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The James S. Measell Chapter of  
PRSSA introduced many new chang-
es during the winter 2014 semester. 
We completely rebranded our chap-
ter, and while you may be surprised 
by some of the changes, we’ve been 
diligently working on the process 
since early December 2013. 

The new logo is unanimously our 
favorite change. As you can see, the 
logo proudly features the Old English 
D. We based our rebranding around 
supporting Detroit in a way that 
would bring our connection with the 
city to the foreground. 

The Old English D is a well-known 
symbol of Detroit – a symbol that’s 
both versatile and nationally recog-
nized. 

Focusing on our connection to De-
troit, we wanted to show the pride 
we feel as a chapter in this great city. 
At the 2013 PRSSA National Confer-
ence in Philadelphia, Penn., our chant 
was, “Who are we ? 313!” It was at that 
moment when the executive board 
decided to incorporate Detroit  into 
its rebranding. 

Detroit is a place where many WSU 
students create great memories and 
develop as professionals. It’s more 
than WSU’s location; it’s our chapter’s 
home.

In addition to the logo, we also 
created the first official hashtag for 
Wayne State PRSSA: #WeArePR. We 
encourage our members to use it 
as often as possible when tweeting 
about public relations, including their 
thoughts about our events and their 
personal experiences as upcoming 
practitioners. We chose this because 
we are PR. As the next generation in 
the field, we’re ready to embody and 
embrace that persona. 

Lastly, and most importantly, we 
created a mission statement. The new 
mission statement reads, “Our mis-
sion is to provide guidance, motiva-
tion and opportunity to upcoming PR 
professionals in the city of Detroit.” 

We chose this as our statement after 
a long deliberation, but it entails 
exactly what we offer to the future 
professionals at WSU. 

We hope next year’s executive board 
approves and carries on the changes 
we made, but we have also opened 
the door for them to create the 
image and style that best represents 
their chapter.

We Are PR: WSU PRSSA students rebrand their chapter
By Alisha Merrow
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PRSA Detroit, Wayne State University 
and the Detroit Regional News Hub 
collaborated to produce the 
PR|D symposium on 
March 24 in WSU’s 
McGregor Confer-
ence Center. The 
symposium brought 
together
numerous southeast 
Michigan public 
relations profes-
sionals to discuss 
the challenges and 
opportunities
associated with 
creating positive 
messages about 
Detroit. 

Speakers included 
For the Love of Cities author Peter 
Kageyama, Crain’s Detroit Business 
publisher Mary Kramer and Detroit 
Future City director Ken Cockrel Jr., 
among other distinguished speakers.

“Even in the toughest of economic 
times, it cannot be purely about 
the nickel and dime of things,” said 
Kageyama. “If you’re building a 
lovable city, you have to ask yourself 

where the fun is. That’s a perfectly 
legitimate question.”

Detroit has gained national attention 
for its infrastructural problems, and 
although they must be addressed, 
creating a fun and inviting city is 
important to Detroit’s revival. 

Kageyama gave examples of ways 
that Detroit can be improved. Exam-
ples included improving walkability, 
utilizing artistic visuals and holding 
community events to create a strong 

Revitalizing Detroit: The role of PR practitioners
By Jeff Adkins

A holiday gift came early for a hand-
ful of PRSSA members as they shifted 
their focus from the red of
candy cane stripes and Santa suits 
to the red heart of Detroit—Hockey 
Town! 

On Friday Dec. 6, PRSSA members 
were invited to Joe Louis Arena for a 
behind-the-scenes tour with the Red 
Wings’ communications team. The 
tour included a stop in the Olympia 

Room—a private lounge reserved for 
members of the Red Wings’ fami-
ly and press conferences—and a 
single-file walk down an extremely 
narrow panel, which encases the top 
of the arena and holds reserved seats 
for team managers, scouts, radio re-
porters, and every Detroiter’s favorite 
hockey legend, Steve Yzerman! 

