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Executive Board Vision for the Chapter   
Sustainability is the primary mission of 
the Wayne State Public Relations 
Student Society of America chapter 
2010 - 2011 executive board. Over the 
years, the boards have worked hard to 
create traditions to enhance our 
membership’s experience and to assist 
in preparation for those interested in 
public relations. In addition to our 
national mission “advance the 
profession and the future professional” 
the board is charged with the task to 
strengthen ourselves as a reputable 
organization during our time as chapter 
leaders.  

The goals for the chapter were set 
based on the previous year’s success 
and foundation. The focal points of the 
chapter consist of professional 
development, chapter development, 
member services plus recruitment, 
social media and public relations. Our 
unique location in the heart of Detroit 
provides us access to an overwhelming 
number of professional development 
opportunities.  

Last semester we put together a variety 
of events that are featured in this 
edition of Salute. Our goal is to help 
members feel more confident in their 
public relations skills. As a pre-
professional student organization, 
PRSSA offers opportunities to gain a 
further understanding of public 
relations and its utilization outside the 
walls of Manoogian. The organization 
serves as an additional resource to 
help students better understand how to 

apply textbook material, classroom 
instruction and work experiences before 
embarking on the real world.  

As PR continues to evolve and new 
technologies impact the profession, we 
create events/meetings that demonstrate 
traditional practices while emphasizing 
and integrating new. Writing will always 
be a fundamental skill for the public 
relations practitioner. For this past 
semester and semesters to come, we 
will continue our focus on strengthening 
our writers in hopes they can establish 
themselves in a significant and 
meaningful career. 

We value establishing an informed and 
active chapter this semester. In the 2011 
winter semester, we are continuing to 
provide speakers, networking 
opportunities, panel discussions, and 
workshops to expose everyone to the 
diverse, multi-faceted, traditional and 
new practices and variety of 
opportunities that lie ahead of us. This 
semester we are working on many 
chapter development projects that 
include fundraising, promoting regional 
and national events, strengthening our 
member involvement, and identifying the 
2011-2012 executive board.  

We salute you for being part of the 
organization and taking the steps to help 
prepare for a future career in public 
relations.  

 

  

Executive Board 

President                                
Ashleigh Chatel 

Vice President      
Professional Development                      

Erica Rogers 

Vice President                 
Chapter Development   

Rachel Stuyvenberg 

Public Relations Director                       
Thomas Roy 

Social Media (Fall 2010)                    
Tracey Shavers 

Newly Elected Board 
Members 

Vice President                 
Member Services                   
Lauren Dissmore 

Social Media Director          
Amy Bass  

Advisors                  

Faculty                              
Dr. Shelly Najor 

Professional                  
Mary Henige, APR 
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By Erica Rogers 

The duties of the PRSSA executive 
board begins and works throughout 
the summer to insure a successful 
year. 

One of these efforts was attending 
Student Organization Day, which is 
held every year before school starts. 
The event allows campus 
organizations to set tables and meet 
prospective members. The goal is to 
help students determine which 
organizations they may want to join. 

PRSSA relies on Student 
Organization Day to meet new 
members who bring fresh ideas and 
perspectives to the organization. 

Soon after the school year began, 
PRSSA held its first general 
meeting; a panel with three past 
executive board officers who work in 
the Detroit area. 

The panelists were Peter Van Dyke, 
account supervisor at Berg 
Muirhead and Associates; Jared 
Bryan, account coordinator at 
Eisbrenner Public Relations; and Liz 
Trudeau, marketing and public 
relations associate at Henry Ford 
West Bloomfield Hospital.  

 The goal of the meeting was to 
show members and potential 
members the benefits of having an 
active role in PRSSA and how 
connections gained through PRSSA 
can directly link to entering their  

 

 

Alumni Panel and Student Org Days Kick-off New Semester 
               

Rachel Stuyvenberg signs up new members 
Tierra Jones and Carerra Dixon at Student Org 
Day on campus.  

career after graduation. A schedule of 
professional development events is 
located on our site under “calendar”. 

GM Utilizes Social Media to Manage Crisis Communications 
By Thomas Roy 
 
This semester, our PRSSA Professional Advisor, Mary 
Henige, spoke to our chapter in its first professional 
development activity. Henige and the team of social 
media gurus at General Motors handled a crisis of a 
lifetime – one of the largest automotive companies in the 
world claiming bankruptcy. 
 
As always, image is everything. At the time of 
bankruptcy, GM’s image needed to be shown in a 
positive light. Dealerships were closing, layoffs seemed 
never-ending and they were dropping popular cars from 
its line. GM had to go back to square one and focus on 
building consumer relationships and changing consumer 
perceptions. 
 
