
The James S. Measell Chap-
ter of the Public Relations Student 
Society of America at Wayne State 
University held a fundraiser at Lily’s 
Seafood Grill & Brewery of Royal 
Oak on Thursday, Oct. 10. The event, 
which lasted two hours, raised more 
than $850. The proceeds were used to 
support the executive board members 
as they traveled to the PRSSA Nation-
al Conference in Philadelphia, Pa. 

Students and professionals 
from the communication department at 
WSU, in addition to friends and family 
members came out in support of the 
cause. PRSSA President Jessie Le-
Tarte, Vice President of Member Ser-
vices Bryan Leja and Assistant Public 
Relations Director Nady Balini, acted 
as guest bartenders for the evening, 
serving cocktails from 7 p.m. to 9 p.m. 

"The show of support from 
friends, family and faculty was so 
wonderful to see," said Shelly Najor, 
PRSSA faculty adviser. "To enjoy a 
delicious meal, knowing it supports the 
professional development of PR stu-
dents, makes for a satisfying evening 
to be sure.

The executive board was able 
to successfully procure donations from 
both local and statewide businesses. 

There were a total of three raffle prizes 
for attendees to win in addition to 
one silent auction item. Winners went 
home with a wide array of prizes rang-
ing from an iHome to a six-person VIP 
tour and tasting of Chateau Chantal 
Winery in Traverse City, Mich.   

Lily’s Seafood, 410 S. Wash-
ington Ave., offers its bar to aspir-
ing professional groups and charity 
organizations on a weekly basis. “We 
support education,” Renee Blatz, 
Lily’s manager said, “It was a pleasure 
to support such a wonderful group 
and we hope to continue to help 
Wayne State students in the future.” 

Lily’s Seafood has also sup-
ported nonprofit groups including the 
Alzheimer’s Association and AIDS 
Walk Detroit. Participants in the charity 
program at Lily’s are given all of the 
tips earned from the bar area in addi-
tion to a portion of the food sales for 
the entire restaurant. Supporters need 
only mention the name of the organi-
zation that they wish to support and 10 
percent of their food sales are donated 
by Lily’s Seafood Grill & Brewery. 

The 2013 executive board 
has used the fall 2013 semester to 
organize and streamline both new and 
preexisting strategies for enhancing 
and expanding the James S. Measell 
Chapter of PRSSA.  The e-board is 
focused on providing members with 
opportunities that will help bridge the 
gap between student and professional 
life.  Fundraising is a key element in 

helping nonprofit organizations stand 
behind promises made to benefactors. 

The WSU PRSSA Profes-
sional Advisor Mary Henige, director 
of social media and digital commu-
nications at General Motors, gave 
the keynote address at the national 
conference. It was a dream for WSU 
PRSSA members to show support and 
to represent the university, the com-
munication department and the James 
S. Measell Chapter of PRSSA. 

A total of 10 students, includ-
ing eight executive board members, 
were able to travel to the National 
Conference at virtually no upfront cost. 
This fundraiser, along with generous 
endowments from the department, 
was key in making that dream a 
reality. “Giving our members the 
opportunity to meet current and future 
PR practitioners, who are deeply 
invested in the betterment of the field, 
is something we as an organization 
strive for” Jeff Adkins, Salute copy 
editor, said. “The opportunity for so

Lily’s Seafood Reels in 
Funding for PRSSA Students
Kate Addy
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Bryan Leja, a senior PR 
student, was chosen to serve 
as a Dean’s Delegate for the 
College of Fine, Performing 
& Communication Arts. As a 
Dean's Delegate, Bryan will 
assist with new student recruit-
ment activities throughout the 
year, including Spring and Fall 
open houses, department tours, submitting blogs based on his experi-
ences at Wayne State and reaching out to high schools to connect them 
with CFPCA programs.  “I am excited and honored to serve in this role,” 
said Bryan. “I hope to use my enthusiasm, positive experiences and 
knowledge of Wayne State to help develop a strong recruitment plan for 
the college,” added Bryan, who also serves as vice president of member 
services for the Wayne State Chapter of PRSSA. 
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Lily’s Cont.
many of us to go to the national 
conference has been, and will 
continue to be, invaluable.”

Welcome incoming and returning mem-
bers! As chapter president, it’s my honor to 
represent one of the best pre-professional 
student organizations on campus. WSU 
PRSSA members are the most dedicated 
and smartest individuals I have ever had the pleasure to meet. 

And that’s why your executive board members put so much effort 
into developing great programming each semester. We know that 
with every professional development opportunity, and chance for 
real-world experience, our members are growing into the profes-
sionals of tomorrow. Every one of our different events is made with 
you in mind. WSU PRSSA wants to help you learn what it truly 
means to be a public relations practitioner.  

So, thank you members! It is thanks to you that we are able to 
further expand this organization. Your support means so much to 
us. I’m looking forward to working with you this upcoming year.

Your President,
Jessie LeTarte

Welcome Members

Meet Bryan Leja, Your 
Dean Delegate
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Wayne State Department of 
Communication students Amna 
Husain, Tiffany Kress and 
Meaghan Priebe won a state-wide 
competition run by Public Relations 
Student Society of America (PRS-
SA) national and Blue Cross Blue 
Shield of Michigan (BCBSM) in 
summer 2013. Michigan PRSSA 
teams were invited to creatively 
plan and implement a communi-
cations campaign to help the 17 
- 25-year-old age demographic 
understand the healthcare chang-
es that take effect in January 2014. 
Specifically, students researched 
and determined the top five most 
important aspects of healthcare 
reform to the target demographic, 
and then created awareness 
among that population. The last 
step in the process was to present 
findings and recommendations to 
BCBSM that were realistic and 
applicable.