PRSSA members were fortunate 
enough to have three very knowl-
edgeable and experienced ladies 
direct our tour and bring Hockey 

Town magic to life. Wayne State 
alumnae Kaitlin Gray was one of the 
three guides. She brought much 
familiarity and comfort to the tour as 
she reminisced about once being a 
PRSSA member and the success it’s 
brought her.

After touring various levels within 
the arena, the chapter was able to 
take part in a sit-down interview 
with Community Relations Manager, 

Christy Hammond. 
“Public relations is what people think 
about your team. Community Rela-
tions is how people feel about your 
team,” said Hammond. 

Although Hammond is not directly a 
part of public relations, her depart-
ment is close to it. 

She explained that public relations is 
more media focused, while commu-
nity relations handles inside projects 
such as charities and meet-and-

greets. Her job in particular focuses 
on being the liaison between each of 
the players and the private charity of 
their choice, and coordinating with 
local charities to accommodate any 
Red Wings oriented wishes. 

One of Hammond’s favorite moments 
while working for the Wings’ com-
munity relations was bringing in a 
terminally ill child from the Make-A-
Wish-Foundation. He and his family 

were able to spend a few hours with 
the team taking pictures, asking 
questions and shooting goals on 
Jimmy Howard. Afterwards, Ham-
mond was able to make a video of 
the experience for the child and his 
family.

Overall, the tour and interview were 
eye opening. The students walked 
out with much more insight and 
motivation than they walked in with, 
and are extremely grateful to have 
had this experience.

Behind the scenes of the Wings
By Katie Pusz

and welcoming culture.

Attendees also participated in a 
brainstorming session 
led by Airfoil Public 
Relations co-CEO Janet 
Tyler. Tyler expressed 
the city’s need to shift 
from an “I/Me” mentality 
to a “We/Us” mentality, 
meaning the communi-
ty must come together 
to make progress. 

In many cities through-
out the U.S., people 
have unfavorable things 
to say about Detroit. 
Often these people 
are outsiders and have 
never stepped foot in 

the city. Tyler encouraged attendees 
to take a stand for the city by correct-
ing injustices when the coverage is 
not fair. 

Detroit’s image can be improved, 
but citizens and local professionals 
need to be advocates for the city. We 
can change how Detroit is perceived 
by focusing on the great things that 
happen here every day.

Model Citizen: The Dean Seeger story
By Catia Sabak

Dean Matt Seeger took to the runway 
at WSU’s College of Fine, Performing 
and Communication Arts “Art of Fash-
ion” event on Wednesday, Feb. 26. 

The Dean appeared as one of three 
guest models at the fashion show, 
sponsored by Estée Lauder and Nei-
man Marcus. 

The Dean’s modeling debut was a 
highlight of the event, which gath-

ered the friends, alumni and students 
of College of Fine, Performing and 
Communication Arts in support of its 
fashion program. 

Wearing a charcoal suit, sporty 
shades and a floral Tom Ford tie, 
Dean Seeger helped show off spring’s 
hottest trends while demonstrating 
his commitment to the college.

2 3

Dean Seeger

WSU PRSSA student tour the Joe Louis Arena

Taylar Kobylas, Jessica Sader and Nady Bilani



Art is an important factor in the 
growth of Detroit’s culture. With the 
media covering stories on the homes 
of the Heidelberg Project being 
burned down and the local school 
districts shutting down their art 
programs, it’s hard for many Detroit 
citizens to have a positive mindset for 
the arts. 

The Children’s Hospital of Michigan 
is one of many organizations that 
started a program to restore art in 
Detroit. The “Healing Arts Program,” 
was created to bring art into the hos-
pital to improve the overall health-
care for their patients. Three WSU 
students, Jessica Sader, Kristin Shaw 
and Desiree Jennings, with support 
from the Sauvé Art Foundation, held 
the “Heart of Art” fundraiser to raise 
money for the hospital’s program on 
March 28. 

