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A Memory that will Last Forever
By Dominique Allen

My first visit to the nation’s capital was one that I will forever hold near and dear to my 
heart.

As I traveled around downtown Washington, D.C. and stayed in the famed Prince George 
County of Virginia, I couldn’t help but feel the electricity and the general excitement about 
this monumental event: the inauguration of America’s first African American president.

Once we actually made it to the National Mall for the ceremony, the feeling of joy and 
optimism was manifest by the gathering of a million--plus people from various parts of the 
country and the world. “I never thought I would live to see the first black president,” a lady 
shouted from the crowd. This statement sealed the deal for me!

I had the pleasure of standing next to a group of people from Seattle, by way of China, who 
shared the same desires and expressed the same hopes for the future of this country.

The ceremony climaxed with the simple words, “Congratulations, Mr. President.” I assume 
that there was a collective shedding of joyful tears; the overwhelming feeling was just too 
much to fight back the tears.

As the inauguration came to a close and all one million of us headed back to our lives in our 
respective home towns across the nation, the feeling of being in the presence of greatness 
and hope was definitely undeniable.

People on portable toilets trying to catch a glimpse of the 44th 
President of the United States.

Congratulations To...

Erica rogers- Recipient of a Renee M. Abraham-Harries Endowed Scholorship

Jenna Huskinson-Recipient of the Jeannine Gregory Memorial Endowed Scholorship

Holly Creed,Angela Moreira,liz Trudeau-Recipients of the Michael and Judy Layne Annual Scholorship

Kayla rice- Recipient of an Activity Award

Jared Bryan- Recipient of an Activity Award
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Don’t Forget...
to check your Wayne State e-mail regularly in order to keep ahead of any Public Relations 

opportunities that present themselves. Dr.Shelly Najor will send out e-mails periodically with 
information you need to know.

If you have any questions, you can contact Dr.Najor at m.a.najor@wayne.edu

Contact members of the
 Executive Board at

 wsuprssa@gmail.com

Special Thanks To
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For sponsoring the printing of this newsletter

AND

Thank You 
Dr.Vadhavkar and professor Fleming 
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Eisbrenner Agency Tour
By Kayla Rice

PRSSA students pose with some members of the Eisbrenner 
team at Eisbrenner Public Relations in Troy, MI 

Wayne State University students were surprised Friday, Feb. 
13, by the unconventional work atmosphere at Eisbrenner 
Public Relations. While students experienced the real world 
of PR at the Troy-based agency, professionals shared some 
of their untraditional tactics. One of the most interesting 
tactics included a golden toilet seat. When a professional at 
Eisbrenner makes a mistake, he or she must sign the golden 
toilet seat. President of the agency, Tom Eisbrenner, stressed 
that this is an important tool at their agency because it 
shows that you cannot be afraid to take chances.
 
“If you’re not making mistakes, you’re not taking chances,” 
said Eisbrenner, articulating one of the most important values 
at the agency.  
 
The day was filled with several sessions to help students un-
derstand tasks and expectations of all employees by demon-
strating how they carry out their responsibilities.   
Sessions ranging from the daily life or not so daily life of an 
agency -- to specific job descriptions of each professional 
helped to give students an idea of what life will be like after 
graduation.  

Senior Vice President Shelly Otenbaker set up a brainstorming 
session to give students an example of how the team works to 
develop ideas for campaigns.  Students learned from the tour 
that having an equal balance of work and play is essential to 
a successful work environment.  
 
“The agency tour gave students a better understanding of 
daily responsibilities of PR professionals, while showing us 
that you can still have fun at work,” said Norma Barba.

Alumni News 

Sonila Kuci, a 2007 public relations graduate, has a master’s in communication with a specialization 
in public relations and organizational communication. Following graduation, she worked at Brunet-
Garcia Multicultural Advertising and Public Relations for a year in Florida before moving back to her 
home country, Albania, in September 2008. Currently, she is working as a Senior PR and Communica-
tions Consultant at DM Consulting Services. One of the main projects she is working on is the launch 
of a Web site, www.duapune.com, dedicated to online employment. 