Using a survey, the Wayne 
State PRSSA team discovered 
what its target audience already 
knew about the Affordable Care 
Act (ACA). The campaign was 
designed around objectives that 
included building trust and increas-
ing brand awareness of BCBSM 
within the target audience, incorpo-
rating campus campaign events to 
identify the top five things college 
students need to know about 
health care reform and communi-
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cating the positive impact BCBSM 
has on Michigan healthcare.

“This opportunity required 
students to research their own 
demographic and then design and 
execute an informational campaign 
on behalf of a large insurance 
provider,” said Dr. Shelly Najor, 
PRSSA faculty advisor. “This is a 
wonderful addition to their profes-
sional portfolios. I am very proud of 
them.”

To the WSU team, the 
rewards of winning far outweighed 
the effort. “Alongside feeling ac-
complished and extremely proud, 
we also gained professional insight 
and experience, which is some-
times hard to acquire during school 
years,” said Kress. “We can’t ask 

for more than that.”
Husain expressed similar 

sentiments. “A competition of any 
sort can be daunting at first, but I 
feel that extracurricular activities 
like these can really groom and 
polish us and prepare us for the 
business world,” she said. “To 
other communication students, I 
highly recommend membership in 
the WSU PRSSA chapter because 
it offers incredible pre-professional 
opportunities.”

As the winner of this state-
wide competition, the WSU PRS-
SA team received $500, a round 
table meeting and dinner with the 
BCBSM communications team and 
tickets to a Detroit Tigers game. 

Members of the James S. Measell Chapter 
Win Blue Cross Blue Shield 
Campaign Competition
Amna Husain

Winners Meaghan Priebe, Amna Husain, Triffany Kress
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Franco Public Relations 
Group will celebrate its 50-year 
anniversary in January 2014. This 
momentous accomplishment 
symbolizes what Franco stands for
— longevity in the business world. 
The recipient of over 100 public 
relations, marketing and branding 
awards, Franco serves clients both 
nationally and internationally 
across various industries. 

Franco is located in the 
Renaissance Center, which is in 
the heart of downtown Detroit, 
which allows the organization to 
serve a diverse clientele. Having 
served some of Detroit’s landmark 
institutions, including Pewabic 
Pottery and Hour Detroit, it’s easy 
to see why Franco has thrived in a 
highly competitive industry for 
such a substantial amount of 
time. 

During this milestone an-
niversary, Franco will experience 
a shift in leadership. Maria Leon-
hauser, current Franco president, 
announced that she will retire at 
the end of 2013. Named as one of 
the 100 Most Influential Women by 
Crain's Detroit Business and a 
Leader Innovator by Grant Thorn-
ton and Lawrence Technological 
University, Leonhauser has served 
as president since joining the com-
pany in 2000. Tina Kozak, current 

executive vice president and chief 
operating officer, is set to take the 
role of presi-
dent as of Jan. 
1, 2014. 
 "I'm 
confident that 
Tina will not 
only advance 
our commit-
ment to service 
excellence, but 
also identify 
other relevant 
initiatives to 
better serve 
our clients 
and employ-
ees," Franco Chairman, CEO and 
co-owner Dan Ponder said in a 
Crain’s Detroit Business article.

With 50 years of industry 
experience and a change in lead-
ership approaching, some may 
wonder what’s next for this organi-
zation. One thing is certain; Franco 
will continue to deliver upon its 
vision of listening to clients, under-
standing their needs and creating 
communications programs that 
support client business goals.

As an organization found-
ed in Detroit, Franco is vested in 
the city and serves organizations 
that positively impact Detroit on a 
daily basis, including The Salvation 

Big Anniversary, Big Change for 
Detroit-based Agency

Army Eastern Michigan Division.
Demand for The Salvation 

Army’s services have increased 
over 70 percent within recent 
years. Through media relations, 
advertising, social media and me-
dia partnerships, Franco improved 
The Salvation Army’s Red Kettle 
Campaign. As a result, The Salva-
tion Army raised over $8 million, 
surpassing its goal of $7.2 million, 
and had 311 media placements, 
which reached an audience of 
nearly 39 million people. 

Kate Addy and Jeff Adkins

A special thanks to 
Franco Public Relations for 
sponsoring this semester's 
issue of the Salute. With this 
help, students are given the 
opportunity to showcase their 
writing skills and the hard-
work members put forth this 
semester. Thank you, 
Franco.
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The Wayne State University 
PRSSA Chapter visited the 
Renaissance Center for an agency 
tour with the professionals at 
Franco Public Relations Group on 
Friday, November 1. Vice President 
Tina Sullivan, Senior Account 
Executive Andrea Kenski, Account 
Executive Marie Stawasz and 
Account Man-ager Joseph Ferlito 
welcomed the WSU students with 
an engaging presentation.

Approaching its 50th year 
of business, Franco is Michigan’s 
oldest independent public relations 
firm. Its rich history and experienc-
es provided the students with valu-
able industry, career and personal 
advice. 

The morning began with an 
in-depth discussion on breaking 
into the industry and strategies for 
media relations, social media and 
event planning. 

The team at Franco en-
couraged the students to make a 
positive impression while pursuing 
careers in public relations. The 
professionals strongly advised 
maintaining a strong, up-to-date 
and carefully proofread resume 
and portfolio that showcases their 
strengths and represents a varied 
body of work. Cover letters should 
be concise and customized for the 
internship, job or position being 
pursued. As Sullivan said, “Sell 
yourself, but don’t be cheesy.” 