The social media crew went straight to the 
consumer. They utilized the immense popularity of 
Facebook and Twitter and shared the news of the 
recovery. They fielded tough critiques and provided up-
to-the-minute information on the latest products coming 
off the line. 
 
Also assisting in social media was former CEO, Fritz 
Henderson. With some training from his children, Fritz 
“tweeted” with consumers across the nation who were 
curious about the future of the company.  
 

Fritz set example by showing that all ages and all 
professions can prosper from the tools social media 
provides. Facebook and Twitter are no longer used only by 
the younger generations. As a multitude of companies have 
shown, social media continues to grow each day. 
 
Henige expressed that during crisis, consumers want to 
hear from companies immediately. Social media has met 
this expectation by delivering news the second it happens. 
Also, compared to the earlier forms of crisis 
communication, social media humanizes the company 
which enables the consumer to genuinely relate. 
 

 
 

Our Professional Adviser Mary Henige helps manage the 
@GMBlogs and other social media accounts for GM.   
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Career Services Presents Resume and Job 
Search Tips 

 
By Rachel Stuyvenberg 
 
Wayne State University PRSSA advocated the 
importance of career preparation early this semester by 
organizing a résumé workshop in the university’s Career 
Services office.  

The workshop was hosted by career counselor Susan 
Barr, who shared with members the step-by-step process 
that leads to a well-rounded résumé.  

Barr highlighted the effectiveness of using exact figures, 
superlatives, accomplishments and action verbs when 
drafting your résumé.  

After the workshop, Barr gave members a tour of the 
office and explained the different services they offer such 
as career fairs and interview preparation. She also 
encouraged students to set up appointments for résumé 
reviews and critiques.  

Members were exposed to Career Service’s online job 
database – Career Services Online (CSO) – with 
thousands of job postings. On CSO, students can register 
for free, upload their résumés and search for jobs. 

In addition to resources offered by the university, Wayne 
State PRSSA promotes career preparation on its 
website’s exclusive members-only section. This 
password protected section of the website provides 
members with job postings, networking events and 
volunteer opportunities.  

Members also are provided with exclusive access to the 
PRSSA National website, which features a national job 
database and ensures confidence upon entering the 
career world. 

Career Resources 

PRSA Job Center www.prsa.org/jobcenter 

Career Services | www.careerservices.wayne.edu 

Panel of Detroit-area Professionals Share 
their Professional Stories with Members 

 
By Lauren Dissmore 

 

Jessica Archer, Erica Finley, Julian Bond, James Canning speaking to 
members at a professional development panel.   

PRSSA organized a professional panel this past 
November to address WSU public relation students on 
the importance of internships, staying in Detroit and 
networking. 

“You don’t have to leave Detroit to get a job,” said Erica 
Finley, a digital media strategist at The Urbane Way.  

The panel also included Julian Bond, social media 
marketing manager for the DMC; Jessica Archer, 
information officer for WSU and James Canning, founder 
of CANNING Communications.   

All of the professionals agreed that a public relations 
student’s focus should be on internships and networking.  
“Use all the resources you have at school,” said Bond.   

Archer noted that she obtained her career at Wayne 
State through her internship. She shared that asking 
questions, having fun and paying attention to what the 
professionals do can be crucial to an internship 
experience, which in her case she called “six month long 
interview.”   

The panel also touched on forming relationships with 
journalists. “Get to know them, this is a relationship, and 
you need each other,” said Canning. Establishing a 
connection with journalists can be as easy as having 
coffee with a reporter and going outside your industry to 
network. 

The panelists also discussed the importance of social 
media and how powerful the platform can be through 
citing real-world examples and YouTube video provided 
by Bond through the DMC. 

 

 

 

Congratulations 
2010 Recipient of 

the PRSA 
Donald P. Durocher 

Scholarship 
 

Erica Rogers 
 

 

http://www.prsa.org/jobcenter�


 

The James S. Measell Chapter of Public Relations Student Society of America 

Wayne State PRSSA Fall 2010 Review 

4 

Taking Meetings to the Next 
Level 

PRSA Detroit Protégé 
Mentor Program 

Personal Branding: How to 
Handle a Name Change 

By Pamela Mitchell 

Personal branding is a hot topic for 
public relations professionals. Through 
personal branding, you establish who 
you are and how you will be 
recognized.   

But what happens when a woman 
marries and changes something that 
most distinguishes her – her name? 

In a 2009 USA Today article, 70 
percent of Americans feel it is 
beneficial for women to take the man’s 
name when married. Laura Hamilton, a 
sociology researcher, reported that the 
respondents who said women should 
change their names view it as 
important for establishing a family 
identity.   