Wayne State PRSSA members attended the Toppin’ the 
Charts: Getting in the PR Groove Regional Activity Feb.28, at 
Central Michigan University. Regional Activities are mini-con-
ferences, hosted by PRSSA chapters around the country, to 
help students prepare for their professional careers in public 
relations.  This mini-conference was co-hosted by Central 
Michigan and Ferris State Universities and focused on intro-
ducing students to the vast variety of career opportunities in 
public relations. 

Students could participate in interactive sessions including- 
event planning, social media, reputation management, pitch-
ing, fundraising, branding, crisis communication, sports and 
entertainment, as well as, sessions on diversity and building 
interviewing skills. 

WSU PRSSA member, Erica Rogers, said, “My favorite part of 
the day was hearing Dr. Joseph V. Trahan speak at lunch. He 
spoke to us about being ethical and developing as leaders.” 

Dr. Trahan, the keynote speaker, has spent more than 25 
years practicing public relations in government, association, 
education and non-profit sectors. 

The relationships established at Regional Activities are ir-
replaceable. Members get face-to-face experience with those 
working in the field and meet professionals who can guide 
students into their careers. 

“I talked to Dr. Trahan about my goals; he made me feel so 
confident and confirmed my passion for public relations,” 
said Rogers.  

This Regional Activity proved to be beneficial for all at-
tendees and confirmed that students can greatly enhance 
their public relations experience by attending these kinds of 
events. 

WSU attend Regional Activity 
by Jenna Huskinson

Wayne State PRSSA members stand with Jena Johnson, PRSSA 
National Vice President of Regional Activities, at the Toppin' 
the Charts Regional Activity at Central Michigan University. 
In photo from left to right: Amanda Ruiz, Erica Rogers, Jenna 

Huskinson, Jena Johnson, Jared Bryan and Kayla Rice.

Rebecca Gade, a former PRSSA special events executive board member, graduated with a B.A. in public relations in 2007. 
Currently, she works at the Detroit Regional Chamber as the Manager of Community Leadership Development. Primar-
ily overseeing the Leadership Detroit program, she handles all session event planning, curriculum development for the 
program and special events for leadership Detroit alumni and other partner organizations. Prior to joining the Chamber, 
she worked on the Ford racing account for a marketing/communications agency in Dearborn. She traveled to NASCAR 
and NHRA racing events on behalf of Ford racing and handled event marketing as well as public relations for Ford Fund 
projects.

Indera Robinson, a 2005 public relations graduate, has worked part-time at Wayne State’s Office of Marketing and Com-
munications for four years as a writer and Web content manager. For more than 12 years she has been an on-air radio 
news director using the name Indera Rodgers at two stations owned by Radio One, Inc.:  WDMK 105.9 KISS-FM and WHTD 
HOT 102.7.  She is a Specs Howard School of Broadcast Arts graduate and plans to complete a master’s in Media Studies 
at WSU. She has also been a freelance actress in commercials and industrial films. 

Gabriel Zeppa- is a 2006 public relations graduate. After graduation, he began working as an account executive for R.L. 
Polk. He now works for Dish Network LLC as a Regional Field Sales Developer. He oversees the company’s quarterly pro-
motional and sales objectives with its national retail accounts such as Radio Shack and Sears, as well as with its Telco 
partners like American Broadband. His department is spearheading the promotion of the company’s Digital Transition 
initiative by reaching out to local media ranging from print, radio and television news sources. 

