 
headlines and the pallor they cast over any 
positive growth. Michigan has its troubles, 
including a sagging auto industry, state 
budgetary woes and business tax issues. 
This begs the question, is Michigan the 
place a fledgling entrepreneur would want 
to start a business?

Several speakers stressed the advantages 
of joining the entrepreneurial bandwagon 

in Michigan. “You cannot have chosen 
a better time to start a business in S.E. 
Michigan,” said former Detroit Mayor 
Dennis Archer in the keynote address. He 
abandoned the podium early in his speech, 
choosing to pace the stage, his words pen-
sive and measured. “I see a lot of homes. I 
see people settling down. I see a reduction 
in crime and a re-dedication to education,” 
Archer said. “Is this the time?” he asked.   
“What are you waiting for? Is this the right 
place?” His answer was two words: “Tech-
Town,” he said, referring to the research 
and technology incubator in midtown.

TechTown is pulling much needed in-
dustry and dollars into the Cultural Center 
area. Technology is the next great businesss 
opportunity for the Detroit region. Grow-
ing the various technological industries 
will require luring new talent to the region 
while retaining current residents. Out-of-
state talent as well as graduates from local 
colleges and universities must feel an in-
centive to live and work in Michigan. Fred 
H. Reinhart, vice president for Technol-
ogy Commercialization at WSU, echoed 
the importance of having a technological 
nucleus located in Detroit. “Once we get 
a critical mass of these activities here [like 
TechTown] we will see other companies 
come here because they want to be where 
the action is,” Reinhart said.  

One of the people responsible for devel-
oping and keeping that action in Michigan 
is James Epolito, president and CEO of the 
Michigan Economic Development Corpo-
ration, which provides resources and as-
sistance to help Michigan businesses grow.  
He showed videos of MEDC-developed 
advertisements featuring actors and Michi-
gan natives, Jeff Daniels and Tim Allen.

“We have to start switching the attitude, 
because we are coming back,” he said. Ep-
olito keep the mood light, peppering his 
speech with jokes and funny stories, while 
explaining how hard his staff works to as-
sist business owners navigate the entrepre-
neurial waters. “Our number one job is re-
tention,” he said referring to the MEDC’s 

objective, to keep businesses in Michigan. 
 Mary Kramer, publisher of Crain’s 

Detroit Business, presented some entre-
preneurs who are actively pursuing their 
business dreams in Michigan. Kramer also 
moderated a panel discussion entitled, 
“Detroit’s Underground Creative Econ-
omy,” featuring a trio of young entrepre-
neurs from the magazine’s “Twenty in their 
20’s” list. The business owners spoke of the 
challenges associated with entrepreneur-
ship, but held an optimistic view of the 
Detroit region’s future.

Although Kramer feels that the Detroit’s 
economic future is promising, she de-
scribes the current business climate as a 
cautious one. “The economy is obviously 
affected by the auto industry and it’s also 
affected by the uncertainty of the state tax 
structure.” Like many of the symposium’s 
participants from the business commu-
nity, Kramer’s approach is to grow it here 
and keep it here. “I think that the empha-
sis should be on entrepreneurial activity,” 
Kramer said. “Whether it is a conference 
like [E2 Detroit] today, what Dan Gilbert 
is doing with his Bizdom U or what De-
troit Renaissance is doing with its entrepre-
neurship initiative. The job growth is com-
ing from smaller enterprises and we have to 
grow our own, in this region.”

When E2 Detroit 2007 ended, scores of 
business cards had been exchanged, current 
and would-be entrepreneurs left with hope 
for the future and the state had another rea-
son for optimism. E2 Detroit, along with 
other organizations, events and individu-
als has laid the foundation. We need brave 
entrepreneurs to venture forth, like Henry 
Ford years ago and Josh Linkner today, to 
establish new businesses in Michigan. We 
need people to come and to stay if the De-
troit region is to prosper and grow. If we 
in Michigan do not extol the value of our 
resources in industry, ideas and individuals 
to the world, who will?

