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Day’s in!
Meet the 2005 President of  the PRSA-Detroit chapter

BY NICOLE M. YOUNG

Long before her of-
ficial start date of January 1,
2005, Jennifer Day, APR,
held a strong leadership pres-
ence in the PRSA Detroit
chapter.

Day has been a
member of the PRSA Detroit
chapter for 8 years.  She be-
came a member around the
same time she began her cur-
rent job with the Interna-
tional Joint Commission in
Windsor, Ontario.  Day says
she became a member to
learn more about the Detroit
PR industry.  Becoming ac-
tive in the chapter was very
important to her.  As a PRSA
member, Day served on the
Internship/Student Develop-
ment Committee as well as
the  Program Committee
where she served as co-chair.
Immediately after joining
PRSA Day took classes to-
wards earning her APR sta-
tus.  After serving on  sev-
eral committees Day was
voted chapter secretary.
Once elected to the board,
Day knew she would one day
become president of the
chapter.  “PRSA-Detroit has
a four-year succession plan,”
said Day.  “Once you be-
come a member of the board,

you will hold the position of
chapter president during the
fourth year of your board
tenure.  First, you become
secretary, then treasurer, vice
president and then presi-
dent.”

Day is the Director
of Public Affairs for the In-
ternational Joint Commis-
sion - the Great Lakes Divi-
sion in Windsor, Ontario.
The International Joint Com-
mission is a treaty organiza-
tion that monitors the use and
quality of boundary waters
between the United States
and Canada.  The organiza-
tion has three offices:
Windsor, Washington, D.C.,
and Ottawa, Ontario.  Day
handles all of the communi-
cation aspects for the Wind-

sor office.  Her duties include
writing speeches, the
organization’s newsletter and
press releases; handling me-
dia relations for the Great
Lakes Division; and coordi-
nating special events.  Cur-
rently, Day is planning a
large 3-day workshop target-
ing 500-600 scientists.

Day’s duties may
change every four years.  A
commissioner (the person
who runs the International
Joint Commission) is elected
for a four-year term.  Resem-
bling a U.S. presidency, the
commissioner designs his or
her platform to meet the
needs of the organization and
both countries.  Day must
adapt her daily responsibili-
ties to reflect the current
commissioner’s plans.

During her tenure
as president, Day has set nu-
merous goals for PRSA De-
troit and the local PRSSA
chapters.  “My goal for
PRSA Detroit is to provide
as many services as possible,
reaching all of our mem-
bers,” Day said.  “Creating
new life into existing pro-
grams and those that haven’t
been active in several years
is the chapter’s current fo-
cus.”  Day’s main goal for
PRSSA is reviving the Pro-
SEE DAY, PG. 4
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BY DAVE NIELSEN

When Sandra
Hermanoff, CEO and
president of Hermanoff and
Associates, spoke to Wayne
State University public
relations students recently,
she set forth a challenge.

“I want you to start
thinking,” said Hermanoff,
proceeding to then entertain
and inform her audience
about the creative side of PR.
Through word games,
workshop opportunities,
examples from personal
experience and examples
from some of her favorite
authors and artists,
Hermanoff presented many
ways for students to start
thinking.  Several of the
things presented proved her
point that creativity is
something that is absolutely
necessary for a future in PR.

Hermanoff asked
questions for the students to
ponder, some hypothetical,
some rhetorical, and some
easy to answer.  All of the
questions, however,
presented the students with
a lesson in why creativity
should be prevalent in all
facets of the practitioner’s
job.“The creative explorer
looks for history in a
hardware store and fashion
in an airport” said
Hermanoff, quoting Robert
Wieder.  Following her
presentation, there are
students at WSU who have
more tools and knowledge to
be a “creative explorer.”  A
special thank you to Sandra
Hermanoff, for not only the
creative words of wisdom
but also her generous
monetary donation to help
subsidize student tickets to
the upcoming Student &
Alumni Luncheon.