A name change may not require much 
thought, but if you are in the 
communications field, a name change 
has the potential to create a 
professional hardship.   

Some women use their maiden names 
for business and their married names 
for their personal lives. Some remain 
traditional and use their married name 
in both. Regardless, it is important to 
strategically plan the name-change 
transition. You want to ensure that you 
are still recognizable by your publics. 

Dr. Donyale Padgett, a professor at 
Wayne State, went through this 
experience.  “I can tell you that I have 
been very protective and concerned 
about my last name since I started at 
Wayne State,” said Padgett. “When it 
became clear that I would marry, I 
gave my name a lot of thought. 

However, the decision to change your 
name is not a dilemma, but an 
opportunity.  If you are at a place in 
your career where you would like to 
reinvent yourself, the announcement of 
a new name can allow you to open up 
new opportunities.  

By Shena Penn 

PRSA members Aswathy Matthew 
and Christine Schultz held an 
information session October 6 in 
Manoogian Hall for PRSSA 
members to learn how they can 
obtain a mentor. Matthew, who is 
the board chair of the Mentor 
Protégé program, said matching 
students accurately with mentors is 
one of the most important aspects of 
the program. 

“We match students with 
professionals based on style, 
personality and interests," said 
Matthew. "For example, if you're 
interested in nonprofit or event 
coordinating, then we match you 
with a professional who does 
exactly that." 

The program is geared toward 
students in southeast Detroit. 
Students are required to take a 
personality assessment and write an 
essay on why they want a mentor.  

“It seems a bit lengthy, but the 
program is based on quality, not 
quantity.” Matthew said of the 
application process.  

After matching pairs, students and 
professionals are responsible for 
keeping contact. There are not 
any requirements for the amount of 
time spent together or methods of 
communication.  PRSSA VP of 
Chapter Development Rachel 
Stuyvenberg is continuing her 
relationship with her mentor, Scott 
Simons, Senior Specialist of Media 
Relations at DTE Energy. 

“Being a mentee has opened my 
eyes to the profession of public 
relations, as well as my potential as 
a student and a leader,” said 
Stuyvenberg. “Under the guidance 
of Scott I have gained confidence in 
myself and my abilities to enter the 
world of PR.” 

 

By Greg Melvin 

 

Members attend the first meeting of the 
year.  

When approached with the 
questions: “How has PRSSA 
advanced your future career this 
semester?” “What event has been 
most beneficial to you?” Many 
PRSSA members would cite one of 
the professional development 
events, and rightfully so.   

But as I reflect on my first semester 
as an active member, I realize how 
much I learned from those “minor” 
Wednesday meetings. 

Since our personal branding 
discussion, I have been more 
conscious of what information I 
share with the digital world (and 
have since given my Facebook an 
‘Extreme Makeover’).  

When Ashley Woods explained how 
she had doubts about pursuing a 
career in public relations, I felt a 
whole lot better about my own 
doubts. 

And as I continue to struggle with 
writing concisely, our news-lead 
exercises and Tweetorials will help 
me improve. 

One thing’s for sure: there’s nothing 
minor about Wednesday meetings. 

The schedule for Winter 2011 
general meetings is available online:  

www.wayneprssa.org/calendar   

Next meeting: Weds. Feb. 16 
at 5 p.m. Manoogian room 31 

 

 

http://www.wayneprssa.org/calendar�
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PR sets up for Bernero 

By Amy Bass 

November’s gubernatorial race between now-Governor 
Rick Snyder and Mayor Virg Bernero had a Wayne State 
University connection.  

The men traveled throughout Michigan in pursuit of 
gaining votes. As their campaigns were making the final 
stops, WSU had the opportunity of hosting candidate 
Bernero. 

The Persuasion and Social Movements class had five 
weeks to setup a speaking event for Bernero. There was 
no time to waste and students were divided into groups 
based on their majors. Whether a student was a part of 
the public relations or communications studies, the 
overall contribution factor was overwhelming.  

Public relations students reached out to the community 
and contacted local media. The communications students 
created the essential topics and speech outline for the 
candidate.  

As the event concluded, the class proudly demonstrated 
that hard work pays off. The abundant response was 
unbelievable. The class’s efforts and motivation were 
highlighted by the success of the event. 

Crisis communication – BP oil spill 

By Thomas Roy 

Wayne State University Department of Communication 
hosted a panel discussion over the summer on the crisis 
in the Gulf.  

“Thinking Dangerously: Negotiating public information 
during crisis” discussed how dramatic events, including 
the BP oil spill, Toyota and other organizational crises 
impact the lives of millions. These events pose 
challenges for the organizations and the government, 
which eventually shifts the public agenda. 