When interviewing,  profes-
sionalism and confidence are key. 
Kenski noted that students should, 
“think of it as a pitch,” putting their 
best foot forward. Dress appropri-
ately, do adequate research  and 
ask informed questions. Never un-
derestimate the power of a proper 

handshake and strong eye contact. 
Perhaps the most significant piece 
of advice from the professionals 
at Franco is to follow up with a 
sincere thank you note. Gratitude 
goes a long way.

The Franco team recom-
mends starting at an agency. “It 
is the fastest way to get the most 
experience and develop a diverse 
skill set,”said Ferlito. Being a 
multi-industry agency with clients 
ranging from Buddy’s Pizza to 
The Salvation Army, Franco has 
achieved expertise in the numer-
ous facets of public relations prac-
tice. 

With regard to media rela-
tions, the Franco team emphasizes 
the importance of monitoring the 
media and becoming familiar with 
trending topics, writing 
responsibilitieswhat and the writing 
styles of various outlets. “Taking a 
targeted approach to media 
coverage is key, and knowing 
when not to pitch is just as 
significant as knowing when to,” 
said Ferlito. "Also, make sure to put 
the effort into creating lasting 
relationships with the media. These 

connections will prove very 
helpful in the long run," he added.

The professionals at Fran-
co stress that social media goes 
beyond sending tweets and post-
ing status updates. It is crucial to 
monitor the content being created 
and make sure that it is not only 
reaching target audiences, but that 
they are also actively engaging in 
it. When used properly, social 
media can play an integral role in 
consumer relations and 
establishing and managing a 
brand. “Having a structured plan for 
social media is critical,” said 
Stawasz.  Additionally, when 
dealing with errors or negative 
posts, “deleting is a no-no,” 
Stawasz advised. Taking account-
ability and maintaining transpar-
ency will build a brand’s credibility 
and foster trust with its publics.

As far as event planning, 
the discussion focused on the 
significance of organization and 
attention to detail. Having a thor-
ough, well-communicated plan and 
impeccable records will make the 
event planning process run

A Day at Franco
Catia Sabak

PRSSA Members: Courtney Zemke, Nady Bilani, Bryan Leja, 
Taylar Kobylas, Lindsay Burgor, Catia Sabak and Amna Husain with 
Franco Senior Account Executive Andrea Kenski and Account Manager 
Joe Ferlito.
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smoothly and efficiently. Also 
imperative to executing a suc-
cessful event is the ability to 
think on your feet and be re-
sourceful. In this way, noted 
Kenski, both the planner and the 
client will get as much out 

of the event as possible. After 
sharing a story of her experience 
with event planning, Kenski 
jokingly reminded the group to 
not forget about event insurance.

The visit wrapped up with a 
quick tour of the office, an

exchange of business cards and 
some group photos. An overall 
positive and informative expe-
rience, the Franco agency tour was 
a great success!

Twitter and Google held a 
panel discussion at Social Media 
Day Detroit on June 27 to unveil 
Google’s new high-quality video 
feature and Twitter’s improved 
interface. The panel, made up by 
Greg Myrick, account executive 
at Twitter and Zafar Razzacki, 
account executive at Google, 
engaged the audience as they 
discussed the myths surrounding 
paid opportunities on social media. 
Jen Eyer, statewide community 
engagement director for Mlive and 
moderator of the panel at Social 
Media Day Detroit, noted the com-
radery of the social media com-
munity. "Professionals respect one 
another through social media 
chan-nels, even if they’re at 
competing firms," said Eyer.

The fourth annual event 
was held at MotorCity Casino’s 
Sound Board with over 2,000 
attendees, making it the biggest 
Social Media Day Detroit to date. 
Public relations practitioners from 
many corporations, advertising 
firms and agencies came out to 
be a part of the night’s festivities. 
Livio Radio got the party started 
while Sound Board’s vibrant lights 
and modern feel proved perfect for 
Eprize’s sponsored band, Toybox. 

The sounds of DJ Tommy Holiday 
kept the night going while guests 
tweeted, instagrammed, and face-
booked about their experiences at 
Social Media Day Detroit.

The theme of the night 
was “Generation D," the new 
entrepreneurs in Detroit who are 
striving for a better future in the 
city. “Generation D doesn’t refer to 
an age bracket; rather it refers to 
those committed to shedding light 
on opportunities, change and the 
good news coming out of this great 
city,” said Nicole Yelland, Livio’s 
Director of Marketing and Commu-
nication. “They’re the ones who are 
using social media as a powerful 
channel to share those stories with 
the world. They’re changing per-
ceptions every day, bit by bit.”

Not only did social media 
advocates come out, but so did the 
sponsors.

Quicken Loans, Chevro-
let, and U-Haul came out to show 
their support. The companies 
brought contests and prizes with 
them, including U-Haul’s signature 
U-Box, where people could take 
a quick eight second video to tell 
Vine users why they should move 
to Detroit. Fatheads, an overnight 
stay at MotorCity Casino Hotel and 
a bike were just a few of the prizes 
attendees won. 

Chevrolet brought the 2013 
Spark, its first tech savvy vehicle. 
The Spark is fully equipped with 
TuneIn, Pandora Radio, and Siri. 

MLive, the official media partner of 
the event, sponsored buzz boards 
that showed all the social media 
activity including the hashtags 
#SMday #Det. 