The fundraiser was held at Harry’s 
Bar in Detroit and featured raffle 

The donation box placed in the 
Department of Communication 
office was overflowing with books 
on pickup day as members of 
Wayne State’s PRSSA delivered the 
donations to a neighboring Detroit 
Public School.

Between Nov. 13 and Dec. 11, 259 
pre-Kindergarten to eighth grade 
books were raised for the students 
of Sampson-Webber Leadership 
Academy, far exceeding the original 
goal of 200 books. 

WSU PRSSA members reached out 
to members of the community and 
into their own personal libraries, 
passing on their favorite reads for 

the students to enjoy. 

“Lots of smiles, excitement and 
gratitude was expressed by our 
students,” Kim Newell, instructional 
specialist at the school, said.

The books were distributed on Dec. 
19 and 20 by parent volunteers in 
the school’s media center as class-
rooms were called individually to 
receive them.

“Our students love to receive 
books,” Newell said. “They looked 
forward to taking home their own 
books to read and many chose 
books that they can read to young-
er siblings.”

prizes ranging from a gift 
basket from Hudson Café, 
to a Detroit-themed basket 
which was donated by The 
Detroit Shoppe. A silent 
auction was also held giving 
away poster sets from Sauvé 
Art Foundation’s “Man in the 
City” project. The poster sets, 
created by Gary Grimshaw 
and Carl Lundgren, included 
the original poster that was 
created for the Grande Ball-
room and a poster that was 
based off the original. 

This fundraiser also acted as a cam-
paign project for the WSU public re-
lations students. For weeks they have 
prepared for the event by collecting 
donated raffle prizes, advertising for 
the event and finding a venue for the 
event.

It was a success and they raised up to 
$750 for the local hospital. 

“I was overwhelmed with the 
support we received,” Shaw said. “It 
was a lot of work, but we’ll be able 
to use those funds to make a lot of 
people smile. It was an incredibly 
rewarding experience.” 

The “Heart of Art” fundraiser was 
just one of the many ways Wayne 
State University PRSSA members 
gave back to their community this 
year. 

Students raise funds for children’s art programming
By Ryan Vichinsky

Book drive raises more than 250 books for local students
By Jessica Sader

The book drive aimed to encourage 
community involvement and pro-
mote literacy in the city.

“By giving students the opportunity 
to pick out books that interest them, 
they are more likely to read,” New-
ell said. “We all know the more you 
practice a skill the better 
you become at it and reading is such 
a powerful, life-long skill.” 

There was an outpouring of support, 
with some individuals donating 
more than 50 books at a time. 

“We thank you so much for giving 
our students their own individual 
books that will enable them to prac-
tice their reading skills,” Newell said.

PRSSA members elect excellence at MSU regional conference
By Jessie LeTarte

WSU PRSSA members took part in 
Michigan State University’s regional 
conference “Electing Excellence” on 
Feb. 8. Seven representatives from 
Wayne State drove west to MSU’s 
campus in order to participate. There 
we learned more about the exciting 
field of political public relations.

During the day, PRS-
SA members were 
able to attend three 
breakout sessions 
with six very knowl-
edgeable speakers. 
After lunch the key-
note speaker, Sara 
Wurfel, press sec-
retary for Governor 
Rick Snyder, spoke 
about her experi-
ences in the field. 
To end the day Karl 
Gude, who worked 
for Newsweek and 
is now a lecturer 
at Michigan State 
University, gave a 
presentation about 
the growing need 
for infographics. 

Students were also encouraged to 
Tweet their experiences using the 
hashtag, “#VotePR.” They were able 
to see their Tweets appear live on a 
projected screen during lunch. 

The first set of breakout sessions 
were by the Chrysler Group and 
Martin Waymire Advocacy Communi-
cations. Chrysler spoke to the excited 
students about the daily life of a PR 
practitioner in a large corporation. 