Sandra Hermanoff working with students of Wayne State University’s
PRSSA chapter during her recent visit.

Hermanoff challenges students to use skills
ARTICLE

SUBMISSIONS
TO THE
SALUTE

Would you like to write for
the newsletter?  The Salute

is looking for articles
relating to PRSA/PRSSA, a
current event on campus or

in the metropolitan area
relating to public relations.

For article submission
guidelines, please contact

Nicole Young at
nmyoung@wayne.edu

or Dave Nielsen at
dave.nielsen@sbcglobal.net.

Interested in gaining
experience in sports-

related PR? The Detroit
Tradesmen Rugby

Football Club is looking
for students to help with

public relations planning.
If interested, please

contact Scott Kefgen at
ai5234@wayne.edu.  For
more information on the
Detroit Tradesmen, visit

www.detroittradesmen.com.
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BY SCOTT KEFGEN

Wayne State Uni-
versity (WSU) and Eastern
Michigan University (EMU)
PRSSA members joined to-
gether on January 26 for the
kick off of the revamped
Protégé Program.  Protégé
(Professionals Together En-
riching Graduates’ Experi-
ence), a mentoring program
offered through the Detroit
Chapter of PRSA, hopes to
bring students and local
public relations profession-
als together to help ease the
transition from graduate to
new professional. The pro-
gram, open to members of
EMU and WSU’s PRSSA
chapters, was first created in
2002 as the PRSA Detroit
Associates Program. After
observing both the
program’s successes and
challenges, it was re-
launched in 2005 as
“Protégé” by PRSA Detroit
members Wayne Mielke of
Comerica, Melissa
Motschall, EMU PRSSA
faculty advisor and Casey
Frazee, EMU PRSSA Vice
President.

During the
program’s kick off, organiz-
ers stressed the importance
of mentoring through pre-
sentations and sharing past
experiences.  One example
of the initial program’s suc-
cessful pairings was that of
Jennifer Brown, an EMU
graduate, and WSU alumna
Mary Henige, of General
Motors, who also serves as

WSU PRSSA’s Professional
Advisor.  “Mary was an in-
spiration and helped me de-
velop the roadmap for my
own career,” said Brown.  “It
was important for me to see
a woman in a leadership role,
as it showed me the poten-
tial results of hard work.”

Following the pre-
sentations, participants were
given three suggestions for
a successful mentorship :
openness and trust, commit-
ment, and friendship. Stu-
dents and their mentors, who
were matched through inter-
est forms, are expected to set
goals, communicate, col-
laborate and socialize.
Throughout the one-year
commitment, organizers are
also looking for program
feedback.  Students have
been asked to keep a journal
of their mentoring experi-
ences and expected to com-
plete a bi-annual survey to
better assess the progress of
each pair.

One social option
for Protégé participants, as
well as all members of
PRSSA, is monthly gather-

Protégé mentors WSU students, Hoop City Grill
offers networking

ings at Southfield’s Hoop
City Grill.  Since January
2005, PRSA Detroit has or-
ganized informal social func-
tions on the second Thursday
of every month.  These
nights offer students and pro-
fessionals a chance to con-
nect outside of the classroom
in a casual environment.
PRSA Detroit member Dave
Weime, of Palace Sports &
Entertainment, will provide
appetizers and a cash bar is
available.

For more informa-
tion regarding the Protégé
program, please contact
Casey Frazee at
Cfrazee@emich.edu.  The
Hoop City Grill is located
inside the Star Southfield
Theatre on 12 Mile Rd., be-
tween Northwestern High-
way and Telegraph Rd.  The
next gathering will be held
from 5:30-7 p.m. on March
10, 2005.  See you there!

Become a
PRSSA officer!

