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Advancing the profession and the student professional 

The 2010-11 school year was extremely active for our PRSSA members. The 

executive board worked hard on its primary mission of sustainability and 

accomplished many goals that were established over the summer meetings. 

The numerous professional development events, including agency tours and 

panel discussions, assisted our members in obtaining a “real-world” 

understanding of public relations.  

Members worked hard on enhancing their writing skills by contributing to the 

online blog, which highlights the revamped website that was created from the 

ground up. Many members also submitted articles to The Salute for an 

opportunity to be part of “traditional” media. 

The James S. Measell PRSSA members focused especially hard on social media 

this year. As technology continues to advance and by-the-second 

communication becomes mandatory for the PR practitioner, Wayne State 

PRSSA students are prepared for the challenge. 

Nevertheless, the education and experience they received would not be 

possible without the direction and guidance of our mentors, our educators 

and our professionals. For this, we thank you and we Salute you. 

Our Sincere Thanks… 

EXECUTIVE BOARD 

President 

Ashleigh Chatel 

 

Vice Presidents 

Professional Development 

Erica Rogers 

Chapter development 

Rachel Stuyvenberg 

Member Services 

Lauren Dissmore 

 

Directors 
Public Relations 

Thomas Roy 

Social Media 

Amy Bass 

 

Advisors 
Faculty 

Dr. Shelly Najor 

Professional 

Mary Henige, APR 

Thank You Debra Lacey, APR, and Johnson Controls 

For the sponsorship and production of this newsletter 
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Metro Detroit PR Agencies Open their 

Doors to Aspiring Students 

PRSSA members participated in Metro 

Detroit agency tours earlier this semester to 

familiarize themselves with agency traditions. 

The agency visits included Jack Morton, 

Eisbrenner Public Relations and Bianchi Public 

Relations. At each visit, members were able to 

engross themselves in each company’s 

individual culture.  

At Jack Morton, members got a unique 

insight of how some agencies are not just 

specifically defined by  

environment with a fun and optimistic 

atmosphere. 

The third tour took place at Bianchi 

Public Relations. Students had another exclusive 

opportunity to sit down with Owner Jim Bianchi. 

He gave a perspective on his company’s efforts to 

build relationships and its dedication to delivering 

superior service to select clients. The agency had 

a very boutique, comforting and hard-working 

cultural appeal to it.  

“It was such a valuable learning 

experience,” said Erica Rogers, VP of 

professional development. “I think our members 

specifically spoke on the importance of strategic 

messaging. The company’s innovative and detail 

oriented approach to branding captivated eager 

members.  

The visit to Eisbrenner Public Relations 

highlighted the exciting and fast-paced life of its 

business-to-business public relations agency. 

Tom Eisbrenner shared background on the 

company, which has a team-oriented 

 

At Eisbrenner, members participated in a 

brainstorming session with former PRSSA 

President Jared Bryan and met with professionals 

on communication tips with clients. 

The midday tour gave members a taste of 

what the future will hold for them thanks to the 

valuable time shared with professionals. 

 

traditional public 

relations, advertising or 

marketing practices. This 

“brand experience” 

agency provided a behind-

the-scenes look at how the 

company implemented 

large scale experiences 

such as product launches 

and mobile tours. John 

Howard, creative director,  

 gained a great understanding 

of agency life and tips to 

help them prepare for their 

future careers.” 

PRSSA revisited 

Eisbrenner on Feb. 25 for a 

comprehensive tour along 

with members from  

Eastern Michigan University 

as they learned more about 

agency culture. 

 
 

 

By Rachel Stuyvenberg 

Members learn business to business at Eisbrenner PR 
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Members Peer into GM Social Media 

 

As aspiring public relations 

professionals, many current and future members 

of the Wayne State University chapter of 

PRSSA attended a development event at General 

Motors on March 25, 2011.  

 

During the event, the attendees had the 

opportunity to hear three GM professionals:  

Mary Henige, APR, the professional advisor for 

WSU PRSSA and the host of the event; Rebecca 

Harris, social media manager and 

communication strategist; and, Tom Henderson, 

communications manager. 

 

  Henige, a graduate of Wayne State, is 

currently the director of social media and digital 

communications at GM.  During the visit she 

showed members both the internal and external 

forms of digital communication that GM uses. In 

addition to this, she stressed the importance of 

responsibility within social media for both 

individuals and companies.  

 

Harris’s presentation involved showing 

members an example of applying a hands-on 

approach to public relations through an event 

GM sponsored.  The event, South By Southwest, 

is the largest interactive film and music 

conference in the United States. GM utilized 

different ways to bring the brand into the 

conference such as Catch A Chevy, The Volt 

Recharge Lounge, and Drive A Chevy.  

 

Henderson emphasized the importance 

of using social media and digital communication 

to maintain positive relationships with those 

involved with GM such as investors, customers, 

and retirees. 