Student articles
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Crisis Management
PREPARING FOR THE INEVITABLE - PANDEMIC INFLUENZA

by aSHley l. lott

In the communication industry, dealing 
with a crisis happens frequently enough. 
Just the word “crisis” reminds us of hurri-
cane Katrina, Virgina Tech, or yet another 
high-profile celebrity scandal. 

A crisis is a major, unpredictable event 
that threatens to harm an organization, 
its customers and its stakeholders. Crisis 
management is the systematic attempt to 
avoid organizational crises and to man-
age those crises that do occur (Pearson & 
Clair, 1998). The public relations team 
is usually called in to mend any resulting 
damage to an organization’s public image 
and to inform customers and stakehold-
ers about the event. One kind of crisis few 
public relations people have managed is a 
major infectious disease outbreak, known 
as a pandemic.

An influenza pandemic occurs when a 
new influenza virus emerges and people 
have little or no immunity and there is 
no known vaccine. In those cases, disease 
would spread easily, causing serious illness, 
rapidly sweeping across the country and 
around the world. Three major issues are 
of concern: 

• TRANSMISSION: Viruses are able 
to mutate so that it is possible for them to 
cross over from animals to humans. For ex-
ample, the H5N1 virus, or “Bird Flu,” has 
attacked birds and wild cats in Asia, and 
also has infected a reported 334 people 
world wide—205 resulting in death.

The fear is that H5N1 will mutate into 
a human transmittable pandemic influ-
enza that would result in a global infec-
tion. Currently, close contact with infected 
poultry has been the primary source for 
human infection. Though rare, there have 
been isolated reports of human-to-human 
transmission of the virus.

• TIMING: The second concern is not 
how it will happen, but when. It is difficult 
to predict when the next influenza pan-
demic will occur or how severe it will be. 
Wherever and whenever a pandemic starts, 
everyone worldwide is at risk. Countries 
might, through measures such as border 

closures and travel restrictions, delay ar-
rival of the virus, but will not be able to 
entirely stop the spread.

• RESPONSE: The third concern is how 
an outbreak would be handled. In fact, the 
Department of Human Services (DHS) 
and Centers for Disease Control (CDC) 
recommend that every organization have a 
crisis response plan for a pandemic influ-
enza outbreak. 

Dr. Matthew Seeger, chair of the De-
partment of Communication at Wayne 
State University, and an expert in crisis 
communication, has worked closely with 
a number of organizations, including the 
CDC, to prepare for an influenza pandem-
ic. Dr. Seeger helped draft the CDC’s plan 
for crisis response and has trained health 
communicators around the nation so that 
they are prepared for the next pandemic.

“Effective communication will be the 
central part of any response to pandemic 
influenza. We can only do so much with 
medical interventions. It is the social inter-
vention that will allow us to contain any 
outbreak, ” Dr. Seeger said. “This is why 
organizations need to have a pandemic in-
fluenza crisis plan.”

In addition to implementing a crisis 
strategy, simple actions can help protect 
the public from becoming sick with a vi-
rus. No single action protects completely; 
however, if used together, the steps below 
can help reduce the chances of becoming 
infected:

•  Flu shots. Keeping up-to-date on an-
nual shots is always a good idea and may 
help slow the spread of disease during a 
pandemic.

• Respiratory etiquette. Dr. Seeger calls 
this the “Cough and Sneeze Rules.” This 
includes covering your mouth when yawn-
ing, coughing or sneezing. 

• Regular hand washing. Washing your 
hands is  most important when you have 
made contact with your mouth, eyes, bare 
skin or another human. Carrying portable 
alcohol-based hand sanitizer cleanser is rec-
ommended, but should not be substituted 

for washing ones’ hands. 
• Social Distancing. If you are ill or sus-

pect that you are ill, stay home and seek 
medical treatment immediately. It is also 
recommended to refrain from entering 
large crowds or places with poor ventila-
tion and lots of people in an enclosed space 
to prevent the spread of the virus.

“This is essentially a communication 
problem, because we need to inform peo-
ple and persuade them to change their be-
haviors during a pandemic,” Seeger said.

During a pandemic, many organizations 
including schools, businesses, hospitals 
and major transportation organizations 
will need to help out with social distanc-
ing, and public relations professionals will 
be ready to help get the message out.