Karah Street, new senior account executive at Strat@comm., manages media relations, event plan-
ning and executive visibility for her primary accounts: international business advisory firm BBK and 
Tier 1 automotive supplier Valeo. Most recently, she supported the Alliance of Automobile Manufac-
turers at the 2009 North American International Auto Show.  Street also provides public relations 
support for other agency clients including, Chrysler Financial and Harris Interactive. Street joined 
Strat@comm in 2007 after receiving a Master of Arts degree in public relations and organizational 
communication from Wayne State University.
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Was it that hard to find the building in the back? Was it those 
glass doors with “MArX lAYNE” in bold letters or the hard 
marble floor? As I opened the glass door, two significant mov-
ers and shakers of the company greeted me. Pearl and Grand, 
both considered two of the friendliest office dogs, were 
sniffing my purse and around my leg. I’m thinking to myself, 
“What did I get myself into?”  Eager and anxious in the same 
breath, I was ready to embark on a world I had never experi-
enced before: the world of public relations.

At first glimpse, this marketing and public relations agency 
was quite an intimidating place to work as an intern. Behind 
the glass doors, there stood opportunity and chance, but this 
agency is tough, and only the fittest will survive. Jennifer 
Cherry, an account supervisor, suggested that I should never 
leave my desk without a pen and pad in hand. Sure enough, 
she was right; it was probably the best advice that was given 
to me.

As an intern, you are involved in every aspect of an account.  
Your contribution is not only vital, but it makes you feel as 
though you are part of a team. There is simply no coffee 
fetching or stuffing envelopes at Marx Layne. You are taught 
how to research, compile media lists, draft press releases 
and media alerts, maintain media contacts, media pitching 
and secure placements.

The pace and workload can be intense, but the opportunities 
and experiences that you receive as an intern are worthwhile 
and beneficial. 

I can recall one day in particular when I was asked to come 
in at 8 a.m. to make media calls for a Wal-Mart event that 
was taking place in Grand Rapids. Looking at the list at first 
glance, this had to be the media list of all media lists. In 
short, it was quite massive. I was calling and calling and was 
not successful in the beginning. Deadline was creeping ahead 
and still no secured media coverage. At this moment I felt 
hopeless, but I knew I had to push harder. At the last minute, 
two of the major TV stations in Grand Rapids showed up at 
Wal-Mart. With a sigh of relief, I was able to breathe and 
later realized that was the single most important media pitch 
during my internship here.

I’ve worked and met with media professionals ranging from 
Mary Conway and Val Clark from WXYZ Channel 7, Marge Col-
born from Detroit News, Steve Garagiola from WDIV Channel 
4, and Alexander Zonjic from WVMV V98.7.

The single most important account that I worked on wasDon 
Bosco Hall. It’s a non-profit organization that assists with 
inner city youths and their families. Once a year, Don Bosco 
puts together a benefit concert to raise awareness and funds 
for the organization. The other intern and I were the account 
executives in this case. We had complete control and 

 

The Intern That Goes Behind the Glass Door
By: Asia Willis

Helping to repaint a porch was one of the many tasks that Rogers did in 
New Orleans.  The Metro Detroit volunteers worked on four different 

sites in five days, which gave them the opportunity to see first-hand all 
the different jobs that go into rebuilding New Orleans.  

My belief in the broad range of public relations was confirmed the moment I heard someone associate the practice of pub-
lic relations with making a big pot of Cajun-style gumbo.  This “someone” was Dr. Joseph Trahan, APR, a retired Lieutenant 
Colonel of the United States Army Reserve, and a former Commander of the 314th Public Affairs Operations Center, from New 
Orleans.  

Dr. Trahan, who has mastered the art of delivering a wildly entertaining yet deeply informative and touching speech, was the 
keynote speaker and a session leader on crisis communication at the Public Relations Student Society of America 2009 Region-
al Activity, co-hosted by Central Michigan University and Ferris State University.  

As I write this, I am preparing to travel to New Orleans later this month to help rebuild what Hurricane Katrina destroyed. 
The trip, organized by Hillel of Metro Detroit, consists of 10 sessions prior to departure, which help to facilitate deep dis-
cussion on different ways to help the local and global communities. Thus far, the sessions have truly helped me to make a 
connection with New Orleans.  Although I feel it is absolutely necessary to do everything in my power to contribute to the 
repairing process in the city, I never made the connection between my passion for public relations and my insistence on this 
volunteer opportunity until hearing Dr. Trahan speak on crisis communication, and something which he clearly holds close to 
his heart: New Orleans.