 

Through interaction with current 

professionals, the attendees of the GM event 

were able to gain insight to what the future may 

hold.  

 

©GM Corp 

By Amy Lafnear 

 

Teresa Henderson, Rachel Stuyvenberg, Kristen Japowicz and 

Tommy Roy gather in the Renaissance Center after the GM visit  
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Alumna and Inspirational Leader 

Honored by PR Students 

“I hope to inspire students to understand 

the full breadth and essence of the 

discipline of public relations.” 

- Susan Ferraro, APR 

Once again, students, professionals and 

faculty gather together to honor distinguished alumni 

and aspiring future professionals at the Annual 

Spring Luncheon. This year, the Department of 

Communication and the PRSSA Advisory Board 

chose Wayne State Alumna and PRSA Detroit 

President Susan Ferraro, APR, to receive the 2011 

Alumni Achievement Award. 

The award recognizes Ferraro’s contributions 

to the field of public relations and honors her 

commitment to Wayne State’s public relations 

program.  

 “Susan is an inspiring mentor for our 

students majoring in public relations and has shared 

much of her time to advise them regarding their 

professional development as they prepare to enter the 

business world,” said PRSSA Faculty Advisor Dr. 

Shelly Najor. 

“I sincerely enjoy working with the Wayne 

State University public relations students and coming 

back to my alma mater,” said Ferraro. “I hope to 

inspire students to understand the full breadth and 

essence of the discipline of public relations, 

especially in regard to its importance in the business 

community. As public relations professionals, we 

need to start at the college level by teaching students 

the value and impact of this very important mode of 

communication. I’m deeply honored to receive this 

award.” 

In addition to her duties as PRSA Detroit 

President, Ferraro is the owner of Volare Public 

Relations, a local public relations firm.  

As a female leader, she is an advocate for women’s 

professional growth in business and uses her 

achievements to inspire future leaders to attain their 

goals. 

As PRSA Detroit President, she recalls the 

past PRSA female leaders who have paved the way 

for her opportunity.  She encourages all members to 

serve as ambassadors to educate the community 

about the profession. 

 

 

 

By Thomas Roy 

Susan Ferraro, APR, speaking at the PRSA Detroit Annual 

Meeting last November 
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Winter Recruitment a Success 

Our chapter’s executive board had a 

single goal in mind for member recruitment 

during the winter semester: expand our chapter 

by focusing on benefits available to members. 

As the new VP of member services, my primary 

task was recruiting students to join.              

Our executive board collaboratively 

decided that classroom visits, email blasts, 

conducive professional development events and 

workshops would attract future public relations 

professionals.           

During class visits, I shared the 

numerous outside-the-classroom educational 

opportunities we offer to students.   

 

Networking with professionals, portfolio 

building workshops, social media workshops, 

social media training and professional writing 

opportunities were some of the most popular 

events. Ultimately, my enthusiasm for this 

professional organization resonated with a bulk 

of students – expanding our chapter by 20 new 

members this semester alone.  

“I joined PRSSA to get my foot in the 

door and further my knowledge of public 

relations,” said Meaghan Priebe, new member.  

“Everyone has been very welcoming, helpful and 

I really appreciate them!  I’ve already been on an 

agency tour at Eisbrenner, and loved it.” 

 

Leadership Course Preps Students for Future 

Leadership and Team Communication 

(COM 4500) offers a unique and exciting way 

to earn four class credits. The majority of the 

class takes place over a five-day wilderness 

excursion at Proud Lake Recreation Center in 

Wixom, Mich. Wilderness week includes 

numerous teambuilding activities, including 

canoeing and zip lining, as well as sessions 

that teach communication and leadership 

theories. 

Students also attend several classes 

before and after wilderness week, and develop 

in a service learning project as the end of the 

class, which gives students the opportunity to 

implement the core structure of the leadership 

lessons learned throughout the class. 

Contact Dr. Colin Baker at 

cbaker@wayne.edu for more information or 

visit the class website: 

http://comm.wayne.edu/leadership.php 

 

 

 

By Erica Rogers 

By Lauren Dissmore – Vice President of Member Services 

Leah Omilion-Hodges coasts down the zip line during 

“Wilderness Week” 
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Detroit Pros Sit Down and Talk Business 

PRSSA organized a professional panel 

this past November to discuss with Wayne State 

University public relations students the 

importance of internships, staying in Detroit and 

networking. 

“You don’t have to leave Detroit to get a 

job,” said Erica Finley, a digital media strategist 

at The Urbane Way.  

The panel also included Julian Bond, 

social media marketing manager for the DMC; 

Jessica Archer, information officer for WSU; and 

James Canning, founder of CANNING 

Communications.   

All of the professionals agreed that a 

public relations student’s focus should be on 

internships and networking.  