Martin Waymire, a full service 
communications group from Lan-
sing, spoke about their Silver Anvil 
award-winning campaign. The 
campaign was designed to inform 

voters about Proposal 5, which was 
bankrolled by out-of-state special 
interests. Thanks to their campaign, 
voters defeated Proposal 5 by a large 
margin. 

The second set of breakout sessions 
were with Andy Hetzel, VP of corpo-
rate communications for Blue Cross

Blue Shield of Michigan, and Michelle 
Grinnell, a public relations manager 
at the Michigan Economic Develop-
ment Corporation. Hetzel informed 
the conference about the new Afford-
able Care Act and BCBSM’s challeng-
es on educating the public. Grinnell 
spoke about her involvement with 
the Pure Michigan ad campaign and 
their successes with increasing out-
of-state tourism to Michigan.

The final breakout session was led by 
Ari Adler, press secretary for Mich-
igan’s Speaker of the House, and 
Michigan Department of Community 
Health’s Angela Minicuci. Wearing 
Google Glass, Adler spoke about 

the importance of keeping up with 
changing technologies. 

He also cautioned students to 
remember that once you post 
something on the internet, it’s there 
forever. 

Wurfel told the story of how she be-
came the press sec-
retary for Governor 
Snyder. After meet-
ing with him, she 
realized that Snyder 
was someone she 
definitely wanted to 
work with. Since she 
started working for 
the governor Wurfel 
has tackled many 
important issues in 
state legislation. 

From the notorious 
Right to Work law, 
to Detroit’s bank-
ruptcy, Wurfel has 
worked tirelessly 
representing Sny-
der and the State 
of Michigan. Her 

consistent efforts 
in providing clear communication 
to residents means that people are 
well informed of any changes to the 
Michigan legislation. 

Attending “Electing Excellence” was 
a great opportunity for the WSU 
PRSSA members. Political PR is a very 
important field that can sometimes 
get overlooked when discussing 
different types of public relations and 
media relations. The regional con-
ference helped students understand 
the ins and outs of political PR. It was 
an amazing experience that certainly 
helped the members develop their 
professional skill set.
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Desiree Jennings, Kristin Shaw and Jessica Sader

WSU PRSSA students attend regional conferences at Michigan State University



Tanner Friedman partners with Michigan Business Network Don Tanner visits WSU students
By Nady Bilani By Nady Bilani
Businesses would never represent 
themselves in a legal situation, nor 
would they buy insurance without 
going through an expert. Yet, so 
many businesses decide to commu-
nicate and market on their own. 

Tanner Friedman and the Michigan 
Business Network, a 24/7 online 
business news outlet, announced a 
partnership to produce and broad-
cast a new radio show. “Commu-
nicating Business,” hosted by Matt 
Friedman,  focuses on sharing best 
practices and opportunities in public 
relations, marketing, branding and 
philanthropy.

The show began last March as a 
way for listeners to understand the 
important role communication plays 
in business. Demonstrating a core 
principal in the PRSA code of ethics, 
Tanner Freidman is enhancing the 
profession of public relations by 
building respect and credibility with 
the public. 
 
“What I really want to do is help 
business people understand the 

opportunities that are available in 
communications. I don’t only want to 
focus on the guest, but for the show 
to be advice oriented. This is tricky 
stuff sometimes and there is a lot to 
be learned and a lot to be shared,” 
said Friedman. 

The idea to create “Communicat-
ing Business” began with Chris 
Holman, CEO of Michigan Business 
Radio, when he approached Fried-
man about becoming a host on his 
network. Holman was familiar with 
Tanner Friedman and the work they 
do in Michigan. 

“There is no better partner for a show 
on communications in Michigan than 
Tanner Friedman. Their insight and 
relationships will be valuable to our 
audience,” said Holman. Friedman has 
been in the radio business for years. 
In fact, Friedman started practicing 
radio at 11 years old when he joined 
the “Be a DJ” program in his local 
community. 