The media itself plays a role in framing these events; it is 
the duty of the PR professional to handle the media 
challenge. The organizational spokesman and media 
relations’ professionals are the front line defense for the 
organizations as they traverse the crisis. 

Dr. Lee Wilkins, journalism professor at the University of 
Missouri – Columbia, discussed the role of the organized 
media and their impact on framing the story. She 
highlighted the camera placed one mile into the ocean 
filming the “junk” coming out. She reminded the audience 
that there is endless ocean not polluted, but the media 
focuses on the worst case scenario in order to get the 
news. 

WSU connects students to Social Media 

By Keisha McCullers 

Wayne State University is now offering a social media 
course called Social Media and Public Relations (COM 
5050).   

Rosh Stillars, who is a corporate photographer and 
instructor in the Wayne State photojournalism department 
will be teaching the class. 

According to the 2009 Digital Readiness Report, the 
responsibility for web strategy relative to blogging, social 
networking and web content management belongs to PR. 

“It is imperative that PR professionals better develop their 
social media skills. There is no doubt that social media 
has made a prominent place for itself in the media world,” 
said Megan Parks of Public Relations Magazine. 

For PR practitioners, social media networks like 
Facebook and Twitter redefined the paradigm of the 
industry. 

Stillars himself obtained a writing opportunity through a 
friend he met through Twitter and co-authored “Linked 
Photographer Guide to Marketing & Social Media.” 

 

Upcoming Events and Reminders: 

Feb. 7: Dues Deadline; Professional 
Development Event: Media Relations Webinar  

Feb. 11: Early registration Deadline for 
Regional Activity at Ohio State 

Feb. 16: General Meeting 

Feb. 21 – March 11: RAK Campaign  

Feb. 23: #PRSSA Ethics/Diversity Twitter Chat 

Feb. 28: General Meeting 

 AP Stylebook Tip: 
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Thank You for Being Part of Our Chapter! 
Want to get involved? 

This semester has many opportunities for members to make the most 
of their membership. The chapter strives to connect members to area 
professionals and provide opportunities to develop skills for a career in 
public relations.  

• Writing an article for Salute is an excellent opportunity to add to 
your portfolio. To suggest a topic, write a piece for our next 
publication or learn more contact PR Director Tommy Roy. 

• Want to share an internship experience, industry trend you find 
interesting or discuss an area of PR you find you like? Contact 
Social Media Director Amy Bass to write a post for our blog.  

• Assist with planning up upcoming professional development 
event contact VP of Professional Development Erica Rogers. 

• Want to help VP of Members Services Lauren Dissmore 
coordinate a chapter social event? Or, have questions about 
your membership contact Lauren.  

• Have suggestions to help the chapter? Contact VP of Chapter 
Development Rachel Stuyvenberg to help with chapter 
fundraisers, events and overall correspondence.  

• Looking for ways to make the most of your membership? 
Interested in running for an executive board position? Contact 
Chapter President Ashleigh Chatel. 

Our Members:  
 
Amanda Abukhader 
Tiffany Arnold 
Amy Bass % * + 
Justin Berndt 
Ashleigh Chatel * + 
LaTonya Clayton 
Heather Dargis 
Lauren Dissmore * + 
Carrera Dixon 
Travis Fournier 
Polena Hermiz 
Kristen Japowicz 
Megan Jones 
Tierra Jones 
Colleen Kinney 
Emu Kumare 
Nina Marcus-Kurlonke 
John McComb 
Keisha McCullers + 
Chioke McRae 
Greg Melvin % + 
Pamela Mitchell + 
Roger Moale 
Stephanie Oben 
Jillia Overmyer 
Shena Penn + 
Andrew Roa 
Erica Rogers * + 
Thomas Roy * + 
Tracey Shavers * 
Laura Skimin 
Rachel Stuyvenberg * + 
Jennifer Teets 
Kyle Thornton 
Natalie Tocco 
Yee Vang 
Marcus Whitmore 
Philip Zupon 

 
 

 
Salute Editor 
Tommy Roy 
 
Noted above 
Writers: + 
Member of the month: % 
Executive board: * 

  Connect with us! 

See “events” for the meeting schedule and professional development events. All 
contact information and events are listed on our site.   
 
www.wayneprssa.org  
 
Twitter | @WSUPRSSA 

Facebook | Wayne State PRSSA  

Office | 460 Manoogian 

For general questions, e-mail Ashleigh Chatel 
president@wayneprsa.org  

http://www.wayneprssa.org/�
http://www.twitter.com/wsuprssa�
http://www.facebook.com/pages/Wayne-State-PRSSA/155018149898�
mailto:president@wayneprsa.org�
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