  “Use all the resources you have at 

school,” said Bond.   

Archer noted that she jumpstarted her 

career at Wayne State through her internship. She 

shared that by asking questions, having fun and 

paying attention to what the professionals do can 

be crucial to an internship experience, which in 

her case she called a “six-month-long interview.”   

The panel also touched on forming 

relationships with journalists.  

 “Get to know them, this is a relationship, 

and you need each other,” said Canning.  

Establishing a connection with journalists can be 

as easy as having coffee with a reporter and going 

outside of  your industry to network. 

The panelists also discussed the 

importance of social media and how powerful the 

platform can be through citing real-world 

examples and YouTube videos provided by Bond 

through the DMC. 

 

PRSSA also hosted a winter semester 

panel on March 30.  This panel included Kaileen 

Connelly, senior account executive at Mullen; 

Kathy Vargo and Dana Forrester, founders of On 

the Rocks Detroit; and Rosh Sillars, WSU social 

media instructor and photo journalist. 

The panelists dedicated much of their 

discussion to the topics of writing, networking 

and the emergence of social media in the industry.  

According to some students, the discussion left 

them with a different perspective on the public 

relations industry.   

“Our guests work in completely different 

industries,” said Greg Melvin. “The panel really 

highlighted the extensiveness of the public 

relations practice.”  

 

 
By Lauren Dissmore and John McComb 

Kaileen Connelly, Dana Forrester, Kathy Vargo and Rosh Sillars 

share their tips at the winter panel discussion 
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Knowing When to Pick up the Phone 

Effective Public Relations 

PRSA Detroit Mentors Lead their 

Student Protégés  

Reporters dig for information, and PR 

practitioners naturally become a source, since their 

job is to provide the public with information. Both 

professions rely on one another to complete 

assignments. Skilled PR practitioners perform best 

when they are able to establish a relationship with 

reporters, as well as gain experience within an 

organization. 

 

However, neither happens overnight.  Both 

professions require committed relationship 

building— the long-lasting, true-love kind, not a 

one-night-stand.  

 

Reporters will search for the truth.  In doing 

so, they peel away layers of information to gather 

more intimate facts and details about a particular 

topic. Relationships with people start out the same 

way. First, we reveal the obvious prior to our 

deepest, darkest secrets. Of course, if we weren’t 

interested in a committed relationship, who, what, 

when and where would be the only bits of 

interesting information.  But as PR practitioners, we 

must learn to establish long-term relationships with 

reporters. 

 

It is also important to follow up with 

reporters, just as we would follow up with the 

person we had a great first date with. This gesture 

shows interest in working together in the future. PR 

practitioners also know when to not pick up the 

phone— when rude reporters and those interested in 

trashing the credibility of your organization keep 

calling. 

 

PR practitioners are in charge of properly relaying 

key messages from within organizations to specific 

reporters and persuading publics that they are the 

expert. In order to do so, PR practitioners need to be  

see PICKING UP THE PHONE on page 8 

 

PRSA members Aswathy Mathew and 

Christine Schultz held an information session last 

semester for PRSSA members to learn how they can 

obtain a mentor. Mathew, who is the board chair of 

the Mentor Protégé program, said matching students 

accurately with mentors is one of the most important 

aspects of the program. 

“We match students with professionals 

based on style, personality and interests," said 

Mathew. "For example, if you're interested in 

nonprofit or event coordinating, then we match you 

with a professional who does exactly that." 

Students are required to take a personality 

assessment and write an essay on why they want a 

mentor.  

“It seems a bit lengthy, but the program is 

based on quality, not quantity,” Mathew said of the 

application process.  

After matching pairs, students and 

professionals are responsible for keeping 

contact. PRSSA VP of Chapter Development 

Rachel Stuyvenberg is continuing her relationship 

with her mentor, Scott Simons, senior specialist of 

media relations at DTE Energy. 

“Being a mentee has opened my eyes to the 

profession of public relations, as well as my 

potential as a student and a leader,” said 

Stuyvenberg. “Under the guidance of Scott I have 

gained confidence in myself and my abilities to 

enter the world of PR.” 

 

By Stephanie Oben 
 

By Shena Penn 

 
Rachel Stuyvenberg and Scott Simons at the PRSA Detroit Annual 

Meeting 
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H 

By Lily Medina and Jennifer Teets 

Identity PR, Help A PR Pro 

Out (HAPPO) and PRSA Detroit 

hosted a networking and career advice 

event on Thursday, Feb. 24 for public 

relations students and current Detroit 

area professionals. Participants casually 

sat down with employees at Identity 

Marketing and Public Relations to get 

tips on the career.   

The HAPPO event is part of a 

nationwide event to assist current 

public relations students as they 

network with professionals who offer 

advice and tips on how to succeed in 

the competitive market.   