From there he was hooked, becom-
ing the news director of his campus 

radio station at Syracuse. 

“I enjoy doing this and it takes me 
back to my roots. Hanging out at 
radio stations is how I learned how 
to do radio and I hope that students 
listen. They can listen online whenev-
er they want. I hope that it is valuable 
for them,” said Freidman. 

Public relations student William Laub-
scher enjoyed listening to the show 
and appreciated what Friedman was 
saying. 

 “I completely agree with Matt’s 
opinion on communication play-
ing a more prevalent role within 
the business community. As social 
media continues to grow in the news 
industry, there is more of a need for 
a professional than ever before,” said 
Laubscher. 

The show can be heard on michigan-
buinessnetwork.com on Mondays at 
9 a.m, 3 p.m. and 9 p.m.

Thank you Tanner Friedman for sponsoring Salute
By Jessie LeTarte

I would like to offer a hearty Thank 
You to Tanner Friedman for spon-
soring Salute this year. Without the 
continued support of companies 
like Tanner Friedman we would not 
be able to print this newsletter. 

Salute is a unique experience for 
PRSSA members. Students are 
able to write, edit and design the 
newsletter themselves. It’s a great 
opportunity to show exactly what 
WSU PRSSA can offer its members. 

I would also like to extend my grat-
itude to this year’s Editor-in-Chief 
Ryan Vichinsky, copy editor Jeff 
Adkins, and everyone who contrib-
uted to this issue of Salute. 

Don Tanner of Tanner Friedman, 
a public relations agency located 
in Farmington Hills, visited Wayne 
State’s PR campaigns course on 
March 3.  Tanner shared his expe-
riences with the class, showing 
the students an example of GalaxE 
Solutions’ “Outsource to Detroit” cam-
paign, created by Tanner Friedman. 

Tanner explained how his team 
listened to the client’s needs, estab-
lished a reoccurring theme, created 
a strategy and took advantage of a 
spokesperson. 

Integrating a concept the students 
learned in class, Tanner emphasized 
how the agency was able to incor-
porate social reasonability with their 
new client by teaming them up with 
Goodwill Industries. Becoming a 
more active member in the commu-

nity showed GalaxE Solutions’ dedica-
tion to help uplift Detroit.  

The team went on to create a Detroit 
themed package for its client, which 
included the slogan “Outsource to 
Detroit” on t-shirts and a ten-story 
banner along the side of the GalaxE 
building located in Campus Martius.  
This created a swarm of media cover-
age for GalaxE Solutions every time 
the Detroit skyline was showing up in 
the news. 

Tanner used his campaign and broke 
it down into relatable steps for the 
students to take note. Evan Sotnik, 
a campaign’s student, found it very 
helpful to hear from Tanner.
“It was very beneficial for me to see 
the steps in place when creating a 
campaign. Don painted a clear pic-
ture of how a campaign is supposed 

to resonate over time. His presen-
tation really helped when it came 
to creating my own campaign,” said 
Sotnik. 

Tanner followed his presentations 
with questions from the students and 
shared helpful tips about being in the 
public relations field and the agency 
side of the job. Tanner made a lasting 
impression on the students, such as 
Kristin Shaw.

“Tanner was very impressive when he 
spoke about the ‘Outsource to  
Detroit’ campaign. He made an 
example of it, inspiring us to take a 
small idea and make it big enough 
to change people’s minds about the 
city,” said Shaw.
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WSU PRSSA students visit Berg Muirhead and Associates

Michigan’s ‘coolest’ PR agency: Lambert, Edwards & Associates

National PRSSA President webchats with WSU members
By Chimene Anderson

By Bryan Leja

By Taylar Kobylas

“Celebrating more than a decade 
of excellence in the city we love.” 
This is the message you see when 
you log onto the Berg Muirhead 
website, and that feeling holds 
true when you walk through their 
office doors. WSU PRSSA students 
toured the office of Berg Muirhead 
on March 21.