Dr. Trahan emphasized that actions speak volumes, and that people must lead from the front if they want to be noticed.  He 
said that to make a difference in something we believe in, we must give it our all.  

“Be the pig, not the chicken,” Dr. Trahan said.  

I questioned this weird piece of advice for a moment, until he continued. “The chicken only contributes to the breakfast, 
whereas the pig is the breakfast.” 

 As everyone in the room laughed, including me, I started to make sense of what Dr. Trahan was really saying, which was 
much more than a subconscious craving for an omelet with a side of bacon -- even if it isn’t kosher.  If we truly want to be 
part of something big, we must give it everything we have to offer.  

Dr. Trahan also said that we must fight to be “on the inside” when something bad happens.  I am sick of seeing and hearing 
that, four years later, many parts of New Orleans still look like they were hit yesterday.  I do not want to sit back anymore 
and hope for the best; I want to be a part of the change ahead. 

 It is that same mentality that attracts me to public relations.  Determination, perseverance, and hope — these three char-
acteristics are shared among Hurricane Katrina volunteers and public relations professionals, who really have a lot more in 
common than we would initially believe.  

“Be an actor on the stage of life,” Dr. Trahan told everyone.  

The way I see it, as public relations practitioners we have two options.  We can cross our fingers, leave it up to luck and hope 
that the play goes on as hoped for, or we can perform to the best of our abilities and fix what has been broken. I, personally, 
am ready for the curtain to rise. 

Linking Crisis and Ambition
By Erica Rogers

responsibility over the account. We were equally in charge of 
scheduling radio interviews, securing media placements and 
coordinating information with Don Bosco’s marketing coordi-
nator.

After a month of planning for this event, I was very proud of 
what was accomplished. It amazed me even more that I was 
not that same intimidated intern who was stunned at the 
marble floor. I was capable of all the qualities that you need 
to become a successful account executive.

An internship at Marx Layne provided a true learning experi-
ence for me along with the opportunity to observe public 
relations professionals in a business environment. Their pro-
gram enabled me to develop marketable skills in a real-life, 
professional environment. You truly see the inner workings 
and a magnified view of a public relations agency and how it 
works.  

WSU PRSSA Officer Wins 
National Election

PRSSA members from across the country gathered in New Or-
leans this past weekend to elect ten to serve on the National 
Committee. This committee serves over 10,000 members and 
manages the business affairs for its 284 Chapters.  

Wayne State University Junior Jenna Huskinson was elected 
Vice President of Regional Activities by chapter delegates.  
“Running for National Vice President of Regional Activities 
was not easy but it was very rewarding,” Huskinson said.  
“The election process challenged my passion, knowledge and 
ability to improve the PRSSA organization.”

Members running for national office are required to submit 
an application answering questions about leadership, and 
involvement in PRSSA on the local level.  Each nominee at-
tends an assembly and presents their platform to delegates 
representing each Chapter in the country.  The nominees 
give five minute speeches detailing how they plan to fulfill 
and improve the position they are running and then respond 
to 15 minutes of questions from the floor.  Finally a vote is 
taken and the member with the most votes will serve on the 
National Committee for the upcoming year.  

“I am thrilled to have this opportunity and anxious to start 
accomplishing this year’s objectives with the incoming Na-
tional Committee. I am honored to represent Wayne State 
University and our PRSSA chapter on a national level,” said 
Huskinson.  A transfer student from The University of Findlay, 
Huskinson served as the President of her chapter in Ohio. 
Since attending Wayne State she has been actively involved in 
helping the WSU Chapter build a local and national presence.  
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Lutheran Social Services
of Michigan 

By Nubia Brewster

Four members from Wayne State University PRSSA partici-
pated in the PR ApPRentice competition Jan. 31, held at 
Eastern Michigan University’s Student Development Confer-
ence. Jenna Huskinson, Liz Trudeau, Erica Rogers and Nubia 
Brewster competed against PRSSA members at Michigan State 
University and EMU. 