Start-up Detroit was the 
perfect fit with this year’s theme- 
Generation D.  This was the sec-
ond year the event showcased 
startup companies such as Lush 
Yummies, Pavo, and Autobike. 
Start-up Detroit puts a spotlight on 
Detroit’s hottest upcoming compa-
nies. 

Attendees ended the night 
with an after party  at Club Amne-
sia on the 16th floor of MotorCity 
Casino Hotel.  With cathedral-like 
ceilings and an amazing view of 
the city, it was the perfect way for 
guests to unwind while recharging 
their minds and phones.

Taking Social Media to a 
New Level at Social Media 
Day Detroit
Rachel Freeman
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On May 31, 2013 I attend-
ed the PRSSA Leadership Rally in 
Scottsdale, Ariz. This rally helped 
me prepare as an incoming 
PRSSA Chapter President 
because I met other incoming and 
returning PRSSA presidents. It was 
a great opportunity for me to learn 
more about the organization I love.

Before becoming the PRS-
SA chapter president, I served as 
the social media director. Although 
I worked closely with the former 
president, Meaghan Priebe, I still 
had many things to learn about 
PRSSA. I was equally nervous and 
excited about stepping into my new 
role.

During Leadership Rally, I 
not only met other chapter presi-
dents, but also talked to the new 
national executive board members. 
The national executive board acts 
as a liaison between chapters and 
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the national organization. Chapter 
representatives, usually chapter 
presidents, democratically elect 
the new national board members 
each year. At Leadership Rally, I 
gained a better perspective of what 
it means to run a PRSSA chapter.

The Leadership Rally 
featured chapter growth seminars, 
which were designed to teach 
new chapter presidents about the 
potential pitfalls that could happen 
to an average chapter. There were 
informational sessions about how 
to plan a semester and  properly 
fundraise for upcoming nation-al 
events, such as the PRSSA Na-
tional Conference. The workshops 
also addressed diversity and 
ethics; two important topics to 
PRSSA. During the ethics 
seminar, attendees reviewed the 
PRSA Code of Ethics and worked 
in groups to decide whether 
certain situations were ethical.

The highlight of the week-
end was the keynote address by 

Gary McCormick, APR, Fellow 
PRSA. McCormick currently works 
for HGTV as its director of partner-
ship development. He is a strong 
proponent of the public relations 
profession, serving as the 2010 
Chair of PRSA, past president of 
the PRSA Foundation and co-chair 
for the Champions of PRSSA. 
McCormick also held various board 
positions for the Plank Center for 
Public Relations Leadership at 
the University of Alabama and the 
University of Florida’s Department 
of Public Relations Advisory Coun-
cil. He spoke about the qualities 
that made a good leader, and what 
steps we can take as future chap-
ter presidents to lead our mem-
bers.

The 2013 PRSSA Leader-
ship Rally once again demonstrat-
ed that the organization truly does 
embody its slogan, “Advancing the 
profession and the future profes-
sional.”

Leading the way for PRSSA
Jessia LeTarte

An agency visit normally in-
cludes a PowerPoint presentation, 
a nice lap around the office and a 
stack of business cards on the ta-
ble as the students make their exit. 

On November 8, 2013, 
Wayne State PRSSA visited 
Tanner Friedman Strategic Com-
munications in Farmington Hills.  
Co-Founder Matt Friedman, 
Senior Account Coordinator Kristin 
Sokul, and Senior Account 
Manager Kim Eberhardt, sat down 
with the students for an open table 
discussion. 

 Members 
had the opportu-
nity to ask ques-
tions that were on 
their mind about 
what it takes to 
become a PR pro-
fessional.  From 
resume critiques 
to pursing an 
APR, the flow of 
conversation did not stop. Catia 
Sabak, sophomore pursing a major 
in public relations, took away some 
advice she received from the TF 
team.

“I appreciated how they 
stressed the importance of per-
fecting simple skills like being able 
to speak on the phone or hold a 
casual conversation and how these 

skills are essential to building 
strong relationships with 
employers, colleagues and 
clients,” said Catia Sabak.
The advice ran deep throughout 
the visit and the group of students 
left informed about the challenges 
and opportunities in the 
profession. 

Touring through 
Tanner Friedman
Nady Bilani
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For the eight eboard 
members, two regular members 
and our faithful advisor Shelly, 
the PRSSA National Confer-
ence held in Philadelphia, Penn-
sylvania will be a trip none of us 
will forget. From hearing advice 
from professional speakers 
and fellow students, to having 
our first real 
Philly cheese 
steaks to 
exploring Old 
City, Phila-
delphia; the 
trip truly was 
a learning 
experience.
 The 
trip started 
with a nine 
hour drive to 
Philadelphia 
through the 
night, but 
that didn’t 
break our 
enthusiasm 
or energy. We started out early 
Friday morning, ready to learn. 
The conference had  typically 
two to three different events 
going on at a time, so we sep-
arated and tried to attend them 
all.

This year’s conference 
keynote speaker was our very 
own professional advisor, Mary 
Henige, making this a more 
special experience to us. As a 

Wayne State alumnus, Mary 
shared her knowledge and 
expertise in the public relations 
and communication field with 
the 1,100 students that attend-
ed over the weekend. In her 
27th year with General Mo-
tors, Mary's current position as 
director of social media, digital 

communications and reputa-
tion management loomed large 
to future public relations profes-
sionals.