Tucked away on the sixth floor of 
the historic Fisher Building in Mid-
town Detroit, there is an instant 

feeling of being at home when 
you walk in the office. The lobby is 
filled with framed newspaper and
magazine articles that are a tes-
timony to the many accomplish-
ments of this small business. 

To begin the journey, the students 
were greeted by a student intern. 
The tour was coordinated and led 
by Peter Van Dyke, a partner at the 
firm since 2006 and alumnus of 
Wayne State University. Van Dyke 

gave the students a tour around 
the office and introduced them to 
Gerogella Muirhead and Bob Berg. 

Both Muirhead and Berg gave tips 
on what makes a student suc-
cessful when entering the field of 
public relations. 

Berg Muirhead and Associates was 
founded in 1998 by Muirhead and 
Berg, both veterans of the Detroit 
political scene of years past. 

Some of their most recognizable 
clients are the Detroit Institute 
of Arts, Detroit Public Schools 
and Faygo. The client they have 
worked with the longest is  
Strategic Staffing Solutions and 
their most “grand” clients are the 
Grand Hotel on Mackinac Island 
and MGM Grand Detroit.

The basketball court should have 
been a sign right away that the 
tour of Lambert, Edwards & 
Associates (LE&A) was going to 
be a good one. However, the tour 
wasn’t just good, it turned out to 
be a slam dunk.

On Feb. 14, a group of WSU PRSSA 
students were welcomed by the 
communications team at Lambert, 
Edwards & Associates to spend 
the morning with them. 

As a top-60 PR agency nationally 
and a top-10 PR firm in the Mid-
west, LE&A has many profession-
als with a proven track record of 
success. Ashleigh Chatel, Rachel 
Wion, Kimberly Tassue and Rita 

Kass-Shamoun were a few of the 
many LE&A professionals in atten-
dance to show PRSSA members 
the agency, answer questions and 
give professional advice.

The professionals also advised stu-
dents to strengthen relationships 
with classmates because you 
never forget the people you went 
to school with. 

Jessica Sader, a Wayne State senior 
studying public relations, could 
relate to this message. “I’ve built 
many friendships with my class-
mates and fellow PRSSA members 
over the years,” said Sader. “Real-
izing these relationships will last 
for years like they have for the 

professionals at LE&A makes me 
appreciate the connections I’ve 
made that much more.”

As recently as 2012, LE&A made 
the list of Crain’s Cool Places to 
Work in Michigan. With an incred-
ible staff, a strong national repu-
tation and a basketball court, it’s 
easy to see why it’s such a “cool” 
place to work.

The executive board of WSU 
PRSSA hosted a web-chat event 
on campus with PRSSA National 
President, Brian Price on March 5.

This select group of students had 
the opportunity to ask Price ques-
tions and learn more about lead-
ership qualities within and outside 
of the PRSSA organization. 

Attendees included WSU PRSSA 
President, Jessie LeTarte; Vice 
President of Professional Develop-
ment, Taylar Kobylas; Vice Presi-
dent of Chapter Development, Ali-
sha Merrow; Social Media Director, 
Jessica Sader; and Public Relations 
Director, Kate Addy. 

Within the web chat, Price began 
with an overview of the PRSSA 
organization and an introducto-
ry session to meet members in 

attendance. He 
then created an 
open dialogue 
touching on 
both professional 
topics and PRSSA 
ideals. 

He spoke of his 
experience in 
PRSSA and what 
led him to an 
officer position 
at the national 
level, stating that 
involvement and 
organization 
were keys to suc-
cess in a leader-
ship role. 

Perhaps most 
vibrant, howev-

er, was Price’s connection to the 
great state of Michigan. As a Mar-
quette, Mich. native, Price asked 
opinions on cities like Grand Rap-
ids and touched on the growth of 
businesses and communications 
in Detroit. 