For more information on pandemic in-
fluenza, please visit the following website 
http://pandemicflu.gov or contact your 
family care physician



A Light at the Beginning  
of the Tunnel
by JaSmin naDalizaDeH, brian mCGuire & WenDy tarGuS

Since the beginning of the semester, 
our PR Writing class group, (Brian Mc-
Guire, Jasmin Nadalizadeh and Wendy 
Targus), has had the pleasure of working 
with a non-profit organization called the 
Lighthouse of Oakland County. Through 
contacts such as Dr. Shelly Najor, Aswathy 
Mathew, a former Wayne State PR gradu-
ate, and her employer, Hermanoff and As-
sociates, we were given the opportunity to 
do valuable work for Lighthouse – and for 
class credit! 

Perhaps the most fun was that Her-
manoff and Associates, a boutique PR firm 
located in Farmington Hills, included us in 
some of the agency’s activities. One such 
event, held at the Emagine Theater in Novi 
on October 4, honored Hermanoff and 
Associates for being crowned as one of the 
“Cool Places to Work” by Crain’s Detroit 
Business. We attended the awards ceremo-
ny and reception with agency staff and were 
able to enjoy the accolades that went along 
with this distinction. “Hermanoff provides 
an environment that is not only motivat-
ing and rewarding, but fun as well,” said 

Mathew.
The evening began in the lobby of No-

vi’s Emagine Theater where associates from 
businesses and organizations across metro 
Detroit picked up their nametags, proudly 
displaying their place of work, and a pair 
of sunglasses, symbolizing their “coolness.” 
After grabbing popcorn, drinks and min-
gling with the crowd, we all gathered into 
one of the enormous movie theaters where 
the awards ceremony took place. Each or-
ganization was called and presented with 
an award while the master of ceremonies 
announced what characteristics and poli-
cies, or lack thereof, had deemed each spe-
cific organization “cool.” Speeches, movie 
clips and other tidbits made the ceremony 
fun and enjoyable. Once the house lights 
turned up, everyone headed next door 
to the hip bar/bowling club, The Lucky 
Strike, where drinks and hors d’oeuvres 
were served. 

Networking opportunities soon arose 
as everyone became well acquainted with 
one another and the environment changed 
from business-like to festive. The recipients 

of this award proved why these organiza-
tions had been chosen. The atmosphere 
was exciting and we were extremely appre-
ciative of the opportunity given to us.

It’s rare to get the opportunity to con-
verse with people who work for businesses 
and organizations directly related to their 
area of study, in such a stress-free environ-
ment. The privilege of having multi-fac-
eted conversations with employees, and 
possible employers, allowed us to expose 
ourselves on a personal, as well as academic 
level. Normally it is virtually impossible 
to accomplish outside a social gathering 
like this. Our confidence gained from this 
experience is indispensable and will help 
with interviews and other similar meetings, 
which can be intimidating. We also learned 
that many organizations and businesses in 
the metro Detroit area really are enjoyable 
to work for. After all, they have such “cool” 
people working for them!
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Don’t forget. . .   

to check your Wayne State e-mail regularly in order to keep ahead of any Public relations 

opportunities that present themselves. Dr. Shelly najor will send out e-mails periodically with 

information you need to know.

if you have any questions, you can contact Dr. najor at m.a.najor@wayne.edu



New E-Board Members
Kim bonnell - President
Joining Wayne State from Kalamazoo, 
Mich., Kim Bonnell has become an impor-
tant fixture in PRSSA, serving as President 

for the 2007-2008 
academic year. In 
2005, Kim gradu-
ated from Kalam-
azoo Valley Com-
munity College 
with an associate 
degree in basic 
arts. Kim brings 
this enthusiasm 

for the arts and passion for communica-
tion to her role as PRSSA President. She is 
honored to hold this position and is posi-
tive that this will be a great year for PRSSA 
members at Wayne State.

Jared bryan - Vice President
Jared is a senior public relations major 
graduating in the fall of 2008. After gradu-

ation he hopes to 
work in corporate 
public relations.  
He enjoys relax-
ing and spending 
time with fam-
ily and friends.
Though he has 
many hobbies, his 
favorite is meeting 

and getting to know new people and learn-
ing about other cultures.