In addition to networking, a personal 

résumé critique was offered by business 

owners in the Metro Detroit area. The 

professionals focused on attendees’ résumés 

for a few minutes to give them an idea of their 

strengths and areas where their professionalism 

could improve. 

Students are encouraged to attend 

these networking events as they provide vital 

opportunities to job seekers by establishing 

new relationships. 

Events like these give businesses and 

potential employees the tools to form more 

cohesive and communicative bonds within 

their goals and extended efforts. 

 

A 

P 

P 

O 

knowledgeable of their industry and present 

information in an attractive, creative way. 

Adapting a multi-platform skill set is 

essential to the emerging new media style PR 

strategy. It is important to be able to take a basic 

fundamental writing idea and make it stand out 

(after all, we are hired in order to make 

everything newsworthy). 

Take a standard white Oxford button 

down and sharp pair of black dress pants, for 

example. Nearly every business professional 

owns the exact same two essential wardrobe 

pieces, but when they find that perfect pair of 

kitten-heels, bright red cardigan with an 

embellished neckline, vintage cufflinks or silk 

tie to wear with it, the look can be completely 

transformed, making him or her stand out from 

every other person 

Something as routine as writing a press 

release needs to have special accessories 

attached, just like a “popping” wardrobe. The 

delete button and garbage cans are conveniently 

placed closely to a reporter’s desk; therefore, 

every press release sent out by a PR practitioner 

needs to immediately grab the reader’s attention.  

Traditional fundamentals remain the 

basic for successful practice of public relations. 

The most effective practitioners will use the 

power of communication to establish committed 

relationships with reporters and creatively 

represent their organization. 

 

Picking up the Phone - From page 7 

 

Congratulations 

2010 Recipient of the PRSA 

Donald P. Durocher 

Memorial Scholarship 

Erica Rogers 

 

MSU’s Katie Heck and WSU’s Erica Rogers 
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WSU PR ALUMNI – Where are they now? 

 

Adam Zielke and his wife recently welcomed their first child, 

Adam France Zielke II, into their busy lives. Adam is an ’05 

graduate and has spent almost five years at Marx Layne & 

Company as an account assistant and executive. He has worked on 

a variety of accounts like Verizon Wireless. He learned a lot and 

could not have experienced a better place to start his career. 

Last summer he was sought out by Identity PR and Shazaaam! LLC 

Public Relations. He later joined Shazaaam! as an account manager. 

Ashley (Lott) Lanagan is the director of marketing and 

communications for Campus Village Communities, LLC (based out 

of Rochester, MI) and manages all aspects of marketing, leasing, 

advertising and customer relationship management (CRM) for the 

corporate group and its student housing and development 

communities. She collaborates with all site managers and the VPO 

to optimize each lease cycle, and is responsible for market research, 

market data, market strategy and community leasing data/strategy.  

She is also directly involved with the continued development of the  

Anne Baker graduated in May ‘09 and works in Silicon Valley. She is a marketing manager and 

event planner at a start up website. She manages the consumer acquisition campaigns, optimizes 

retention strategy and motivates a community of users to engage on the site. 

Many of the skills she gained in the WSU PR program help effectively communicate to the users. 

She encourages students to stay up to date with industry, technology and new forms of 

communication and to network before graduation. 

 

Adam married his high school sweetheart in September 2008 and moved to Northville shortly 

thereafter. 

While at Shazaaam! LLC, Adam also interviews, hires and manages interns as the internship 

administrator. He enjoys his career opportunities and the clients he works with on a day-to-day 

basis. 

company’s brand new development sites and assists with CampusTrac's CRM leasing data 

tracking and additional new projects and developments. 

Ashley is also a licensed real estate agent with Berkley Realty, LLC based in Oakland County 

After graduating in 2008, Ashley married Justin Lanagan, WSU '10 B.A. Criminal Justice. They 

recently celebrated their one year anniversary. 

 

 

AP Stylebook editors announced changes to style – effective 3 a.m. March 19.  

Some include: e-mail becomes email, while other “e” terms, like e-book and  

e-commerce, will retain their hyphen. Look for the new changes as technology advances. 

AP Style plans to release its newest edition this May. 

 

AP Style Tip 
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2011 PRSSA SCHOLARSHIP WINNERS! 

Renee M. Abraham-Harries 

Memorial Endowed Scholarship 

in Public Relations 

Amy Bass 

Stephanie Oben 

Rachel Stuyvenberg 

PRSSA Activity Award 

Kristen Japowicz 

Thomas Roy 

 

Jeannine Gregory Memorial 

Endowed Scholarship in 

Public Relations Leadership 

Heather Dargis 

For more information 

Contact us 

Editor-in-Chief – Thomas Roy 

thomas.g.roy@wayne.edu 

 

www.wayneprssa.org 
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