This tie became a lasting topic in 
the web-chat and encouraged all 
participants to pursue profession-
al opportunity both in the mit-
ten-state and beyond. Price also 
provided tips for the officers and 
advice for their upcoming transi-
tion phase. 

“Brian covered a lot of ground in 
the brief web-chat we had with 
him. His willingness to share 
advice clearly shows that he cares 
about improving our profession as 
a whole,” said Sader.

All-inclusive binders and extend-
ed networking opportunities were 
both factors Price placed at the 
forefront. Participant response 
was an encouraging aspect of this 
event as well. 

 “Listening to Brian talk with us re-
assured me that being involved in 
PRSSA is the smartest thing I can 
do as a PR major,” said LeTarte.

Currently, Price is a second year 
graduate student at Northern 
Michigan University, pursuing a 
master’s degree in public adminis-
tration. He received his bachelor’s 
degree in communication studies 
from Northern Michigan as well. 

Prior to his experience on the 
national executive board, Price 
served as secretary and president 
of his home chapter of PRSSA at 
Northern Michigan. He has been 
recognized many times as an out-
standing committee member. He 
has also carried out several presti-
gious internships with noteworthy 
organizations including Taylor 
Global, Inc. and Porter Novelli. 

In his final year on the PRSSA na-
tional executive board, Price will 
serve as immediate past presi-
dent, assisting incoming national 
president, Heather Harder, and the 
national officers overall. 

The WSU PRSSA team was hon-
ored and grateful for the time and 
energy Price contributed on their 
behalf. They have already con-
nected on several social platforms 
and plan to stay in touch in the 
future.
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I’m also pleased to announce the 2014-2015 Wayne State University 
PRSSA executive board. Congratulations to each of you. I look forward 
to seeing you carry on the traditions of PRSSA.

President Catia Sabak
Vice President of Professional Development Courtney Zemke
Vice President of Chapter Development Katie Pusz
Vice President of Member Services Sarah Kuzdak
Public Relations Director Chelsea Litton
Social Media Director Chelsey Conlon
Salute Editor-in-Chief Aaron Filipski
Salute Copy Editor Leah Vandercook

Enter the entrepreneurs: Spotlight Detroit features WSU alumnus Advice 4 Students: Wigs 4 Kids executive lectures about campaigns

The end of a legacy and a new beginning

By Kathy Kakoz By Ryan Vichinsky

By Jessie LeTarte

Wayne State University celebrat-
ed the entrepreneurship rising in 
Detroit through its Spotlight
Detroit event on February 21. This 
event featured WSU alumnus and 
CEO of Quality System Inc. 

Steve Plochocki, as well as start-
up companies from Tech Town. 
Plochocki spoke to WSU students 
about his experience as an entre-
preneur. 

Plochocki, who is a Detroit native, 
received an opportunity to move 
to Orange County, Calif. to turn 
around a company that was on 
the verge of filing for bankruptcy.

Plochocki explained how there 
was a depressed vibe when he 
first entered the office. “There 
were people that left the compa-
ny or had been laid off, and as a 
result, there were others coming 

in to make improvements to the 
company,” said Plochocki. 
Plochocki then back tracked 
from his story to explain what an 
entrepreneur is. There are no rules 
stating how old an entrepreneur 
must be. They can appear at any 
stage in life. 

He said that don’t have to have 
specific characteristics or a college 
degree. If an entrepreneur wants 
to distinguish his or herself from 
everyone else, they have to know 
how a business operates. Plo-
chocki defined an entrepreneur 
as “someone who sees the future 
before it plays out.”

He used real-life examples of en-
trepreneurs that were given what 
he calls an “epiphany moment.” 
The story of Paul Orfalea, the 
founder of Kinkos, is an example 
of someone having an epiphany 

moment.