After giving a nice shout-
out to Wayne State PRSSA, 
Mary and 2013-2014 PRSSA 
National President Brian Price 
held an open Q & A session 
about her career at GM. She 
shared her knowledge and 
experience on leading GM's 

social media strategy, employee 
policy and training, community 
engagement as well as crisis 
control strategies to all the 
public relations enthusiasts. 
Many stereotypical questions 
were brought up about the city 
of Detroit, to which Mary enthu-
siastically responded, "Detroit, 

we got it 
going on!" 
She 
touched 
on the 
hard 
times that 
Detroit 
and the 
auto-
motive 
industry 
have 
faced 
in the 
past six 
years, but 
stressed 
that 

together as a city we overcame 
those obstacles and will 
continue to move forward. 
Mary's heart-felt words set the 
tone for the con-ference and 
Wayne State PRSSA is lucky 
to have her.

Some of the sessions 
we attended included “F.A.M.E 
PR,” “Choosing the Agency 
Path,” “From Concept to 
Completion: Event Planning” 

Wayne State University  James S. Measell Chapter Public Relations Student Society of America

Bottom from left to right: Bryan Leja, Jessie LeTarte, Alisha Merrow, Taylar Kobylas, Sarah 
Kuzdak, Kate Addy. Top from left to right, Phil Kosky, Ryan Vichinsky, Nady Bilani. 

PRSSA Students Take it to Philly
Bryan Leja and Alisha Merrow
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and “Show Don’t Tell: Benefits 
of Creating a Win-Win for Local 
Businesses.” However, one of 
our most favorite sessions was 
“Develop Your Chapter by Build-
ing a Brand.”

The “Develop Your 
Chapter by Building a Brand” 
was hosted by the University of 
Florida. They showed us ex-
amples of how consistent they 
are in their flyers, social media 
posts and overall theme. What 
sparked my attention was that 
they use a different hashtag 
every semester that they post 
on Twitter with everything they 
do. The eboard members who 
were present unanimously 
agreed that we want to work on 
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rebranding ourselves for next 
semester to remain consistent.

As someone who has 
developed a strong passion for 
sports public relations, the "Step 
up to the Plate: Sports PR" was 
an incredible learning experi-
ence. Hosted by communication 
professionals from the Phila-
delphia Phillies, Philadelphia 
76ers and Chicago Cubs, this 
session was a "home-run." The 
key message to take away from 
this was that you don't have to 
be a sports fan to work in this 
arena, just be a fan of market-
ing and public relations. It was 
most helpful when Bonnie 
Clark, Vice President  of 
Communications for the Phillies,

reminded everyone that, 
"Public relations is not a 9-5 
profession, you can never 
shut off and you are always 
on the clock."

Philadelphia, as we all 
know, is an extremely histor-
ic town. We were fortunate 
enough to find time to tour 
the Liberty Bell and Indepen-
dence Hall among other things. 
Because it was the weekend 
before Halloween, Philadelphia 
was like one big party with ev-
eryone dressed in costume. Not 
only were we fortunate to visit 
such a beautiful city, we were 
fortunate to have such a great 
group of people who went.
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WSU PRSSA Proffesional Adviser Mary Henige, Taylar Kobylas, Alisha Merrow, Sarah Kuzdak, Jessie 
LeTarte, Kate Addy, WSU PRSSA Faculty Adviser Shelly Najor  Back: Phil Kosky, Nady Bilani, Ryan 
Vichinsky, Therese Padgam, Bryan Leja.
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Public relations is like 
gambling. You need to execute 
a well-crafted strategy to walk 
away a winner. When the stakes 
are high, sometimes you have 
to bring everything you have to 
the table and go all in. Speak-
ing from experience, if you stay 
focused, your efforts will pay off.

I cashed in my chips and 
claimed my winnings on Nov. 
21 at the PRSA Detroit Annual 
Meeting at MotorCity Casino 
Hotel where I was one of two 
students presented with the 
2013 Donald P. Durocher Me-
morial Scholarship.

The casino-themed event 
was one I won’t forget. After the 
first couple hours of network-
ing, dinner and presentations, 
Tim Wieland, APR, account 
director at Airfoil Public Rela-
tions, called me up to accept 
my award. Looking over the 
podium, I saw who I was shar-
ing this night with and was 
overcome with gratitude. There 
I stood, in front of a room of 
influential industry leaders and 
the people who have always 
supported me along the way—
my family, related both by blood 
and by ambition. 

My eldest brother and my 
mom accompanied me to the 
event and at the table right next 
to us were fellow eboard mem-
bers who I now consider family, 
albeit dysfunctional! It meant 

the world 
to me to 
share this 
experience 
with them 
and cele-
brate the 
recogni-
tion of not 
only one 
Warrior, 
but two, as 
Jeff Ad-
kins was 
a recipient 
with me as 
well. 

We were selected by 
a committee of PRSA Detroit 
members based on our re-
sponses to the scholarship 
application.

In my application, I 
expressed my interest in pub-
lic relations, noting: no matter 
how large or small, I know that 
I have the ability and resources 
to impact those around me with 
the strategies I choose to use 
as a public relations practitioner. 
I am as effective as the skills I 
use to convey a message. That 
power to create change by the 
words I write and say is above 
an interest—it is a hunger. I 
have an appetite for making a 
difference and influencing oth-
ers, while doing what I love in 
the process.

Two other awards were 

given that night to professionals 
who embody this way of life. 
Jennifer Day, APR, was pre-
sented with the Robert Hefty 
Distinguished Service Award 
and Arthur (Bud) Liebler re-
ceived the PRSA Detroit Chap-
ter’s Hall of Fame Award. Their 
presentations encouraged me to 
embrace the city of Detroit and 
be proud of a city that’s full of 
opportunities.  