Craig laPoint - membership Coordinator
Craig is a senior majoring in public rela-
tions, with a minor in political science. 
He has completed three internships, with 
the American Red Cross, a U.S. congres-

sional campaign 
and with Tanner      
Friedman Strate-
gic Communica-
tions. In 2007, he 
won the Renee M. 
Abraham-Harries 
Memorial Schol-
arship in Public 

Relations, a PRSSA National President’s Ci-
tation and the Donald P. Durocher Memo-
rial Scholarship. In his free time, he enjoys 
reading, writing, photography and politics. 

Jasmin nadalizadeh -  
Secretary/treasurer
Jasmin is currently a junior majoring  
in public relations. She spent last winter se-
mester in NYC completing an internship at 

A&M/Octone Re-
cords. After gradu-
ation, she hopes to 
pursue a career ty-
ing in her public 
relations skill set 
within the music 
industry. When 
she has free time, 
she enjoys going 

to concerts, traveling and spending time 
with family and friends.

brian mcGuire - alumni Coordinator/ 
advisory board liaison
Brian came to Wayne State University in 
2003 and took an interest in the construc-
tion and application of communication. He 

gravitated toward 
public relations 
because of its many 
functions and vary-
ing concentrations 
in its field. After 
completing an in-
ternship, at Marx 
Layne this year, he 

gained a better understanding of what a pub-
lic relations practitioner can do. He practices 
music on a daily basis, and would like to work 
in the music industry.

Steven Haynes - Special events  
Coordinator
Steven is a senior majoring in public relations. 

As a student at 
Wayne State Uni-
versity he has taken 
part in many of the 
opportunities the 
University has to 
offer. His experi-
ences include writ-
ing for the South 
End, joining Pi 

Kappa Alpha, and participating in intramural 
athletics. He also won the Jeannine Gregory 
Memorial Award last spring.

rebekah melcher - newsletter editor
Bek is a senior majoring in public relations. 

Currently she is 
interning at the 
M a k e - A -W i s h 
Foundation of 
Michigan and De-
tour Magazine. Bek 
loves music and 
hopes to persue a 
career in either the 
entertainment or 

non-profit industry. In her free time, Bek can 
be found reading, listening to music or put-
ting together the next issue of the Salute.
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Professionals

PRSSA Endowed Support Fund
by Dr. JameS meaSell

We’re making progress! The PRSSA Endowed Support Fund, 
which began this year and has a goal of $50,000, now stands at 
$13,100. My thanks go to all who have contributed thus far.

 When completed, this fund would support a wide variety of 
WSU PRSSA activities, ranging from local projects to student 
travel to regional and national conferences. This effort began with 
my challenge: when WSU PR alumni and friends have reached 
two-thirds ($33,333) of the goal, I’ll contribute the final one-third 
($16,667).

Under the leadership of Dr. Shelly Najor and Mary Henige, the 
chapter continues to distinguish itself. Most recently, the chapter 
teamed up with Eastern Michigan University’s chapter in devel-
oping a successful bid presentation to host the national PRSSA 
conference in Detroit in 2008.

Do the math - your contribution of $500 becomes $750 be-
cause of my challenge, $100 becomes $150. This is the time of 
year for you and your tax advisor to consider the advantages of 
such contributions. Don’t delay, write a check today.

Dr. James S. Measell
WSU professor, 1970-1997
email: jsmeasell@fentonartglass.com

Yes, I would like to support the Wayne State University PRSSA Endowed Support Fund by making a tax-deductible gift of:

q$500 (Leadership Gift)  q$250 (Visionary Gift)  q$100 (Gold Circle Gift)  qOther__________

Name: _______________________________________________________________________________________

Address: ______________________________________________________________________________________

City: ___________________________  State: ________________  Zip: ____________________

qCheck, payable to Wayne State

qVISA  qMasterCard Card Number: ____________________________________ Exp.: ____________

qPlease send me a pledge reminder for this gift

Signature: ____________________________________________________________

Phone Number: ____________________________________ E-Mail: __________________________________

Please return to: The College of Fine, Performing and Communication Arts; 5104 Gullen Mall; Detroit, MI 48202
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