PRSSA is looking
for dedicated members in-
terested in taking on the re-
sponsibility of being an Ex-
ecutive Board member for
2005 - 2006.  The follow-
ing positions are available
for the upcoming school
year:  President, Vice Presi-
dent, Membership Coordi-
nator, Special Events Coor-
dinator, Treasurer, Publicity
Coordinator, Newsletter
Editor, and Assistant News-
letter Editor.  The PRSSA
members in these positions
make impor-tant decisions
regarding member activi-
ties, speakers, agency tours
and other events.  Only cur-
rent PRSSA members are
eligible to run for office.  For
more information, please
contact Bridgette LaRose at
bridgettelarose@yahoo.com.

Helpful Websites

Council of PR Firms
www.prfirms.org

Institute for PR
www.instituteforpr.com

PR Newswire
www.prnewswire.com
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BY SCHANEL MOSES

The phrase “get
your head out of the clouds”
is often heard when a wide-
eyed optimist shares his or
her dreams to a pragmatist.
Twenty aspiring public rela-
tions students from Wayne
State University, Eastern
Michigan University and the
University of Michigan-
Dearborn found that no such
phrase exists at Airfoil Pub-
lic Relations, a small but
growing firm based in De-
troit.  This firm is all about
higher thinking.

“Higher thinking is
about taking what your pro-
fessors ask you to do a step
further,” said Janet Tyler, co-
founder and president of Air-
foil.

At Airfoil this phi-
losophy has paid off.  Airfoil
has received many honors
throughout its existence, and
has many prestigious clients.
In the spirit of  “higher think-
ing,” Airfoil brought in some
of its top guns to lead the stu-
dents on a whirlwind tour of
the technology PR agency
and offer advice on using
higher thinking to land that
coveted first job in a public
relations agency.

After a brief intro-
duction by co-founder, CEO
and WSU graduate Lisa
Vallee-Smith, the controls
were handed to Tyler, Eric
Kurshner and Chris Yoon
who led the students through
their public relations flight
manual.

Yoon, research di-
rector and internship coordi-
nator, had plenty of advice
about building a great re-
sume.  A common mistake
that job seekers make is sub-
mitting a resume for the
w r o n g
position.
Y o o n
says that
about 1
in 3 of
the re-
s u m e s
he receives are actually look-
ing for a job in public rela-
tions.

“Be sure to check
that the goals are the right
one,” said Yoon.  “If you want
to work in advertising,” said
Kushner, “go to an advertis-
ing agency.”

Yoon said that re-
search is vital in the job
search not only for gaining
valuable information about
the company to prepare for an
interview, but to see if the
company is compatible with
your needs.

“Do a Google
search to see what the com-
panies are doing,” said Yoon.
“Identify which one you
would like to work.”

Tyler said that once
you’ve landed that first job
there are three keys to success
as a public relations profes-
sional - the client, the agency
and the profession.

“The client is king,”
said Tyler.  “You must have a
passion for your client’s work
even if you don’t know any

Learning to fly FROM DAY, PG. 1

tégé program and sustaining
its longevity.  “Our big suc-
cess story for this year was
bringing back the Protege
program,” said Day.  “Those
whom collaborated with me
on this project have worked
really hard to reintroduce
this program.”

Day attended both
undergraduate and graduate
school in Ohio, where she
pursued communication-re-
lated degrees.  She received
a bachelor’s in Public Rela-
tions from Otterbein College
and a master’s in Journalism
and Public Affairs from Ohio
State University.  Day was a
member of PRSSA while she
was a student at Otterbein.

Though Day did
not have an internship as an
undergraduate, she encour-
ages everyone interested in
public relations to gain this
experience.  Day says that
the market today is much
more competitive than years
ago.

Since everyone has
outstanding qualities to of-
fer an organization, students
should pursue not only an
internship but become active
in PRSSA.  PRSSA gives
students the opportunity to
learn about the jobs available
in public relations and what
it takes to work in the indus-
try.

For more informa-
tion on the International
Joint Commission, please
visit www.ijc.org.  Visit the
PRSA-Detroit website at
www.prsadetroit.org for in-
formation on the organiza-
tion and other resources.