The celebration contin-
ued, welcoming newly accred-
ited members, acknowledging 
ethics honor code participants 
and electing the 2014 PRSA 
Detroit officers and directors. 

As I mentioned in my 
application, when you believe in 
something, you work hard for it, 
and this event signified that for 
me. 

PRSSA Students Awarded at PRSA Detroit Annual Meeting
Jessica Sader

Jeff Adkins, Professor Shelly Najor, Jessica Sader
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CEO of Quicken Loans Offers Hope to Detroit and its Young Professionals 
Brittney Minter

A crowd of business profes-
sionals and students gathered in 
the Grand Ballroom of Motor City 
Casino Hotel for the Detroit Eco-
nomic Club luncheon on April 30. 
Among the crowd were 10 Wayne 
State communication students who 
were sponsored by Quicken Loans 
— the company of the keynote 
speaker, Bill Emerson.

Emerson, CEO of Quick-
en Loans, spoke of how having a 
great organizational culture can 
lead to growth and productivity. Us-
ing the success of Quicken Loans 
as an example, Emerson said 
empowering employees to make 
new mistakes and ensuring they 
feel connected to the company is 
a major driving force in their pro-
ductivity. However, he also credits 

a lot of their success to the city of 
Detroit.

Emerson claimed that 
Quicken’s growth wouldn't have 
happened had it not been located 
in downtown Detroit. "We have 
gained as much from the city as 
the city has gained from us and 
we're very grateful for that," said 
Emerson. As the company grows, 
so does its investment in the city.  
Particularly, its internship program 
has managed to more than double 
in size over the past few years. 

Offering internships is just 
one way Emerson says we can 
help the city grow. He 
encourages businesses to offer 
internships so young 
professionals can experience 
Detroit and become aware  

of the opportunities here.  In the 
student reception preceding the 
luncheon, Emerson discouraged 
students from leaving the city. 
"Don't look for jobs in other states. 
Detroit is coming back," said 
Emerson. 

Attendees left the luncheon 
with renewed interest and excite-
ment in the revival of Detroit's 
business culture. Amna Husain, a 
graduate student studying Commu-
nication at Wayne State said, "This 
event was excellent. I came home 
feeling totally inspired and encour-
aged. Mr. Emerson's talk reinstated 
my faith in the city of Detroit. I am 
now, more than ever, determined 
to give back to our community and 
find a way to get involved in reviv-
ing Detroit." 

The morning of September 
27, 2013 marked the PRSA Detroit 
event entitled, “Fire Prevention 
Tips: Learn how not to get burned 
when ethics spark a conflict” at 
the University of Michigan, Dear-
born. The event outlined the PRSA 
code of ethics and how to handle 
questionable situations with ethical 
poise.  

The event commenced with 
a light breakfast and a meet-and-
greet of presenters whom includ-
ed Nancy Cain, APR and public 
relations director of AAA Michigan/
The Auto Club Group; Bob Sadler, 
director of marketing and sales for 
the Detroit Historical Society; Don 
Tanner, founding partner of Tanner 
Friedman; and Tim Wieland, APR 

and vice president at 
Airfoil Tech PR and 
Marcomm. 

Each presenter 
went in depth about a 
specific ethical dilem-
ma they once faced 
in their careers. From 
customer relations to 
unethical client judg-
ment calls, the pre-
senters offered their 
various scenarios but 
refrained from saying how their 
situation eventually ended.  

Panelists then dispersed 
into the audience of over 30 
students and professionals and 
many challenged them to evaluate 
the various situations. Participants 
had to apply their best PR 
knowledge to find communication 
strategies that adequately 
answered the crises set before

them. WSU PRSSA student partic-
ipant Phillip Kosky said, “I liked the 
interactive style of discussion and 
learning how to apply ethics to real 
crisis situations.”

Fellow PRSSA student 
participants also gained a handle 
on how to tackle real-life communi-
cation crises. WSU PRSSA student 
Chelsea Litton said, “I enjoyed the 
crisis management scenarios that 

Ethics Education
Taylar Kobylas
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each panelist had because they 
really showcased that although 
there may be many ways to handle 
a crisis, it is important to always do 
what is ethical.” 

After developing strategies 
to handle the various high-pressure 
situations, panelists presented the 
outcomes of their various 
scenarios and applied ethical 

provisions to show why their 
responses worked or not. In some 
cases wise decisions resulted in 
appropriate action while others 
were forced to cut ties with clients 
out of ethical responsibility.   

Finally, event participants 
reviewed the PRSA code of eth-
ics provisions, which include the 
disclosure of adequate information, 

avoiding conflicts of interest, safe-
guarding confidences and enhanc-
ing the profession among others. 
Applying these key concepts to 
real life scenarios allows PR pro-
fessionals to maintain 
relationships with integrity and 
have an honest career path 
overall. 

Thousands of people 
kicked off the holiday season at 
the Detroit 
Tree Lighting 
Ceremony, 
presented by 
DTE Energy, in 
Campus Mar-
tius Park on 
Friday Nov. 22. 
An event that 
brings togeth-
er the Detroit 
community, the 
Detroit Tree 
Lighting Cer-
emony cele-
brated its 10th 
anniversary this 
year. 
 Per-
formances by 
Olympic figure 
skater, Kimberly 
Meissner, along with the Detroit 
and Arctic Figure Skating Clubs 
captured the attention of the 
attendees. Santa Claus made a 
guest appearance in the Com-
puware building to take pictures 
with children, and carriage rides 
throughout the streets of Detroit 

gave riders an experience of what 
it must have been like before cars 
existed and Detroit became the 
“Motor City.”