Each school presented a proposal including a budget, event 
and a feasible campaign that would help Lutheran Social 
Services of America gain more exposure at each of their loca-
tions.

Each school was given the information and the desired format 
of the proposal months in advance through Barbara Lewis, 
the Communications Director of LSSM. The campaign was to 
be from January through December, and in that time, inqui-
ries about LSSM were to increase by 15 percent.

 The WSU participants chose to do their event in a form of 
a book exchange entitled, “Open a Book, Open Your Heart,” 
to be held in May, which is National Foster Care Month. The 
members believed that the event would be most effective. 
It was held at a YMCA branch in each of the cities with LSSM 
locations because the YMCA is famous for its community ser-
vices and community events. 
 
The WSU chapter won the competition and walked away 
with a trophy, a certificate and $500 for the chapter, 
along with numerous comments of positive feedback from 
the judges. 
 

Huskinson, Trudeau, Brewster and Rogers worked for four 
months to create the campaign proposal. The team chose to do 
a book exchange, because it focuses on a personal connection 

with the community.

This year has been amazing.  I have gained more knowledge, 
met more people and participated in more events than I have 
in any previous semester.  Most recently, I was able to enjoy a 
few days in Chicago to attend a PRSSA Regional Activity.  One 
year ago, I would not have been able to tell you what a re-
gional activity was, but now I might spend two hours convinc-
ing you about how important it is to attend.  

The Chicago trip was a great way to step outside of my com-
fort zone and get to know a new atmosphere. I found the city 
to be welcoming and the people friendly, but most important-
ly, I found a thriving public relations industry.  Cheryl Proter-
Rogers, APR, gave the keynote address, telling students the 
importance of having passion for your job and a plan for your 
future.  The market is tough; so get creative.  

Following the key note address, attendees rotated between 
three very important sessions addressing interviews, resumes 
and portfolios.  The sessions were aimed at giving details on 
how to stand out when applying for a job.   A strong hand-
shake, flawless resume and electronic portfolios were among 
some of the tips.  Next, members enjoyed lunch in a DePaul 
University banquet center, which was followed by the diver-
sity panel.  

While some of the traditional senses of diversity were ad-
dressed, the panel brought new meaning to diversity when it 
spoke of each individual being diverse.  One person is doing 
three people’s tasks; the more you know, the more valuable 
you will become.  This advice was well received as many 
students’ pens went to paper. 

 The day concluded with food and fun at Dave and Busters 
with some past PRSSA National Committee members and 
many attendees.  I am glad that I chose to be a part of this 
Regional Activity as I enjoyed the opportunity to learn and 
build relationships. If you are not sure something like this is 
for you, I encourage you to try it.  You will never know until 
you take the risk. 

Photostories From the 2008 PRSSA National Detroit Conference

The 40th Anniversary Awards Ceremony and Reception, 
"A Night of Distinction," was held at the DIA to rec-
ognize national chapter awards. Students enjoyed an 

elegant strolling dinner after the awards ceremony. 

Taking a stroll on the riverfront before heading into the 
Wintergarden to hear Day 26. From left to right:Devin 

Phillips, Brittany DiNardo, Anne Baker 

Anne Baker, Norma Barba,Kayla Rice in 
the cross-walk at the Millender Center

PRSSA Regional Activity Chicago
By Jared Bryan

WSU students listened eagerly to award-winning sports 
columnist Mitch Albom as he gave the final keynote ad-
dress of the Conference. After the session, students stood 

in line for a signed copy of “For One More Day.”

“The opening night reception was beautiful. We had 
the opportunity to meet and network with some 

amazing people.”-Anne Baker