PRSSA-Nationals
www.prssa.org

PRSA-Detroit
www.prsadetroit.org

PRSA-Nationals
www.prsa.org

 thing about their work.  You
must have a willingness to
learn.”

The second key is
the agency.  Tyler said that
the new professional must
constantly ask “What can I

do to make
the agency a
better place
to work?”
Because the
PR agency is
cons tan t ly
evolving, the

new professional must have
the ability to adapt and
change.

The third key to
success is the profession.
The new professional must
endure a certain level of
grunt work.  “It’s not always
going to be this way,” said
Tyler.

Kushner said that
the public relations profes-
sional should “take each day
and make something out of
it.”

Airfoil was
founded in 2000 with a staff
of five.  Today, Airfoil has
27 employees, is financially
sound, and has a client ros-
ter that includes Microsoft,
eBay and Pay Pal.  For more
information on Airfoil Pub-
lic Relations, please visit
www.airfoilpr.com.
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SCHOLARSHIP INFORMATION
Applications are now available for the Renee M. Abraham-Harries Memorial Endowed

Scholarship in Public Relations and the Jeannine Gregory Scholarship in Public Relations
Leadership.  Scholarship applicants MUST be current members of PRSSA and have
a current grade point average of 3.0 or better.  Students must submit the following

materials along with the application:

Renee M. Abraham-Harries Scholarship
-Letter of Application (one page)
-A current resume
-Current WSU transcript
-A portfolio of work samples (this will be returned)

Jeannine Gregory Scholarship
-A current resume
-A 1,000 word essay addressing, “How do students, through involvement in PRSSA, develop
strong leadership skills and how will these skills benefit them as public relations practitioners?
-A current transcript
-Three letters of recommendation

Applications for both scholarships must be received by Vickie Dallas in 585 Manoogian Hall no
later than Monday, March 7,2005.  The recipients of these awards MUST be present at the

luncheon.  For more information, please contact WaynePRSSA@hotmail.com.

UPCOMING EVENTS

Darci McConnell
“PR and the Press”

Wednesday, March 2, 2005

6 PM

134 State Hall

Deadline for Scholarship
Applications

Monday, March 7, 2005

Christina Lovio-George
“Its All in the Details”

Wednesday, March 9, 2005

6 PM

134 State Hall

Agency Tour:
Weber Shandwick Worldwide

360 W. Maple Rd.
Birmingham, Michigan

Friday, March 18, 2005

2 PM

Please RSVP by Thursday,
March 3, 2005 by contacting
WaynePRSSA@hotmail.com.

Student/Alumni Recognition
Luncheon

Tuesday, April 12, 2005

12 PM

McGregor Conference Center

WSU - PRSSA Luncheon Recognizes
Achievement and Contribution to PR profession

arships were created in honor
of WSU graduates Renee
Abraham-Harries and
Jeannine Gregory.

This year’s recipi-
ent of the Alumni Achieve-
ment Award in Public Rela-
tions is Michael Layne,
founding partner of Marx
Layne & Company Market-
ing and Public Relations lo-
cated in Farmington Hills.
Previous recipients include
Lisa Vallee-Smith, co-
founder and CEO of Airfoil
Public Relations, and Jim
Bianchi, president of Bianchi
Public Relations.   This
year’s scholarship recipients
will be announced at a later

BY NICOLE M. YOUNG

The WSU PRSSA’s
Third Annual Student &
Alumni Recognition Lun-
cheon will be held on Tues-
day, April 12 beginning at
noon at the McGregor Con-
ference Center.  The lun-
cheon will award a WSU
alum that has demonstrated a
commitment to the PR pro-
fession as well as the PR pro-
gram at WSU.  Two Commu-
nication students will also be
recognized at this event.
These students will receive
endowed scholarships that
acknowledge their academic
achievement.  The two schol-

date.
For more informa-

tion on the luncheon, please
contact PRSSA at
WaynePRSSA@hotmail.com.

Save the Date!

Student & Alumni
Recognition Luncheon
Tuesday, April 12, 2005