Christmas cheer was 
evident throughout the park as 
patrons enjoyed music from the 

Michigan Philharmonic Brass 
Quintet and Michigan Opera The-
atre Soloist, Bradley Wish, among 
others. 

Fans applauded as the 
60-foot tall Christmas tree lit up 
with 19 thousand LED lights above 

the Campus Martius Fountain. A 
report from mlive.com says that 
the Norway spruce was harvested 
from Sherman, Mich.  

“It’s wonderful to see so 
many members of the communi-
ty coming together for this great 

event,” said 
Bryan Leja, 
vice president 
of member 
services for 
the James S. 
Measell chap-
ter of PRSSA. 
“You can feel 
the Christmas 
cheer in the air, 
and it’s definite-
ly one of my 
favorite events 
at Campus 
Martius Park.”
 Food and 
market vendors 
lined the sides 
of Cadillac 
Square, includ-
ing McDonald’s 
and The Salva-

tion Army, among others. McDon-
ald’s handed out cups of McCafe 
coffee and offered a free game for 
attendees. Winners were award-
ed coupons for free McDonald’s 
products and, of course, bragging 
rights. The Salvation Army offered 

DTE Energy Lights Up 
the Holiday Season in 
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a “Family Fun Tent” and hot choc-
olate, keeping the children both 
warm and entertained throughout 
the evening. 

Proceeds from the event 
benefited Campus Martius Park, 
but the real benefit was the fact 
that so many Detroiters turned out 
to enjoy what the community has 

to offer.
“The tree lighting event 

demonstrates how beautiful the 
City of Detroit truly is,” said Crystal 
Bollinger, a native Detroiter. “I’ve 
been coming to this event each 
year since 2009, and I always look 
forward to it.”

The event had a VIP area, 

and those who made it in enjoyed 
having first dibs at skating on 
the newly finished rink, as well 
as front-row seating to the main 
events. This prime seating offered 
these individuals an up-close 
view of the massive, illuminated 
tree.

On Friday, December 6, 
a handful of PRSSA members 
parked on the roof of COBO 
Center and carried their weight in 
Christmas presents to the base-
ment.  At the bottom of the new 
staircase, the students were greet-
ed by about 2,000 children who 
were anxiously awaiting for their 
version of Christmas. 

Delores Bennett and the 
North End Youth Improvement 
Council has been hosting an 
“Adopt-A-Child” program or over 
50 years. Bennett and the NEYIC 
work to pair sponsors with fami-
lies, with both parties being local. 
The goal is to provide them with a 
Christmas that they would other-
wise go without, and for the 
spon-sors, the opportunity to 
mentor these families and open 
the gifts with them. 

PRSSA members had been 
planning this for over a month and 
collected over 50 presents for the 
3-year-old twins in their adoptive 
family. Mayor Bing made an ap-
pearance at the event, just one of 
the speakers with positive messag-
es. “Detroit is alive,” Bing said. He 

was happy to see the people of the 
city, working for the city. 

PRSSA members left 
COBO after helping the family pack 
up their car, with smiles on their 
faces and proud to work with such 
an amazing organization and to 
celebrate Christmas the right way. 

Bringing Christmas 
Joy at COBO Center
Kristin Shaw

PRSSA students supporting their adoptive family for the holidays.

Eisbrenner Public Relations 
Agency visited Wayne State Uni-
versity’s campus on Oct. 28 to ed-

ucate students on how to develop 
their skills and make themselves 
appealing as potential candidates 
in the public relations industry. Eis-
benner, which is located in Royal 
Oak, has previously offered many 
Wayne State students internship 
and professional development 
opportunities.

Account Executives, Alex-
andra Sherbow and Annie O’Dell 
educated their students on the 
definition of public relations, the 
differences between working with 
an agency versus a corporation 
and how to land an internship. 
Sherbow, a University of Michigan 
graduate, and O’Dell, a Michigan 

Eisbrenner Public Relations 
Teaches Students to Aim 
Higher as Future Professionals
Lakiah Washington
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State graduate, both completed in-
ternships with companies such as 
the Detroit Zoo and the Detroit Red 
Cross.  Both eventually interned 
at Eisbrenner and moved up as 
account executives within the orga-
nization.

The executives complet-
ed their presentation by advising 
students to “be prepared with a 
resume for the interview and your 
internship’s daily activities.”  Stu-
dents were encouraged to investi-
gate why they want to work in pub-
lic relations, contribute 120 percent 
while working and learn as much 
as they can by asking questions.
Eisbrenner Public Relations Agen-
cy is one of Michigan’s leading 
public relations agencies that 
partners with other businesses in 
industries such as: automotive, 
technology, healthcare and energy. 

The company implements mar-
keting communication strategies 
for its partners' overall business 
goals and objectives.  As a 

result, Eisbrenner creates an 
environment full of positivity, 
curiosity, respect, hard work and 
fun.

Eisbrenner (Cont.)

Account Executives Alex Sherbow and Annie O'Dell

Joining Wayne State’s 
Department of Fine, Performing 
and Communication Arts, Amanda 
Bennett takes on the role of alumni 
officer in order to strengthen the 
relationship between the university 

and the alumni. 
Bennett’s responsibilities as 

the alumni officer include connect-
ing the alumni to the students, 
creating newsletters and emails for 
the alumni, and planning the 
alumni night event it hosts every 
year. Her favorite aspects of her 
job so far are creating a new 
opportunity for her department and 
also putting her past job 
experiences to use. 