“The story of Kinkos 
was inspiring to hear,” 
said Vania Halabou, a 
senior public relations 
student at Wayne 
State. “To see a per-
son who was told he 
wasn’t smart enough 
to go to college and 
then turn around and 
start a company that 
is now a household 
name in an inspira-
tion.” 

Paul Orfalea wanted 
to go to the University 
of Southern California, 

but he did not have the 
grades to gain admis-

sion. Since he was not in school, 
he would go visit his friends on 
campus. 

He realized that his friends were 
paying tons of money to print 
their work and then pay to have 
their parents overnight ship it to 
them. This is when he came up 
with the idea of having a copy 
machine near campus for stu-
dents to use. 

The news of his company trav-
eled quickly and soon investors 
approached him to expand what 
he had already started. Over time, 
Kinkos continued to grow into 
what it is today.

Plochocki ended by stating that 
anyone interested in becoming 
an entrepreneur should be empa-
thetic, engaged and empowered.

The end of the road is near for 
students enrolled in the public 
relations campaigns course. This 
capstone course has students 
implementing all of their public 
relations skills to real-life organi-
zations and companies. In order 
to achieve success, students must 
plan in detail the different phases 

of their campaign and figure out 
how to effectively evaluate it. On 
Feb. 2, Wigs 4 Kids Development 
Director Jennifer Fisher visited 
Wayne State University to pro-
vide these students with helpful 
advice on how to plan a success-
ful campaign.
 
Wigs 4 Kids is a non-profit orga-
nization that provides wigs and 
support services to children and 
young adults in Michigan who 
are in need. They have never de-
nied a child a wig, which is quite 
a feat because insurance com-
panies do not provide 
coverage for wigs.

 
In order to sustain fund-
ing, the organization 
hosts an annual gala, 
which is the organiza-
tions largest fundraiser. 
Jennifer discussed the 
different phases that her 
campaign went through 

to make the gala successful.
 
Jennifer encourages students to 
always keep their involved cam-
paign members engaged and 
informed on news related to the 
organization. It is also important 
to keep record of who supports 
the campaign so you can continue 
to reach out to them in the future.
 
At the end of her lecture, Jennifer 
told the students to seek a career 
they are passionate about, “Find 
something you love and wrap 
your heart around it.”
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everyone giving 110 percent. 
I’m truly honored to have been 
able to work alongside you.

This year has been awesome. I can 
say that without a doubt. I can 
also say that this year has been 
the most enlightening, amazing, 
and hardest year of my college 
career. To serve on Wayne State 
PRSSA executive board means late 
nights and busy days. 

It’s all worth it, though. 

I’d like to take this space to spe-
cially thank my executive board. 
We would not be able to accom-
plish such great things without 

Steve Plochocki speaking at Spotlight Detroit

Jessica Sader and Jennifer Fisher

Michele Najor, Jennifer Fisher and Debbie Sellnow-Richmond



Membership Benefits

Hands-On Experience
There are many opportunities to expand your portfolio in our blog and newsletter. Members write for their own 
chapter blog and newsletter, or the National PRSSA blog and newsletter, Forum. Additional opportunities for hands-
on experience include event planning, national campaign competitions and fund-raisers. 

Internships & Employment Resources
PRSSA members have exclusive access to the PRSSA Internship Center and the PRSA Job Center. These resources 
represent the best available career opportunities for the future public relations and communication professional. 

Awards and Scholarships
Becoming a member of PRSSA makes you eligible to apply for funding from the Department of Communication and  
PRSA National. Awards and scholarships exceed $15,000 annually. National also recognizes individual chapters for 
outstanding achievement. 

Professional Development
Student events include guest panel discussions, resume writing, portfolio and social media workshops, and public 
relations agency tours. 

Networking
Our chapter’s close relationship with our sponsor chapter, PRSA Detroit, allows members to connect with public 
relations and communication professionals in Metro-Detroit. Follow us on Twitter @WSUPRSSA
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