This is the first year that the 
college has created an alumni 
officer position, giving Bennett the 
opportunity to make some great 
changes. Some of these changes 
that she hopes to put in place in-
clude developing newsletters for all 
of Wayne State’s different depart-
ments.

Some of Bennett’s past 
work experience include working 
as the associate director of alumni

relations for the University of 
Toledo. She also worked as the 
coordinator of annual giving and 
corporate affairs for Macomb 
Community College for over two 
years where she developed an 
alumni outreach program, 
managed funding and the events 
that they sponsored, and planned 
and executed the annual giving 
program. 

Bennett graduated from 
Eastern Michigan University in 
2005 with a bachelor’s degree 
in communication and then went 
back to school a few years later 
and graduated with her master’s in 
communication in 2012. 

Currently, Bennett also 
teaches part time for Sienna 
Heights University and also 
serves on Eastern Michigan 
University’s alumni board of 
directors. “For me, being on the

Wayne State Welcomes 
Amanda Bennett
Ryan Vichinsky
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alumni board has been really 
rewarding. I had the opportunity to 
do really great things by giving 
back,” said Bennett.

Alumni can get involved on 
campus by donating and funding 

for the scholarships and fundrais-
ers the department offers, give 
students the opportunity to network 
and develop their professional 
skills, and help with student recruit-
ment. For any alumni that is inter-

ested in making a difference, you 
can contact Bennett by emailing 
her at fl7901@wayne.edu.

Perfect Posture: the 
Warrior Behind the 
Michigan Dance Project

Ambition is priceless, and 
those who possess it tend to be 
successful. One former Wayne 
State PR student is living proof 
of ambition’s value. Featured on 
Crain’s “20 in their 20s” list this 
past April, Kathy King founded the 
Michigan Dance Project (MDP) as 
a 21-year-old sophomore in 2006. 
The MDP is a non-profit organiza-
tion that works to strengthen the 
dance community in Michigan by 
providing regular rehearsals, fre-
quent and affordable classes and 
a professional atmosphere where 
dancers can continually develop 

their skills. 
King started developing 

business plans for MDP during 
the spring of 2006, and the first 
auditions were held that following 
summer. In its early stages, MDP 
ran three-to-five day summer in-
tensives for teen and adult danc-
ers. King and her fellow company 
members taught classes and put 
on an informal showcase after 
each intensive. In 2009, King wrote 
a proposal for the Brighton Center 
for the Performing Arts (BCPA), 
which suggested that the organi-
zation team up with MDP to create 
the Brighton Dance Festival (BDF). 
In 2010, BDF began and it has 
grown steadily each summer since. 
To date, BDF has donated $21,000 
to the BCPA to help support the 
organization’s programs. 

As a former PRSSA stu-
dent, King encourages students to 
take advantage of all the opportu-
nities the organization can bring. 
“One PRSSA event that sticks out 
in my mind was when the depart-
ment supported PRSSA members 
on a trip to New York City to tour 
a few big PR firms,” said King. 
“That trip opened my eyes to the 
‘real world’ of PR and how closely 
related it is to the arts. PRSSA is a 
fantastic resource for students in 
the department, and you're really 
missing out if you're not taking 
advantage of everything it has to 
offer.”

A young entrepreneur, King 
has already made a big impact 
in the Metro Detroit area and the 
future looks just as bright. MDP 
just wrapped up its seventh sea-
son, and now King plans to expand 
the Brighton Dance Festival from 
a one to a two-week event. King 
looks forward to developing new 
ways to creatively raise money to 
benefit the BCPA, and the expan-
sion of the BDF will be critical to 
achieving this goal. 

“I’m going back to my PR 
roots to develop a great game plan 
for success,” said King. “PR is one 
of those fields of study that opens 
the door to so many avenues of 
business. Remember to never limit 
your possibilities, because you can 
do just about anything with a PR 
degree. It's just up to you to figure 
out what excites you and keeps 
you going everyday.”

To stay up-to-date with the 
Michigan Dance Project and the 
Brighton Dance Festival, check out 
the website at: www.michigandan-
ceproject.com. 

Jeff Adkins
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Hands-On Experience 
Writing opportunities to expand your portfolio exists in our blog and newsletter, Salute. The National 
PRSSA blog and newsletter, Forum, present a larger-scale opportunity to have your work published. 
Additional opportunities for hands-on experience include event planning, national campaign competi-
tions and fundraisers. Visit www.wsuprssa.org.

Internships and Employment Resources 
PRSSA members have exclusive access to the PRSSA Internship Center and the PRSA Job Center. 
These resources represent the best available career opportunities for aspiring public relations and 
communications professionals. Visit www.prsa.org/jobcenter.

Awards and Scholarships 
Become a member of PRSSA and be eligible to apply for funding from PRSA National that exceeds 
$30,000 annually, in the form of scholarships and awards. National also recognizes individual chap-
ters for outstanding acheivement. Visit www.prsa.org.

Professional Development 
Annual events include but are not limited to guest panel discussions, resume writing, portfolio and 
social media workshops and private tours of local public relations agencies. Like us at Wayne State 
PRSSA on Facebook.

Networking 
A close relationship with our sponsor chapter, PRSA Detroit, allows members to connect with 
public relations and communications professionals in Metro Detroit. Follow us at WSUPRSSA on 
Twitter

2013-2014 Executive Board

Membership Benefits

ADVANCING THE PROFESSION AND THE FUTURE PROFESSIONAL
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